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©MARK  BURNETT/STOCK.  BOSTON/PNI 


To  build  credibility  with  readers,  newspapers  must  act 
with  integrity. 

The  Gannett  Newspaper  Division  Principles  of  Ethical 
Conduct  for  Newsrooms  spell  out  our  commitment  to 
integrity  this  way: 

•  We  will  act  honorably  and  ethically  in  dealing  with  news 
sources,  the  public  and  our  colleagues. 

•  We  will  obey  the  law. 

•  We  will  observe  common 
standards  of  decency. 

•  We  will  take  responsibility 
for  our  decisions  and  consider 

the  possible  consequences  of  Serue  Our  Readers 

\  our  actions. 

\  •  We  will  be  conscientious  in  observing  these 

\  Principles. 

\  •  We  will  always  try  to  do  the  right  thing. 

\  These  and  the  accompanying  Principles  set  high 
\  standards  and  guide  journalists  in  our  73  newsrooms. 

\  They  are  being  shared  with  the  public  as  well  — 

\  so  it,  too,  can  be  clear  that  we  always  will  try  to  do 
\  the  right  thing. 
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Bids  fly  fast  and  furii 

I  ROLL  OVER,  E.W.  SCRIPPS,  AND  TELL  ROY  HOWARD  THE  NEWS: 

United  Press  Inter-  earnest  after  Burkhart  told  an  in  cash  that  the  wire  service  had 
national  (UPI)  is  October  meeting  of  UPI  staffers  budgeted  for.  At  one  point  the 
struggling  to  control  to  dust  off  their  resumes  in  case  cash  crunch  became  so  severe 
its  internal  person-  the  wire  service  was  forced  to  that  UPI  switched  two  consecu- 
nel  turmoil  as  it  sorts  through  fold  at  the  end  of  the  year.  tive  biweekly  payrolls  to  paper 

six  potential  suitors  for  the  But  last  month,  de  Borch-  checks  from  direct  deposit  to 
'  floundering  wire  service.  grave  received  a  pledge  from  the  gain  an  extra  24  hours  of  eco- 

Grey  E.  Burkhart,  publisher  wire’s  six  Saudi  Arabian  owners  nomic  breathing  room, 
of  UPI,  confirmed  for  the  first  — ARA  Group  International  of  UPI  believed  the  Saudi  dis- 
time  reports  that  Canadian  Riyadh  —  to  keep  the  wire  run-  putes  might  end  when  Sheik 
press  lord  Conrad  Black  and  ning  until  they  found  a  buyer,  Walid  al-Ibrahim.  whose  sister  is 
i  former  CNN  financial  anchor  calming  some  staff  nerves.  married  to  King  Fahd.  resigned 


i  Lou  Dobbs  were  among  the 
I  six  media  bidders  for  the 
news  wire. 

“We  have  a  number  of 
suitors,”  Burkhart  said. 
“Dobbs  and  Black  are 


as  chairman  of  ARA  Group 
International.  But  sources  say 
that  al-Ibrahim  is  now  back 
on  the  corporate  scene,  which 
could  complicate  the  sale  of 
the  wire  service. 


among  them.  We  are  entering 
negotiations  with  various 
media  organizations.” 

Gannett  Co.  Inc.  also  is 
one  of  those  suitors,  accord¬ 
ing  to  newspaper  sources. 
The  billion-dollar  chain  is 
reportedly  anxious  to  add  the 
still-prestigious  UPI  logo  to 
its  growing  news  empire. 

“We  not  only  have  no 
comment,  we  don’t  know 
what  you  are  talking  about.” 
.said  Tara  Connell,  a  Gannett 
spokeswoman. 

Meanwhile.  UPI  CEO 
Arnaud  de  Borchgrave  was 
scheduled  to  fly  to  Toronto  for 
meetings  with  Black’s  finan¬ 
cial  representatives  last  week. 
Black’s  bottom-line  analysts 
already  have  visited  UPI’s 
Washington  headquarters. 

Corporation  sources  dis¬ 
closed  that  some  firms  want  to 
purchase  UPI  outright  while 
others  inquired  about  forming  a 
media  partnership,  but  it  is 
unclear  which  is  which. 

The  negotiations  began  in 


“We  have  a 
number  of 
suitors.  Dobbs 
and  Black  are 
among  them.” 

—  Grey  E.  Burkhart, 
publisher, 
United  Press  International 


The  Saudi  group  has  lost 
$140  million  since  1992  — 
when  it  paid  $3.9  million  to 
buy  the  wire  out  of  bankruptcy 
court,  according  to  manage¬ 
ment  sources. 

These  sources  say  previous 
efforts  to  sell  UPI  have  been  hurt 
by  internecine  corporate  warfare 
among  the  Saudi  owners  that 
raged  well  before  de  Borch¬ 
grave ’s  stewardship  of  UPI  — 
which  began  last  Jan.  4. 

Those  disagreements  were  so 
severe  that  earlier  this  year 
Riyadh  did  not  send  $18  million 


The  Saudi  infighting  mir¬ 
rors  the  turmoil  at  the  wire’s 
Washington  headquarters 
that  is  being  attributed,  in 
part,  to  the  financial  crises. 

Dave  Ros.so.  the  longtime 
copy  chief  of  UPI,  resigned 
Oct.  29,  after  several  dis¬ 
agreements  with  editors. 
One  week  later,  Rosso  asked 
White  House  correspondent 
Jennifer  Brooks  to  file  his 
goodbye  note  —  a  Unipress- 
er  tradition  for  departees  — 
on  the  service’s  internal  e-mail 
system,  ripping  the  wire’s  top 
management. 

Rosso  wrote  that  UPI 
bragged  about  its  army  of 
stringers  but  made  them  wait 
“far  too  long”  for  their  pay- 
checks.  At  meetings  called  by 
managers,  he  wrote,  they  "men¬ 
tion  the  payment  problem, 
smile,  shrug,  and  say,  ‘oh  well,’ 
and  go  to  the  next  item  on  the 
agenda,  knowing  management 
will  be  paid  —  every  payday.” 

UPI  officials  said  that  their 
stringers  recently  received  their 
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That’s  the  way  the  cookie  crumbles:  Newspapers  rule  as  No.  1  among  items  Americans  would  like  to  see  continued  into 
the  21st  century,  according  to  Yankeiovich  Partners  Inc.’s  “Life  in  the  Year  2010”  report.  The  top  five  faves  selected  by 
those  surveyed  were  newspapers,  93%;  Oreos,  86%;  and  CNN,  shopping  malls,  and  24-hour  convenience  stores,  all  85%. 


US  with  UPl  on  block 

SEEK  PIECE  OF  92-YEAR-OLD  WIRE  SERVICE  BY  ALLAN  WOLPER 


October  checks  and  attributed 
the  chronic  late  payments  to 
the  slow  cash  flow  emanating 
from  the  Saudis. 

Rosso  concluded  his  farewell 
with  a  bang:  "This  group  in 
Washington  that  describes  itself 
as  the  new  UPl  is  perverting 
journalism.  You  are  on  the  front 
lines  to  stamp  it  out.  Don’t 
make  it  easy  for  them.” 

He  told  E&P  that  he  was 
upset  because  he  oversaw  the 
day-to-day  stringer  operation 
and  had  to  listen  to  constant 
pleas  for  money.  "Some  of  them 
needed  their  fees  to  pay  their 
rent,"  Rosso  said.  "1  also  was 
upset  by  a  new  policy  of  picking 
news  off  the  Internet  and  not 
always  attributing  it.” 

Rosso  subsequently  apolo¬ 
gized  and  asked  UPl  Managing 


Editor  Tobin  Beck  to  help  him 
get  his  job  back,  but  was  told 
by  Susan  Older.  UPl  editor  in 
chief,  that  his  resignation 
would  not  be  rescinded. 

"UPl  changed,  and  David 
still  wanted  to  do  things  the  old 
way,”  said  de  Borchgrave.  who 
said  Rosso  was  a  respected 
journalist. 

Shortly  afterwards.  White 
House  correspondent  Brooks 
was  fired  after  she  left  her 
White  House  office,  rushed  into 
the  D.C.  newsroom,  and  got 
into  a  heated  argument  with  a 
staff  reporter  and  one  of  the 
editors,  according  to  sources. 

"She  thought  she  had  been 
fired  because  she  had  put 
Rosso’s  nasty  goodbye  on 
the  internal  message  system.” 
said  a  newsroom  source. 


"What  had  happened  was  that 
we  took  away  her  internal  fil¬ 
ing  privileges  until  we  could 
investigate.” 

Still  she  wound  up  fired,  a 
departure  that  apparently  an¬ 
gered  Helen  Thomas,  UPI’s 
chief  White  House  correspon¬ 
dent  and  its  most  visible  symbol 
of  its  once-powerful  presence 
on  the  media  scene. 

"Jennifer  Brooks  was  a  very 
good  reporter,  very  alert,  and 
a  very  good  writer,”  said 
Thomas.  "We  are  going  to  miss 
her.  Wherever  she  goes,  she 
will  do  well.  I  don’t  do  the  hir¬ 
ing  and  firing.  I  wish  I  did.” 

Brtx)ks  declined  to  comment. 

Older  confirmed  that  she 
refused  to  hire  back  Rosso,  but 
declined  to  explain  the  firing  of 
Brooks.  "That  is  an  internal 


matter,”  she  said.  "We  don’t  dis¬ 
cuss  internal  matters  publicly.” 

Last  week.  Claude  Salhani, 
director  of  UPl  Newspictures. 
announced  he  was  resigning  to 
become  chief  of  the  Paris 
bureau  of  Sygma,  the  interna¬ 
tional  news  photo  agency. 
"UPl  photos  are  now  in  the 
black,”  said  Salhani.  "We’ve 
cut  down  expenses,  and  we’ve 
increased  our  clients.  I  am  a 
French  citizen.  It’s  like  going 
back  home  for  me.”  Ques¬ 
tioned  about  whether  he  would 
have  left  if  UPI’s  financial 
future  had  been  brighter.  Sal¬ 
hani  answered,  “Would  1  have 
resigned  if  UPl  had  been  more 
solvent?  That  is  hard  to  judge.” 

Terry  Schmitt,  a  San  Fran- 
cisco-based  photo  correspon¬ 
dent.  will  become  interim 
photo  chief  this  week  when 
Salhani  formally  leaves. 

John  Walston,  former  edito¬ 
rial  director  of  UPl.  and  Paul 
Heigl.  who  had  preceded  de 
Borchgrave  as  interim  CEO. 
also  have  resigned.  ■ 


It’s  only  a  newspaper  strip; 
still,  it  changed  the  world 

‘PEANUTS’  WILL  LIVE  ON  IN  RERUNS  BY  DAVE  ASTOR 


Not  since  Walt 
Disney’s  Mickey 
Mouse  has  a  cartoon 
property  made  such 
a  universal  impact  on  the  world. 
And  it  all  started  in  a  newspaper. 

"Nothing  lasts  forever,”  said 
"Peanuts”  creator  Charles 
Schulz  in  a  Dec.  14  telephone 
interview,  adding  that  he  was 
disappointed  his  comic  would 
not  reach  its  50th  anniversary 
in  October. 

The  77-year-old  cartoonist, 
who  has  been  undergoing 


chemotherapy  for  colon  cancer, 
will  see  his  last  original  daily 
strip  run  Jan.  3  and  last  original 
Sunday  strip  on  Feb.  13.  Schulz 
did  all  the  upcoming  comics 
before  his  illness,  except  for  spe¬ 
cial  final  ones  he’s  creating  for 
Jan.  3  and  Feb.  13. 

"Although  I  feel  better  fol¬ 
lowing  my  recent  surgery,  I  want 
to  focus  on  my  health  and  my 
family  without  the  worry  of  a 
daily  deadline.”  said  Schulz, 
whose  cancer  was  discovered 
during  a  Nov.  16  operation  for  a 


bktcked  abdominal  aorta. 

He  also  suffered  one  or 
more  small  strokes  around 
that  time. 

Schulz  is  the  most 
widely  syndicated  car¬ 
toonist  in  history,  with 
more  than  2.600  newspa¬ 
pers  and  an  estimated  355 
million  readers  in  75  countries. 
Starting  Jan.  4  for  daily  strips 
and  Feb.  20  for  Sunday  ones. 
United  Media  will  offer  "Pea¬ 
nuts”  reruns  from  1974  on. 

These  comics  will  be  distrib¬ 


uted  indefinitely,  probably  at  the 
same  price  as  originals  but  possi¬ 
bly  at  lower  prices  in  “exception¬ 
al  cases.”  according  to  United. 

United  Senior  Vice  Presi- 
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dent/General  Manager  Sid  Goldberg  said 
it’s  too  early  to  say  how  many  newspapers 
will  use  the  reruns,  but  expects  it  to  be  a 
large  number.  He  acknowledged  that  papers 
traditionally  don't  like  comic  repeats,  but 
said  many  will  make  an  exception  for 
Schulz.  “Symphony  orchestras  are  still 
playing  Beethoven  200  years  after  he  died.” 
remarked  Goldberg. 

Schulz  is  uncertain  how  the  rerun  idea 
will  fare.  “Some  papers  will  like  it.  and 
some  will  just  plain  drop  it.”  he  said. 

Two  newspaper  editors  E&P  contacted 
each  gave  a  thumb's  up  to  repeats. 

“I  think  it  s  a  worthwhile  endeavor,” 
said  Houston  Chronicle  Associate  Publish¬ 
er/Editor  Jack  Loftis.  “Many  younger 
readers  have  not  seen  the  stuff  from  1 974. 


and  those  who  did  will  appreciate  the  nos¬ 
talgia  involved.” 

Los  Angeles  Times  Editorial  Projects 
Manager/Comics  Editor  Nancy  Tew  added, 
“My  hope  is  that  we  and  most  other  papers 
will  run  it  at  least  through  2{XX)  —  the  5()th 
anniversary  year.” 

United’s  syndicate  competitors  are  obvi¬ 
ously  watching  to  see  how  many  “Peanuts” 
slots  open  up  for  their  comics,  while  also 
realizing  that  Schulz's  unique  standing 
makes  him  deserving  of  reruns. 

“I  certainly  think  it’s  appropriate  for 
now,”  said  Copley  News  Service  Editorial 
Director  Glenda  Winders.  “As  long  as  peo¬ 
ple  want  to  see  'Peanuts,'  that's  exactly 
what  I  would  do.” 

“There  are  a  lot  of  gems  in  those  reruns.” 


Charles  Schulz  in  the 
1960s,  when  his  characters  exploded 
into  America’s  consciousness. 


added  Universal  Press  Syndicate  President 
John  McMeel.  “Probably  a  number  of 
papers  will  use  them,  but  it's  hard  to  say 
how  many.” 


Schulz  admirers  say:  ‘We  owe  hi 


Seeing  “Peanuts”  in  the  newspaper 
every  day  has  been  a  security  blan¬ 
ket  for  millions  of  fans  —  including 
cartoonists,  syndicate  executives,  and  oth¬ 
ers  in  the  features  biz.  Here  are  some  of 
their  comments  about  Charles  “Sparky” 
Schulz  and  his  comic: 

Scott  Adams,  creator,  “Dilbert,” 
United  Media:  “Charles  Schulz  was  the 
best.  And  he  was  the  biggest  influence  of 
my  life  professionally.  It's  no  accident 
that  I  have  a  cartoon  with  a  loser  who  has 
a  dog  smarter  than  he  is.” 


Daryl  Cagle,  president.  National 
Cartoonists  Society:  “There  aren't 
enough  adjectives  to  describe  the  guy  and 
what  he's  meant  to  the  profession.  He's 
beloved.  He's  helpful  to  aspiring  cartoon¬ 
ists  and  an  inspiration  to  all  cartoonists.” 

Lucy  Shelton  Caswell,  curator,  Ohio 
State  University  Cartoon  Research 
Library:  “We  owe  him  an  enormous 
debt  of  gratitude  for  the  joy  and  pleasure 
he's  brought  millions  of  readers  around 
the  world  for  almost  50  years.” 

Lynn  Johnston,  creator,  “For  Better 


or  For  Worse,”  United:  “I  just  find  it 
astounding  that  he's  done  his  comic  for  50 
years  without  any  help  from  anybody. 
That's  a  marathon.  As  a  total  body  of 
work,  it's  unequaled.  I  think  he  should  be 
so  very  proud  of  what  he’s  done.” 

Jack  Loftis,  associate  publisher  and 
editor,  Houston  Chronicle:  “The  strip  is 
a  piece  of  Americana.  It's  an  institution. 
Schulz  himself  is  an  icon  —  and  a  very 
sweet  man.” 

John  McMeel,  president.  Universal 
Press  Syndicate:  “He  has  set  the  bar. 


At  Tembec  we're 

,  building  our 

\ 

By  nsing  beyond  expectations 

EVERY  DAY. 


FUTURE. 


Goldberg,  who's  also  president  of  the 
Newspaper  Features  Council,  did  say  that 
“like  millions  of  people,  we're  going  to 
miss  the  new  material.  ...  But  we're  grati¬ 
fied  that  he  did  the  comic  far  longer  than 
one  would  have  expected  a  person  to." 

“Peanuts”  began  with  seven  papers  Oct. 
2.  1950.  As  the  comic  grew  in  popularity. 
Schulz  continued  to  write  and  draw  every 
word  and  picture  —  unlike  many  superstar 
cartoonists  who  use  assistants. 

Meanwhile,  the  comic  spawned  more 
than  1.400  books,  more  than  50  animated 
TV  specials,  and  other  spinoffs. 

Licensed  "Peanuts”  products  will  contin¬ 
ue.  and  Schulz  plans  to  work  on  animation 
and  book  projects  when  his  health  permits. 

“He  won't  have  the  daily  deadline,  but 


he'll  still  have  the  creative  outlet.”  said 
Paige  Braddock.  senior  vice  president/cre¬ 
ative  director  of  Charles  .M.  Schulz  Creative 
Associates  in  Santa  Rosa.  Calif.,  as  well  as 
a  Web  cartoonist  and  ex-graphics  editor  of 
the  Atlanta  Journal-Constitution. 

Nowadays.  Schulz  said  he’s  spending 
time  with  family  and  friends,  visiting  his 
studio  and  ice  arena,  and  just  trying  to  relax. 

Will  Schulz  ever  resume  “Peanuts”? 
People  who  know  him  said  it's  theoretical¬ 
ly  possible,  but  unlikely.  “He  could  do  the 
comic,  but  he's  very  conscious  about  the 
quality  and  how  it  might  suffer  because  of 
his  health.”  said  Braddock. 

“To  have  the  fullest  recuperation,  he  has 
to  put  himself  in  first  place  and  his  comic 
in  second.”  added  Goldberg.  ■ 


m  an  enormous  debt’  ^ 


Very  few  have  reached  it.  ...When  Sparky 
Schulz  said  no  one  else  could  do 
'Peanuts.'  that  was  because  no  one  could 
come  as  close  to  perfection  as  he  did.” 

Nancy  Tew,  editorial  projects  man¬ 
ager  and  comics  editor,  Los  Angeles 
Times:  “'Peanuts’  is  totally  one  of  a  kind. 
It  can  never  be  replaced.  It  hits  all  age 
demographics.  And  Sparky  is  a  dear,  won¬ 
derful  individual.” 

Anita  Tobias,  vice  president  for  U.S. 
syndication,  Los  Angeles  Times  Syndi¬ 
cate:  “'Peanuts'  is  an  absolute  classic. 


There’s  hardly  a  cartoonist  I’ve  known 
who  hasn't  cited  Charles  Schulz  as  an 
inspiration.  He’s  a  lovely,  kind,  gracious 
gentleman.  I’ve  never  seen  anything  quite 
like  the  media  coverage  his  retirement  is 
getting.  It’s  a  real  tribute  to  the  man  and 
his  work  and  how  loved  he  is.” 

Glenda  Winders,  editorial  director, 
Copley  New'S  Service:  “I  work  closely 
with  our  cartoonists  and  I’ve  never  heard  a 
bad  remark  about  him.  They  all  look  up  to 
him  as  the  one  who  does  it  best  and  remains 
a  gentleman  as  he  does  it.”  —  Dave  Astor 


Timeless 

comic’s 

timeline 


“Peanuts”  has  lasted  from  the  Tru¬ 
man  to  the  Clinton  presidencies.  Here 
are  a  few  milestones  along  the  way: 

1950:  “Peanuts”  starts  Oct.  2. 

1952:  First  “Peanuts”  book. 

1955:  Charles  Schulz  wins  the 
Reuben  Award  as  top  cartoonist  from 
National  Cartoonists  Society. 

1958:  Snoopy  stands  on  two  legs 
for  the  first  time. 

1960:  Hallmark  introduces  line  of 
“Peanuts”  greeting  cards. 

1964:  Schulz  receives  his  second 
Reuben. 

1965:  CBS  airs  first  animated 
“Peanuts”  special,  “A  Charlie  Brown 
Christmas.” 

1980:  Women’s  Sports  Founda¬ 
tion  names  Schulz  as  the  only  male  on 
its  board  of  directors. 

1984:  “Peanuts”  is  sold  to  its 
2,000th  newspaper. 

1990:  Schulz  receives  Ordre  des 
Arts  et  des  Lettres  in  France. 

1993:  Charlie  Brown  hits  game¬ 
winning  home  run  for  the  first  time. 

1995:  “Peanuts”  chosen  best 
comic  ever  in  poll  conducted  by  E&P. 

1996:  Schulz  gets  star  on  the  Hol¬ 
lywood  Walk  of  Fame. 

1997:  Schulz  takes  his  only  offi¬ 
cial  “Peanuts”  break  (for  five  weeks). 

1999:  E&P  names  Schulz  one  of 
the  top  25  newspaper  people  of  centu¬ 
ry;  plans  announced  for  “Peanuts” 
museum  in  Santa  Rosa,  Calif.;  Schulz 
decides  to  retire.  —  Dave  Astor 
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Denver  Post  prints 
full-page  apology 

PUBLISHER:  COLUMN  ‘CROSSED  THE  LINE’  BY  JOE  STRUPP 


When  The  Denver  Post's 
Diane  Carman  wrote  that 
U.S.  Sen.  Ben  Nighthorse 
Campbell,  R-Colo.,  was  “a 
pimp  ...  [who]  looks  good  in  a  head¬ 
dress,”  she  thought  it  was  a  hard-hitting 
slam  against  the  American  Indian  senator 
who  voted  for  a  tree-clearing  program 
after  accepting  a  logging-industry  cam¬ 
paign  contribution. 

But  local  Native  American  groups  who 
consider  Campbell  one  of  their  most  hon¬ 
orable  leaders  saw  Carman’s  column  as 
racist  and  spent  more  than  a  month  lobby¬ 
ing  the  newspaper  for  an  apology. 

On  Dec.  12,  the  Native  American  groups 
got  their  wish  in  the  form  of  a  full-page 
house  ad  in  which  Post  Publisher  Gerald 
Grilly  apologized  to  readers  for  the  column, 
saying  it  “crossed  the  line  of  insensitivity 
that  is  uncharacteristic  of  this  newspaper's 
coverage  and  its  many  roots  in  Colorado. 

“We  are  sorry  for  offending,  for  insult¬ 
ing,”  the  ad  continued. 

The  apology  stemmed  from  an  Oct.  28 
column  by  Carman,  an  1 1-year  Post  v  cicr- 
an,  who  criticized  Campbell  for  voting  to 
fund  a  $2-million  forest  clear-cutting  pro¬ 
gram.  She  said  the  vote  was  an  obvious 
payback  for  a  $5,000  campaign  contribu¬ 
tion  to  Campbell  from  a  political  action 
committee  controlled  by  Louisiana-Pacif¬ 
ic  Corp.,  a  particle-board  manufacturer 
that  benefited  from  the  program. 

“That  $2  million  delivery  from  Campbell 
was  purchased  by  Louisiana-Pacific  with 
the  S5,(XX)  campaign  contribution,”  Carman 
wrote.  “A  pimp’s  a  pimp,  after  all,  even  if  he 
looks  good  in  a  headdress.” 

Among  those  demanding  an  apology 
was  the  Denver-based  American  Indian 
College  Fund  (AlCF),  which  viewed 
the  column  as  a  slam  against  Native 
Americans. 

“If  he  was  Jewish,  they  would  never 
refer  to  his  wearing  a  yarmulke.  And  they 
would  never  call  him  a  pimp  if  he  were 
black.”  said  David  Cournoyer,  AICF 
director  of  public  education.  “Then  why  is 
this  OK?” 

Campbell’s  office  did  not  return  calls 
seeking  comment. 

Carman  also  declined  to  comment  on 


the  article  or  the  apology,  but  other  news¬ 
room  veterans  said  they  were  outraged. 

“I’m  very  upset  about  it,  and  a  lot  of 
people  here  are  upset  about  it,”  said  Mike 
Booth,  a  1 0-year  Post  reporter  who  writes 
several  columns  for  it  and  is  among  many 
staffers  seeking  a  meeting  with  Grilly  over 
the  issue.  “The  paper  should  stand  behind 
the  person  they  hired  to  give  her  opinion 
instead  of  undercutting  her  like  this.” 

Courts  reporter  Mike  McPhee,  a  25- 
year  veteran  of  several  papers,  agreed.  “It 
is  another  example  that  journalistic  quali¬ 
ty  is  not  important  here,”  he  said. 

Other  Denver-area  newspaper  editors 
also  questioned  the  Post’s  actions. 

“It  took  them  a  long  time,  and  it  should 
have  been  the  editor  who  responded,”  said 
John  Temple,  editor  of  the  rival  Denver 
Rocky  Mountain  News. 

Grilly  said  the  apology  was  not  linked 
to  any  political  support  for  Campbell  by 
the  newspaper,  which  endorsed  the  sena¬ 
tor  for  re-election  in  1998.  “I  think  we  did 


Miami  Herald  Publisher  Alber¬ 
to  Ibargiien  apologized  to 
Miami  Archbishop  John  C. 
Favalora  Dec.  8  for  a  full- 
page  religious  ad  that  angered  the  Catholic 
League  for  Religious  and  Civil  Rights. 

Headlined  “The  Earth’s  Final  Warning,” 
the  Dec.  1  ad  in  the  Herald  and  its  sibling 
El  Nuevo  Herald  used  biblical  citations  to 
argue  that  the  Roman  Catholic  Church  was 
the  “beasf  ■  and  “whore  of  Babylon”  proph¬ 
esied  in  the  book  of  Revelation.  It  was 
placed  by  the  Eternal  Gospel  Church  of  the 
Seventh-Day  Adventists,  a  church  with 
about  150  members  in  West  Palm  Beach, 
Fla.  The  ad  was  also  published  in  The  Dal¬ 
las  Morning  News,  in  the  St.  Louis  Post- 
Dispatch.  and,  last  summer,  in  USA  Today. 

“1  also  find  the  advertisement  anti- 
Catholic  and  offensive,”  Ibargiien  wrote 
Favalora.  “As  such,  it  is  in  contravention  of 
our  existing  advertising  policies,  and  our 
business  office  should  not  have  accepted 
them  for  publication.  On  behalf  of  both  of 


the  fair  and  right  thing,”  he  said. 

Editor  Glenn  Guzzo,  who  joined  the 
paper  only  a  few  months  ago,  said  he 
agreed  with  Grilly’s  response  and 
believed  the  “pimp”  reference  was  inap¬ 
propriate.  “I’m  surprised  that  someone 
here  didn’t  raise  a  hand  about  this  [prior 
to  publication],”  Guzzo  said.  “This 
crossed  the  line  for  opinion.” 

Grilly  said  no  punitive  action  had  been 
taken  against  anyone  at  the  paper.  But  he 
said  the  column  might  spark  more  editorial 
review  of  some  news  items  in  the  future.  ■ 


our  newspapers,  I  apologize  to  you,  to 
Catholics,  and  to  our  readers.” 

Catholic  League  President  William 
Donohue  said  publishers  have  been  very 
responsive  to  his  complaints  about  the  ads. 
Nevertheless,  he  added,  “Despicable 
though  the  ‘Earth’s  Final  Warning’  ads  are, 
they  are  not  half  as  disturbing  as  the  deci¬ 
sion  of  newspaper  advertising  executives  to 
run  them.  It  is  not  likely  that  the  Klan 
would  find  space  in  a  mainstream  Ameri¬ 
can  newspaper,  and  the  same  should  be  true 
of  the  Eternal  Gospel  Church  of  the  Sev¬ 
enth-Day  Adventists.” 

Reached  by  phone.  Eternal  Gospel 
Church  Pastor  Raphael  Perez  said  the  Her¬ 
ald's  action  shows  “the  power  of  the 
Catholic  Church.” 

“Instead  of  answering  the  newspaper 
ads,  they  try  to  compare  us  to  the  Ku  Klux 
Klan,”  Perez  said.  “I  say,  ‘Why  don’t  you 
answer  back  with  your  own  message  in  the 
media,  using  your  own  Bible  and  your  own 
sources?”’  —  Mark  Fitzgerald 


The  //era/(/ also  apologizes 
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Union-Tribune  local  airs  boycott  ad 

PRESSROOM  WORKERS  PRESS  CASE  IN  COURT  OF  PUBLIC  OPINION  BY  JOE  STRUPP 


Along-running  battle  between 
San  Diego  Union-Tribune 
pressroom  employees  —  who 
have  been  without  a  new  con¬ 
tract  or  raises  since  1992  —  and  a  man¬ 
agement  accused  of  driving  out  three 
other  unions  in  five  years  has  grown  heat¬ 
ed  recently  as  union  leaders  launched  a 
new  TV  campaign  promoting  a  newspaper 
boycott  and  federal  officials  prepared  to 
hear  allegations  of  anti-union  actions  by 
newspaper  supervisors. 

The  latest  round  of  sparring  between 
the  paper  and  Graphic  Communications 
International  Union  (GCIU)  Local  432-M. 
representing  120  pressroom  workers,  caps 
more  than  seven  years  of  bickering,  with 
no  end  in  sight. 

“'We  have  never  been  able  to  make 
progress  on  key  issues.”  said  Gene  Bell. 
CEO  of  the  Union-Tribune  Publishing  Co. 

The  union’s  latest  tactic  has  been  a  boy¬ 
cott  of  the  38 1  .(XX)-daily-circulation  paper 
that  leaders  began  publicizing  about  three 
weeks  ago  with  a  TV  commercial.  Local 
432-M  President  Jack  Finneran  said  the 
6()-second  spot  has  cost  the  union  about 
$20.(XX)  to  produce  and  run  on  local  cable. 

The  spot  uses  union  members  and  their 
families  to  urge  a  boycott  and  pressure  for 
a  new  contract  and  raises.  “We  believe  we 
can  reach  a  lot  of  people.”  Finneran  said. 

He  claimed  the  boycott  caused  a  circu¬ 
lation  drop  for  the  Union-Tribune,  which 
suffered  a  reduction  of  about  2.(XX)  in 
Sunday  circulation  over  the  past  12 
months.  But  CEO  Bell  contended  that  the 
slide  is  due  to  an  overall  decline  in  Sun¬ 
day  readership  at  most  large  dailies. 

GCIU  members  also  implemented  an 
on-the-job  protest  known  as  “Black  T- 
shirt  Fridays.”  which  has  them  sport  T- 
shirts  proclaiming.  “Something  Stinks  at 
the  Union-Tribune.” 

The  TV  blitz  and  other  union  activities 
come  shortly  before  an  administrative  law 
Judge  reviews  17  complaints  of  unfair  labor 
practices  filed  with  the  National  Labor 
Relations  Board  (NLRB)  by  Local  432-M. 
A  Feb.  28  hearing  will  determine  if  any  of 
the  allegations  —  ranging  from  on-the-job 
threats  against  union  activists  to  the 
improper  hiring  of  apprentices  —  are  valid. 

“We  continue  to  have  more  charges 
filed,  and  they  are  all  being  investigated.” 
said  Steven  Sorensen,  resident  officer  of 


the  NLRB’s  San  Diego  office.  “The  paper 
could  be  given  a  cease-and-desist  order 
and  be  ordered  to  provide  back  pay  where 
appropriate.” 

Jeffrey  Alger,  a  12-year  employee, 
claimed  he’d  been  suspended  10  times  in 
1999  because  of  his  pro-GCIU  activities. 
"They  are  trying  to  intimidate  me  and 
scare  me.”  said  Alger,  who  appeared  in  the 
union’s  TV  commercial.  Union-Tribune 
Human  Resources  Director  Bobbie 
Espinosa  would  not  confirm  or  deny  that 
Alger  had  been  suspended,  saying  such 
personnel  information  was  confidential. 

The  fight  between  GCIU  and  newspa¬ 
per  executives  reached  a  stalemate  last 
March  when  the  newspaper  declared  a 
negotiations  impasse  and  unilaterally 
implemented  new  working  conditions. 
Among  the  new  rules  was  a  policy  to  pay 
overtime  only  after  a  35-hour  week. 

Since  1994,  members  of  three  other 
Union-Tribune  bargaining  units  have 
voted  to  decertify,  leaving  only  Local  432- 
M  and  Teamsters  Local  542.  which  repre¬ 
sents  about  50  truck  drivers.  That  means 
only  170  out  of  the  newspaper’s  1,700 
employees  are  unionized.  The  decertifica¬ 
tion  wave  began  in  1994  when  a  60-mem¬ 
ber  unit  of  the  Communication  Workers  of 


The  Wyoming  judge  who  approved 
the  apparently  unprecedented 
lifelong  gag  order  on  convicted 
murderer  Aaron  McKinney  also 
has  ordered  the  permanent  sealing  of  18 
documents  from  McKinney’s  trial  in  the 
beating  death  of  gay  college  student 
Matthew  Shepard. 

Among  the  documents  sealed  in  perpe¬ 
tuity  are  defense  and  prosecution  motions 
around  the  issue  of  “discovery  of  informa¬ 
tion  pertaining  to  Matthew  Shepard,”  and 
reports  from  two  forensic  psychiatrists. 
District  Judge  Barton  R.  Voigt’s  Nov.  8 
order  sealing  the  documents  was  first 
reported  by  Cheyenne  Wyoming  Tribune- 
Eagle  reporter  Becky  Orr  Dec.  15. 

“It  seems  to  have  been  done  in  deference 
to  the  memory  of  Matthew  Shepard  and  his 
family.  Unfortunately.  we’II  never  know 
exactly  what  the  reason  was,”  Wyoming 


America  (CWA)  that  represented  compos¬ 
ing-room  employees  voted  to  terminate 
CWA’s  representation.  Three  years  later. 
230  packaging  employees,  also  represent¬ 
ed  by  CWA,  voted  to  decertify. 

The  biggest  labor  hit  came  last  year 
when  The  Newspaper  Guild’s  local  chapter 
lost  a  close  406-378  vote  that  ended  more 
than  60  years  of  guild  representation.  ■ 


Press  Association  ( WPA)  Executive  Direc¬ 
tor  Jim  Angell  said.  The  WPA  in  its  January 
board  meeting  will  consider  what,  if  any, 
action  it  can  take  on  Voigt’s  “very  disap¬ 
pointing”  ruling,  he  added. 

“Judge  Voigt  went  out  of  his  way  to 
keep  things  open  at  the  beginning  of  the 
trial.”  Angell  said.  When  attorneys  for  the 
two  men  accused  of  Shepard’s  murder 
began  spatting  publicly,  however,  Voigt 
imposed  a  general  gag  order.  “Un¬ 
fortunately,  I  think  he  may  have  extended 
his  reasoning  a  little  far.” 

As  part  of  the  plea  bargain  that  spared 
McKinney  a  possible  death  penalty,  he  and 
his  defense  team  are  forever  barred  from 
discussing  the  case  with  news  organiza¬ 
tions.  Voigt  approved  the  gag  order  despite 
protests  from  journalists  and  civil-liberties 
groups  that  it  is  an  unconstitutional  and 
dangerous  precedent.  —  Mark  Fitzgerald 


McKinney  trial  files  sealed 
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Trib  Cuba  Bureau? 


A  seven-hour  conversation  with  the  loqua¬ 
cious  Cuban  President  Fidel  Castro  usually 
works  out  to  six-plus  hours  of  listening  and  a  few 
minutes  of  talking.  But  Illinois  Gov.  George 
Ryan  says  he  managed  get  a  word  in  edgeways 
on  behalf  of  the  island’s  dis¬ 
sidents.  a  Cuban  boy  who 
needs  American  care  for 
potentially  fatal  liver  disease 
—  and  the  Chicago  Tribune's 
long-standing  request  to 
open  a  Havana  news  bureau. 

In  a  just-released  draft 
report  on  his  trip  to  Cuba  in 
November.  Ryan  wrote  that 
Castro  said  he  would  “con¬ 
sider”  the  request.  The  paper 
has  been  talking  with  Cuban 
officials  about  a  bureau  since 
1991.  Earlier  this  year,  a  del¬ 
egation  of  Tribune  Co.  offi¬ 
cials  traveled  to  Cuba  to 
make  the  case,  said  George  de  Lama.  Tribune 
assistant  managing  editor-national/foreign  news. 
CNN  and  The  Associated  Press  are  the  only  two 
U.S.  news  organizations  with  permanent 
bureaus  on  the  island. 

During  Ryan’s  trip.  Castro  also  got  a  hint  of 
what  he  might  expect  from  a  permanent  Tribune 
presence  —  and  the  Tribune  learned  how  tough  an 
interview  Fidel  can  be. 


Alejandro  Escalona.  editor  of  the  Tribune's 
weekly  Spanish-language  paper  Exito,  asked  Cas¬ 
tro  a  series  of  pointed  questions  about  free  elec¬ 
tions  —  and  got  the  full  Fidel  treatment.  Learning 
that  Escalona  was  born  in  Mexico.  Castro  began 
calling  him  “The  Mexican.” 
He  dragged  Escalona  before 
an  audience  of  college  stu¬ 
dents.  who  jeered  the  journal¬ 
ist’s  questions. 

“I  am  simply  doing  my 
job:  Asking  questions.” 
Escalona  told  Castro. 

“Don’t  you  have  an  ideol¬ 
ogy?”  Castro  asked. 

“My  job  is  to  ask  ques¬ 
tions.”  the  editor  said. 

“Have  any  ideas?  Have 
you  any  political  culture?” 
Castro  said. 

“My  job  is  to  ask  ques¬ 
tions.”  the  exasperated 
Escalona  said.  “Let’s  talk  about  Cuba,  coman- 
dante.” 

“Argue  with  the  students.  I  am  leaving.”  Castro 
said. 

Cuba’s  government  has  to  expect  tough  ques¬ 
tions.  de  Lama  said.  "There’s  no  quid  pro  quo  on 
coverage  —  that  would  be  unthinkable.”  he  said. 
“And  the  Cubans  have  never  asked.” 

—  Mark  Fitzgerald 


Fidel  Castro 


From  the  ‘better-late- 
than-never’  file ... 

For  every  reporter  who  be¬ 
lieves  the  wait  for  a  journalism 
award  is  interminable,  there  is 
William  Buck  Taylor  Jr. 

Taylor,  79,  spent  56  years 
longing  for  the  National  Colle¬ 
giate  Press  Association’s  All- 
American  Honor,  which  he 
earned  in  1943  as  the  editor  of 
the  Plainsman,  the  campus 
newspaper  at  the  Alabama  Poly¬ 
technic  Institute  (now  Auburn 
University).  At  the  time,  the 
honor  was  the  highest  award 


a  college  newspaper  could 
receive. 

Although  Taylor  received  the 
award  by  mail  in  1943,  he  had 
never  been  formally  presented 
with  the  prize  because  he  joined 
the  military  shortly  after  win¬ 
ning  and  went  to  the  Pacific  to 
fight  in  World  War  II. 

All  that  changed  Dec.  13 
when  Auburn  President  William 
Muse  officially  bestowed  the 
award  on  Taylor  during  a  meet¬ 
ing  of  the  Auburn  Legislative 
Action  Network,  according  to 
the  Mobile  (Ala.)  Register. 


Taylor,  now  president  of  his 
own  manufacturing  company, 
said  he  enjoyed  journalism  at  the 
time,  but  business  eventually 
lured  him  away.  “I  got  the 
opportunity  to  make  a  little 
money,”  he  said.  —  Joe  Strupp 

Em  space 

A  software  glitch  knocked  all 
the  small  m’s  off  the  front  pages 
of  two  Florida  papers  Dec.  13. 

“We  had  a  lot  of  people  e- 
mail  us  m’s,  saying.  ‘1  see  that 
you’ve  run  out  of  m’s,”’  said 
Duane  Chichester,  publisher  and 


QUOTE  OF  THE  WEEK 

[Charies  Schulz  is] 
a  lovely,  kind,  gra¬ 
cious  gentieman. 
I’ve  never  seen 
anything  quite  iike 
the  media  cover¬ 
age  his  retirement 
is  getting.  It’s  a 
real  tribute  to  the 
man  and  his  work. 

Anita  Tobias, 
vice  president  for  U.S. 
syndication,  Los  Angeies 
Times  Syndicate 

(p.6) 


general  manager  of  the  1 8.(K)0- 
circulation  Hernando  Today.  All 
the  m’s  were  also  missing  from 
words  published  on  the  first 
three  pages  of  the  20,(XK)-circu- 
lation  Highlands  Today. 

The  m’s  were  eliminated  by  a 
font  conflict  between  the  Today 
storage  system  and  an  imageset¬ 
ter  at  the  sister  Tampa  Tribune, 
where  the  papers  are  printed. 
“Of  course,  on  our  screens  here, 
everything  looked  fine.”  Chich¬ 
ester  said. 

Dam  CO  puters! 

—  Mark  Fitzgerald 
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Missouri  Lifestyle  Journalism  Awards 


The  1999  Missouri  Lifestyle  Journalism  Awards  Winners 


General  Excellence  -  Class  I 

I  The  Mercer  Island  Reporter,  Mercer  Island,  WA 
2'"*  Litchfield  County  Times,  New  Milford,  CT 
J'**  Northwest  Arkansas  Times,  Fayetteville,  AR 

(General  Excellence  -  Class  II 

I ''  Bradenton  Herald,  Bradenton,  FL 
2"‘‘  Beaver  County  Times,  Beaver,  PA 
3"*  The  Anniston  Star,  Anniston,  AL 

General  Excellence  -  Class  III 

I The  Contra  Costa  Times,  Walnut  Creek,  CA 
2"^  Anchorage  Daily  News,  Anchorage,  AK 
3"“  Greensboro  News  &  Record,  Greensboro,  NC 

General  Excellence  -  Class  IV 

I  '•  The  News  &  Observer,  Raleigh,  NC 

2"‘‘  The  Seattle  Times.  Seattle,  WA 

3"*  Fort  Worth  Star- Telegram,  Fort  Worth,  TX 

General  Excellence  -  Class  V 

I ''  The  Oregonian.  Portland.  OR 

2™“  The  Wall  Street  Journal,  New  York,  NY 

3'''  The  Washington  Post,  Washington,  DC 


Regularly  Scheduled  F'eature  Supplement 

I ''  The  New  Mexican  -  Pasatiempo 

2'**  The  Oregonian -A&E 

3'"*  The  Detroit  News  -  Detroit  Style 


Paul  L.  IMyhre  Single  Story 

Laura  Saari,  Orange  County  Register 
Motel  Children 


Paul  L.  Myhre  Series/Special  Section 

John  Dougherty  &  David  Holthouse, 
Phoenix  New  Times 
Bordering  on  Exploitation 

Arts  &  Entertainment 

Jeff  Baker,  The  Oregonian 
The  Art  of  Writing  Dangerously 

Best  Short  Feature 

Lawrence  Bingham, 

Fort  Worth  Star-Telegram 
Man  of  Letters 

Consumer  Affairs 

Kenneth  Pins  &  George  Anthan. 

Des  Moines  Register 
Unfair  Air  Fares 

Fashion  &  Design 

Matt  Smith.  San  Francisco  Weekly 
Art  on  Two  Wheels 

Food  &  Nutrition 

Russ  Parsons,  Los  Angeles  Times 
A  Heaping  Cupful  of  Conflict 

Health  &  Fitness 

Sandra  Boodman,  The  Washington  Post 
Medicine  Under  Managed  Care 

Multicultural  Journalism 

Staff,  The  Rocky  Mountain  News 
Race  <6  Reality 


Call  for  Entries 
Missouri  Lifestyle 
Journalism  Awards 

History  —  The  Missouri  School  of 
Journalism  is  home  to  the  most  prestigious 
lifestyle  reporting  and  editing  awards 
program  in  the  country. 

In  I960,  the  Missouri  School  of 
Journalism  entered  into  an  agreement  with 
the  J.C.  Penney  Co.,  Inc.  to  create  an 
awards  program  to  honor  good  reporting 
on  fashion  trends.  Out  of  that  desire  to 
improve  fashion  reporting  grew  a  program 
that  today  makes  awards  in  10  reporting 
categories  for  lifestyle  journalism,  and  five 
general  excellence  categories  for 
newspaper  features  sections. 

In  1994,  the  Missouri  School  of 
Journalism  assumed  full  responsibility  for 
funding  and  managing  the  program,  and 
changed  the  name  to  the  Missouri 
Lifestyle  Journalism  Awards  Program. 

Over  the  years,  the  newspapers  have 
shifted  from  “fashion  sections”  to 
■‘women’s  pages”  to  lifestyle  journalism. 
And  the  Missouri  Lifestyle  Journalism 
Awards  program  has  not  only  chronicled 
that  shift,  but  helped  to  make  it  happen. 
Thousands  of  journalists  have  been 
impacted  by  the  program  through  the 
awards,  workshops  and  newsletters. 

Contest  Entry  information  ~  For 
contest  entry  information,  please  access 
the  Missouri  Lifestyle  Journalism  Awards 
program  website  at  web.missouri.edu/ 
~jschool/lifestylejournalism.  If  you  have 
any  questions,  please  contact  the  director, 
Kent  Collins,  at  573-882-7771. 

Deadline  —  Newspaper  entries  must  be 
postmarked  by  January  31,  2000. 


Darrell  Sifford  Memorial  Prize  in  Journalism 

Darrell  Sifford  was  a  rarity  in  American  journalism:  a  columnist  with  the  heart  of  a  poet.  A  staple 
for  readers  of  The  Philadelphia  Inquirer  and  other  subscribing  papers,  his  column  depicted  the 
personal  struggles  and  triumphs  that  together  make  up  the  fabric  of  our  lives.  Relationships, 
children,  health,  careers,  religion,  sexuality,  money  and  his  own  life  were  core  topics  through  which 
he  explored  the  human  condition  -  our  fears  and  our  insecurities,  our  need  for  fulfillment  and 
happiness,  our  successes  and  our  disappointments,  our  vulnerabilities  and  our  courage.  Sifford’s 
insightful  and  inspirational  columns  touched  readers  in  such  an  intimate  way  that  his  accidental  death 
in  1 992  hit  thousands  as  if  they  had  lost  a  close  relative. 

The  Darrell  Sifford  Memorial  Prize  in  Journalism  in  funded  by  contributions  from  readers  of 
Sifford’s  columns.  The  prize  is  administered  by  the  Missouri  School  of  Journalism.  Sifford’s  alma 
mater.  The  prize  recognizes  newspaper  writing  that  illuminates  the  daily  life  of  ordinary  people  and 
their  everyday  concerns. 

For  complete  entry  information,  please  refer  to  the  Missouri  Lifestyle  Journalism  Awards’ 
website  at  www.missouri.edu/~jschool/lifestyleJoumalism,  or  telephone  573-882-777 1 .  There  is  no 
entry  fee  for  this  competition.  Entries  must  be  postmarked  by  February  1 5,  2000. 


newsbriefs 


BlackVoices.com 
lists  ‘Pillars’ 

What  do  Malcolm  X  and 
Michael  Jackson  have  in  com¬ 
mon?  They  are  both  “Pillars  of 
a  People.” 

Tribune  Interactive's  Black- 
Voices.com  and  Daystar 
Research  have  released 
“Pillars  of  a  People:  The  l(X) 
African  Americans  Who  Most 
Influenced  the  2()th  Century” 
a  list  that  includes  such  jour¬ 
nalism  notables  as  Robert 
Abbott  (26).  Ida  B.  Wells  (52), 
and  Robert  Maynard  (52). 

According  to  Bill  Laveist. 
executive  prcxiucer  of  content 
for  BlackVoices.com.  the  list 
utilized  “Internet  technology 
to  combine  the  opinions  of 
average  online  users  with 
those  of  experts  in  African- 
American  history'.” 

In  a  list  dominated  by 
artists  and  musicians,  the  top 
three  “most  influential”  selec¬ 
tions  were  political  and  civil- 
rights  leaders  —  Martin 
Luther  King  Jr.  ( 1 ),  Thurgtxxl 
Marshall  (2).  and  Booker  T. 
Washington  (3).  Black- 
Voices.com  is  an  African- 
American  online  community 
founded  by  CEO  Barry'  Ccx)p- 
er  that  provides  Job-seeking 
resources,  entertainment,  and 
e-commerce.  Tribune  Interac¬ 
tive  is  the  new-media  division 
of  Chicago's  Tribune  Co. 

Industry  to  consider 
standard  image  size 

U.S.  newspapers  that  con¬ 
verted  to  a  5()-inch  web  width 
may  adopt  a  standard  image 
size  if  the  Newspaper  Associa¬ 
tion  of  America  (NAA)  goes 
along  with  an  industry  task 
force’s  recommendation. 

The  task  force  was  con¬ 
vened  because  of  the  growing 
number  of  broadsheets  that  are 
converting  or  planning  to  con¬ 
vert  to  narrower  pages.  Some 
1 15  newspapers,  mostly  in 
major  markets,  have  convert¬ 
ed.  The  idea  is  to  make  it  easi¬ 
er  for  advertisers  to  submit  ads 
for  newspapers. 


The  task  force's  proposal 
calls  for  an  1  l  -Vs-inch-wide 
image  size  on  a  12'/2-inch- 
wide  newspaper  page.  The 
NAA  is  expected  to  accept 
the  recommendation  when  it 
meets  in  February. 

Can  you  define 
that,  please? 

In  a  ruling  that  might  cause 
newspaper  editors  to  double¬ 
check  legal  terms  used  in  their 
papers,  a  Wisconsin  Court  of 
Appeals  last  week  upheld  a 
libel  verdict  against  the  then- 
Milwaukee  Sentinel  that  found 
the  newspaper  defamed  a  local 
attorney  by  misusing  the  term 
“assault,”  the  paper  reported. 

In  a  2-1  ruling,  the  appeals 
court  on  Dec.  14  let  stand  a 
jury’s  finding  that  the  news¬ 
paper  —  which  later  merged 
to  become  the  Journal  Sen¬ 
tinel  —  had  libeled  Marjorie 
Maguire  in  a  1992  story 
quoting  her  ex-husband, 
Daniel,  as  saying  she  assault¬ 
ed  him.  The  jury  had  award¬ 
ed  her  $450,(XX)  in  damages. 

Marjorie  Maguire  had 
argued  in  the  case  that  the 
term  “assault”  had  a  popular 
meaning  of  physical  violence 
and,  therefore,  misrepresent¬ 
ed  the  facts.  She  contended 
that  she  had  not  physically 
harmed  him.  but  merely 
threatened  him. 

Newspaper  attorneys 
argued  that  the  legal  definition 
of  assault  was  a  verbal  threat. 

But  Judge  Ted  Wedemeyer, 
writing  for  the  majority,  stated 
that  such  popular  use  of  a 
word  must  be  taken  into  con¬ 
sideration  when  judging  the 
impact  of  the  word. 

Dot-com  ad  spending 
soars  by  almost  300% 

Newspaper  spending  by 
dot-com  companies  grew 
nearly  300%  for  the  first  three 
quarters  of  this  year,  according 
to  data  relea-sed  Dec.  1 3  by 
Competitive  Media  Reporting. 
Spending  in  national  newspa¬ 
pers  jumped  259%  to  $148.66 


million,  and  spending  in  other 
newspapers  rose  296%  to 
$69.39  million. 

Dot-com  spending  in  all 
media  grew  by  29 1 .3%  to 
$1 .37  billion  with  network  TV 
leading  with  $278.28  million, 
followed  by  magazines,  cable 
TV,  spot  TV,  and  national  spot 
radio.  National  newspapers 
ranked  sixth,  and  other  news¬ 
papers  ranked  seventh. 

USA  Today  tries 
its  hand  in  Vegas 

USA  Today  will  be  printed 
in  Las  Vegas  starting  in  August 
2000,  under  an  agreement  par¬ 
ent  Gannett  Co.  Inc.  reached 
with  Wick  News  Corp.,  parent 
of  the  city's  alternative  weekly 
CityLife,  the  Las  Vegas  Busi¬ 
ness  Press,  and  the  Las  Vegas 
Senior  Press. 

Currently,  USA  Today's 
papers  for  distribution  in 
southern  Nevada  are  printed 
in  San  Bernardino,  Calif.  The 
paper  said  moving  produc¬ 
tion  to  Las  Vegas  will  give  its 
readers  there  later  news. 

USA  Today  is  published 
via  satellite  at  33  locations  in 
the  United  States. 

AP  members-only 
Web  site  tackles  Y2K 

The  Associated  Press  is  giv¬ 
ing  its  member  organizations 
a  helping  hand  with  the  task 
of  Y2K  coverage  through  a 
special  Web  site  that  provides 
its  6,700  newspaper,  radio, 
and  TV  clients  with  advice 
and  information  for  New 
Year's  Eve  reporting. 

But,  beware,  the  site  is  only 
for  AP  members,  according  to 
AP  corporate  Web  site  manag¬ 
er  Janis  Magin,  who  said  news 
organizations  who  are  entitled 
to  the  information  will  be 
given  the  Web  address  and  a 
password  to  log  on. 

Once  the  site  is  accessed, 
members  will  find  an  array  of 
information,  including  check¬ 
lists  of  items  to  research  for 
Y2K  stories;  links  toY2K 
Web  sites  for  government 


agencies,  utilities,  and  service 
industries;  and  reminders  of 
what  each  news  organization 
should  review  for  its  own 
computer  needs. 

“We  just  did  it  to  supple¬ 
ment  the  information  we  are 
providing  for  our  members.” 
Magin  said.  “We  had  done  an 
internal  site  for  our  own 
reporters,  and  we  decided  to 
do  it  for  our  members,  too.” 

The  site  also  includes  an 
ongoing  millennium  calendar 
of  events  across  the  globe, 
starting  with  the  first  place  to 
experience  the  year  2000:  the 
Pacific  island  of  Kiribati. 

Magin  said  AP  members 
should  look  for  the  Web  site 
address  and  password  on  their 
regular  AP  wire  advisory  list. 

Venezuelans  approve 
‘Truth’  media  standard 

By  a  71%  majority, 
Venezuelans  approved  a  new 
constitution  strenuously 
opposed  by  the  nation’s  jour¬ 
nalists  and  international  free- 
press  groups  who  fear  it  will 
be  used  as  a  legal  rein  on  news 
organizations. 

Article  59  of  the  constitu¬ 
tion  proclaims  that  “everyone 
has  the  right  to  timely,  truth¬ 
ful,  impartial,  and  uncensored 
information.”  The  “timely, 
truthful,  impartial”  qualifiers 
could  be  used  to  punish  opin¬ 
ion  columns  and  unverifiable 
political  analysis. 

Venezuelan  President  Hugh 
Chavez,  who  created  the  new 
constitution,  has  been  sharply 
critical  of  free-press  groups. 
During  the  referendum  cam¬ 
paign  on  the  constitution,  he 
publicly  called  the  president 
and  executive  director  of  the 
Paris-based  Reporters  Without 
Borders  “scoundrels”  for  their 
opposition  to  Article  59. 

—  Reported  and  written 
by  Mark  Fitzgerald, 
Ken  Liebeskind, 
Lucia  Moses 
Joe  Strupp, 
and  Jason  Williams 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Liv'ng  index! 


•«  ‘ 


1  V 


For  75  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
t(K)l.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKFyr  CiUIDF^  has  also  bc-en  a  highly  recommended  source  of 
relcKation  data.  Its  unique  combination  of' quantitative  and  qualitative  data 
h;Ls  provided  an  accurate  de.scription  of  communin’  life. 

Now,  in  our  76th  anniversary  printing,  the  MARKF7r  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BF/ITER  LIVING  LNLIHX! 


-  Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YF^ARS  to  2005! 

-  All  the  market  data  for  (Canada  is  in 

one  convenient  section! 

in.i  .s  ... 

...  these  regular  features:  Population  by  Age,  Fabnic 
Breakdowns,  Number  of  Ffousebolds,  Income  per 
Housebold  and  per  (Capita,  Principal  Industries,  CTain 


Outlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  Serving  the  Market,  Retail 
Sales  Data,  and  much,  much  more! 

It’s  the  only  source  of  valuable,  descriptive  information  for  M.SA  and 
non-MSA  markets  in  tbe  U.S.  and  C'anada  ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  .5,141  U.S.  counties. 

I'KIGI.NCi 

Fbe  print  copy  of  tbe  E&P  MARKET  GUIDE  is  just  S140.  It’s  also  available 
on  CT)-ROM  together  with  the  data  from  U.S.  MARKE'F  FORECASTS 
which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 
Pricing  for  the  CD-ROM,  which  includes  the  printed  Market  Guide,  is  just 
S495.  (CA,  DC,  FL,  IF,  MA,  MD,  NJ,  NY,  OH  and 
I'X  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 


MARKET 
Guira: 


OHDf  .H  FOD.  W! 

Plc'ase  send  payment  to:  EDITOR  &  PUBl.ISHER 
DlRFiCFORlRS,  Circulation  Dept.,  1515  Broadwav, 
New  York,  NY  100.56.  Phone:  (888)  612-709^ 
E-Mail:  edpub@mediainfo.com.  Place  vour  order  on 
our  Web  site:  wvvvv.nu'diniiifo.coni 
(click  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 

EDITOR<Sr'PUBLISHER 

Where  You'll  Fiml  the  Powers  of  the  Press.'" 


By  Dwight  Cunningham 


University.  The  latest  acquisition  was^^M 

made  in  April  1999.  Called  Huskers^^^  ®®******T**"^^|^P*^""^  ] 
Illustrated,  covering  the  University  of  0.,^  ' 

Nebraska,  it  is  the  only  publication  printed  c.  1 

in  magazine  format  and  on  coated  stock. 

Declining  to  give  details  on  acquisition  ^ 
costs  and  profitability,  Stirt  said  Landmark  i 

has  "met  expectations  and  projections  for  j 

the  first  year.  Noted  Coffey:  "We  really  try 
to  focus  on  championship  programs.  The 
better  the  program,  the  better  the  publica- 
tion  will  do.  If  your  team  is  w  inning,  peo- 
pie  like  to  read  about  that.” 

Which  draws  advertisers  with  all  types 
of  merchandise,  from  posters  to  apparel  to 
watches.  The  University  of  Tennessee,  for 
example,  had  a  “championship  afghan”  to 

honor  last  year's  national  football  champi-  Landmark:  It’s  all  about  winning, 
on.  “and  advertisers  are  coming  to  you, 
begging,  fighting  you  so  that  they  can  sell 
their  products”  in  these  publications,  said 
Coffey,  who  noted  Iowa  is  the  only  school 
covered  that  has  not  garnered  a  national 
championship  in  football  or  basketball. 

LCNI's  business  plan  focuses  on  foot¬ 
ball  and  basketball  programs  and  vertical 
integration  for  prtxluction  and  marketing. 

Several  magazines  are  printed  at  LCNI 
plants.  All  of  the  magazines  have  “strong 
working  relationships”  with  the  university 
athletic  departments,  Stirt  added.  For 
example.  Gator  Bait  has  a  deal  with  the 
Florida  booster  club,  supplying  9.200  sub¬ 
scriptions  as  part  of  the  season-ticket- 
holder  package. 

The  editorial/advertising  ratio  is  about 
85%-15%,  with  each  issue  at  either  32  or 
36  pages.  Key  advertisers  are  marketers 
.seeking  to  reach  high-end  male  demo¬ 
graphics.  Subscribers’  median  income 
stands  at  $65,000  annually,  officials  said. 

LCNI’s  media  kit  proclaims  1.5  million 
readers  around  the  nation,  factoring  in  a 
pass-along  rate,  according  to  readership 
surveys,  of  3.2  to  3.8. 

Among  advertisers  are  licensees  of  col-  Cunningham  is  a  free-lance  writer 
legiate  products,  ESPN,  the  Danbury  Mint  based  in  New  York. 


Imagine  a  newspaper  group  with  1 .5 
million  rabid  readers,  an  80%  sub¬ 
scription  renewal  rate,  and  advertisers 
occasionally  begging  to  get  into  one 
or  more  of  its  publications. 

For  the  collegjiate  sports  division  of  pri¬ 
vately  held  Landmark  Community  News¬ 
papers  Inc.  (LCNI),  that’s  no  fantasy.  The 
Shelbyville,  ,Ky.-based  unit  of  Landmark 
Communications  Inc.  has  been  on  a  quiet 
acquisition  spree  the  last  1 8  months,  buying 
six  fan  magazines  devoted  exclusively  to 
covering  football  and  basketball  at  schools 
with  national  championship  pedigrees. 

Landmark  is  the  only  newspaper  pub¬ 
lisher  in  this  subscriber-rich  genre,  said 
Dave  Stirt,  chief  operating  officer  of  the 
sports  publication  unit.  “They  added  a  lot  of 
properties  very  rapidly,”  Stirt  said,  “so  right 
now  they’re  trying  to  catch  their  breath  and 
see  what  they  have  on  their  hands  here.” 

Landmark  got  into  the  sports-pub  game 
in  1997  with  The  Cats’  Pause,  a  fan  maga¬ 
zine  geared  to  University  of  Kentucky 
alumni  and  fans.  At  $47.50  for  35  issues, 
the  publication  is  delivered  by  mail  —  half 
inside  and  half  outside  Kentucky.  Circu¬ 
lation  has  grown  from  17,0(X)  to  20.000, 
said  LCNI  President  Larry  Coffey.  It  helps 
that  Kentucky  has  no  professional  sports 
teams,  “so  the  University  of  Kentucky  is  the 
program  for  Kentucky  residents.”  he  said. 

Landmark  hired  Stirt  after  he  sold  his 
University  of  Florida  fan  magazine.  Gator 
Bait.  “Landmark  brought  me  aboard  to  help 
them  with  expansion,  so  that  they  could 
purchase  more  of  these  publications,”  Stirt 
said.  Following  a  business  plan  that  Stirt 
said  he  had  squirreled  away  in  his  desk  for 
some  time,  other  magazines  were  acquired 
in  rapid-fire  succession  in  1998  and  1999. 

The  newsprint  tabloids  are  Gator  Talk, 
also  focusing  on  University  of  Florida  ath¬ 
letics;  Inside  Indiana,  University  of  In¬ 
diana;  Voice  of  the  Hawkeyes,  University  of 
Iowa;  Carolina  Blue,  University  of  North 
Carolina;  and  The  Osceola,  Florida  State 


(with  wares  including  replicas  of  stadiums 
and  arenas),  travel  agencies  selling  road- 
game  packages,  and  the  U.S.  Army.  Stirt 
said.  An  undisclosed  amount  of  revenue 
also  is  generated  from  the  group’s  ability 
to  sell  its  own  commemoratives  and  team 
memorabilia,  especially  when  one  of  the 
seven  schools  gets  a  national  champi¬ 
onship.  That  was  the  case  in  1996,  when 
Florida  won  the  fixitball  title,  “my  biggest 
year  ever,”  Stirt  said.  “We  did  $75(),(XX).” 
Commemorative  yearbooks  are  an  integral 
part  of  the  business  plan.  For  example, 
between  30.000  and  40.0(X)  yearbooks 
will  be  sold  for  perennial  basketball  power 
Kentucky.  Cover  price:  $10.95. 

LCNI  publishes  four  daily,  four  tri¬ 
weekly,  nine  semiweekly,  and  28  weekly 
community  newspapers;  39  shoppers  and 
free  newspapers;  and  1 1  special-interest 
publications.  Paid  circulation  is  366,266.  It 
is  a  division  of  Landmark  Communica¬ 
tions  Inc.,  publisher  of  The  Virginian-Pilot 
in  Norfolk,  The  Roanoke  (Va.)  Tunes,  and 
the  Greensboro.  N.C.,  News  &  Record.  ■ 
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WOULDN’T  YOU  LIKE  TO  TELL  THEM  TO  DO  IT  THEMSELVES? 


WELL  NOW  YOU  CAN. 


MEDIASURFACE^*^  2.0 


ENTERPRISE  CONTENT  MANAGEMENT 


INTRODUCING  MEDIASURFACEt»«  2.0  -  A  REVOLUTION  IN  WEB-BASED  CONTENT  MANAGEMENT  FOR  THE  ENTERPRISE. 


Mediasurface  2.0  puts  control  of  Web  based  business  needs  in  the  hands 
of  those  who  own  the  content,  and  removes  the  need  for  large  amounts  of 
custom  development.  Fully  supportive  of  the  Web  publishing  process  at  every 
stage,  Mediasurface  2.0  integrates  with  the  WP,  design,  e-commerce  and 
personalization  tools  of  your  choice.  Mediasurface  2.0  enables  management 
and  direct,  rapid  publishing  of  Web  content  by  everyone  involved  in  the  Web 


across  the  business,  from  the  Web  developer  to  the  content  owners  in 
marketing,  sales,  finance  and  admin,  human  resources,  production  and 
executive  management  -  in  fact  anyone  who  needs  to  communicate 
within  or  outside  the  organization.  Mediasurface  2.0  supports  XML  and 
includes  functionally  rich  Integration,  Reporting  and  Content  Gateway 
Modules,  enabling  content  submission  via  the  browser  from  any  location. 


For  more  information,  or  to  register  for  a  F  R  E  E  Workshop  Call:  415  495-7307  or  EMAIL:  info@mediasiirface.com 

Mediasurface  2.0  is  applicable  to  a  diverse  range  of  clients  and  businesses.  Current  clients  include  Barclaycard,  CNN,  WS  Atkins,  Reuters  and  Oxford  University  Press. 
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Jetteis, . 

letters@m^iainfo.com 

www.icopyright.com).  No,  it  is  not  a 
client  of  mine,  but  I’ve  met  them  and 
their  technology  is  very  impressive.  A 
“digital  watermark”  embedded  in  the 
HTML  code  on  a  Web  page  (and  copied  if 
the  article  is  copied  and  reposted)  makes 
it  easy  for  anyone  to  pay  a  fee  to  print, 
copy,  or  e-mail  the  article.  And.  because 
it’s  automatic  and  can’t  be  “clipped  off,” 
it  allows  sites  such  as  Free  Republic  to 
post  information  for  “discussion”  while 
ensuring  that  the  copyright  holder  still 
collects  fees  when  the  story  is  printed, 
copied,  or  distributed. 

I’ve  been  reading  E&P  since  j-school 
days  in  the  early  ’70’s,  and  I’ve  watched 
your  evolution  with  pleasure.  I  like  the 
online  version  very  much  and  hope  to 
continue  enjoying  it  well  into  the  next 
century! 

Please  let  Mr.  Moscou  know  I  enjoyed 
his  story,  but  think  he  needs  to  do  a  little 
more  homework  on  the  subject  before 
writing  about  it  again. 

Deb  McAlister 
Holland  McAlister  PR  Inc. 

Dallas 


Don’t  forget  to  add  the  Th'bune 

I  was  reading  the  Nov.  13  edition  for  its 
excellent  overview  of  dropping  circula¬ 
tion  figures  among  large  daily  papers 
[“Poor  Circulation.”  p.  28].  1  wanted  to 
point  out.  however,  that  the  chart  gave  the 
name  of  our  newspaper  as  the  San  Diego 
Union.  As  you  probably  know.  The  San 
Diego  Union  and  the  San  Diego  Tribune 
merged  into  one  paper  in  1992  and  has 
since  been  called  The  San  Diego  Union- 
Tribune. 

We’ve  come  a  long  way  since  then, 
steadily  improving  our  content,  our  prod¬ 
uct,  and  our  presentation,  and  we’re  now  a 
much  better  paper  than  we  were  as  two. 

We’d  really  appreciate  it  if  all  refer¬ 
ences  to  our  newspaper  used  the  full 
name,  though  you  can  feel  free  to  leave  off 
the  period  in  our  masthead. 

Tom  Mallory 
weekend/enterprise  editor 
The  San  Diego  Union-Tribune 

An  exceptional  notable 

I  enjoyed  your  profiles  of  the  top  25 
notable  journalists  [E&P  Special  Cen¬ 
tennial  Issue,  “25  Most  Influential  News¬ 
paper  People  of  the  20th  Century,”  Oct. 
30].  But  I  thought  you  would  also  have 
mentioned  George  Seldes. 

He  knew  or  interviewed  most  every 


FULL  COURT  PRESS,  LTD. 

of  Aspen,  Colorado 
has  sold 

iBiiraTiiiB 

AsbinTimes^^kly 


INDEPENDENT 

to 

SWIFT  NEWSPAPERS,  INC. 

of  Reno,  Nevada 

The  undersigned  represented  Full  Court  Press.  Ltd. 
in  this  transaction 

Over  780  Sold 

W.  B.  Grimes  &  Co. 

Established  1959 

24212  Muscari  Court\ 
Gaithersburg.  MD  20882 
Phone/fax  301  253-5016 
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Copyrights  and  wrongs 

1  read  with  interest  Jim  Moscou’s  arti¬ 
cle  from  the  Dec.  1  1  E&P  [p.  32]  on 
copyright  in  the  digital  age.  There  was 
no  e-mail  link  for  him  on  your  Web  site, 
so  I  am  writing  to  you  with  comments 
instead. 

Many  years  ago  (1976-1986),  I  was  on 
the  American  Society  of  Journalists  and 
Authors  copyright  committee,  at  a  time 
when  the  society  was  looking  at  ways  to 
protect  copyrights  online  for  the  first 
time.  Although  1  switched  sides  (from 
catching  PR  pitches  to  pitching  them  at 
editors),  and  now  only  write  fiction  and 
the  occasional  article  on  subjects  of  per¬ 
sonal  interest.  I’ve  been  following  this 
issue  ever  since. 

While  Mr.  Moscou  articulated  the 
issues  fairly  in  his  Q&A.  he  overloooked 
many  of  the  simple  technology  solutions 
that  now  exist  that  make  this  problem  very 
easy  to  solve  for  publishers  —  without 
spending  a  fortune. 

There  are  half  a  dozen  or  so  technolog¬ 
ical  solutions  to  this  problem. 

One  of  the  best  is  iCopyright  (http:// 


major  historical  figure  during  the  ’20s  and 
’30s,  including  Stalin,  Lenin,  Pershing, 
and  Picasso.  He  ran  the  “In  Fact”  newslet¬ 
ter  for  many  years,  publishing  news  that 
other  papers  wouldn’t.  His  paper  was  one 
of  the  first  to  report  the  link  between 
smoking  and  lung  cancer.  He  died  in  1995 
at  the  age  of  104.  All  in  all,  a  thoroughly 
notable  journalist. 


Scott  Kraus 
Jamestown,  N.D. 


Corrections 

In  an  E&P  story  headlined.  “Crutch¬ 
field  named  GM  of  Beacon  Journal'' 
(Dec.  4.  p.  8),  the  name  of  Knight  Ridder 
Vice  President/News  Jerry  Ceppos  was 
misspelled. 

In  a  story  headlined,  “A  substantial 
foothold  on  the  Maine  coast,”  (Dec.  4,  p. 
16),  the  paid  circulation  of  the  Ellsworth 
Weekly  was  misstated.  Its  stated  circula¬ 
tion  is  5,180. 

In  a  story  headlined.  “Where  there’s  a 
Wall,  there’s  a  Way,”  (Dec.  1 1,  p.  20),  the 
current  title  of  Pam  Johnson  at  The  Ari¬ 
zona  Republic  in  Phoenix  was  misstated. 
She  is  senior  vice  president/news  and 
executive  editor. 


50 

YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Dec.  17,  1949 

Photographer  Joe  Migon  reveals 
that  he  used  a  special  hidden  camera 
embedded  in  his  shoe  to  photograph 
the  execution  of  James  Morell,  22,  on 
Nov.  25  for  the  Chicago  Herald- 
American. 


Clifford  K.  Berryman,  dean  of 
newspaper  cartoonists  and  intimate 
friend  of  presidents  from  the  days 
of  Theodore  Roosevelt,  dies  at  the  age 
of  80. 


Astrologer  Mrs.  Marion  Drew,  who  ‘ ' 
writes  “Your  Stars  Today”  for  the 
Chicago  Tribune,  predicts  1 950  will  * 
be  an  excellent  year  for  newspaper,  ' 
with  circulation  and  new  ventures  on 
the  rise. 
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‘Times  have  changed’ 
Yeah,  that’s  the  ticket! 

E&P  readers  learned  in  our  Dec.  4  issue  that  the  Tampa  Tribune's  longtime 
sports  columnist,  Tom  McEwen,  also  owns  the  travel  agency  that  handles  some 
trips  for  the  Tampa  Bay  Lightning  professional  hockey  team. 

Now  Tampa  readers  know  it,  too  —  kind  of.  Skating  around  certain  issues 
raised  in  our  story.  Tribune  Executive  Editor  Gil  Thelen’s  Dec.  12  column  at 
last  alerted  readers  to  this  ethical  thin  ice.  The  column  is  reprinted  in  its  entire¬ 
ty  below: 

Q.  Why  hasn’t  the  Tampa  Tribune  told  its  readers  that  Tom  McEwen’s 
travel  agency  does  business  with  the  Tampa  Bay  Lightning,  a  team 
McEwen  writes  about  in  his  column? 

—  Allan  Wolper,  Editor  &  Publisher,  ethics  columnist 

A.  Tom  McEwen  is  well  known  to  longtime  Tribune  readers.  He  spent  30 
years  as  Sports  Editor,  writing  six  columns  a  week  and  his  popular  “Hey 
Tom!"  piece.  He  has  won  numerous  awards,  including  National  Sports  Writer 
of  the  year  (18  times)  and  the  Red  Smith  award.  He's  even  had  a  press  box 
named  after  him  (old  Tampa  Stadium)  and  a  street  named  after  him  near 
Raymond  James  Stadium. 

Tom  is  an  unabashed  cheerleader  for  the  Tampa  area  and  has  been  the  go-to 
guy  in  terms  of  Tampa  .sports  since  he  started  with  the  Tampa  Times  in  1958. 

In  those  days,  no  one  made  a  move,  a  deal,  or  planned  anything  in  Tampa 
sportswise  that  Tom  did  not  know  about.  He  was  the  definition  of  how  sports 
editors  of  that  period  operated. 

Tom  started  to  write  fewer  columns  when  he  retired  in  1992.  He  became  less 
involved  in  community  affairs  —  but  did  not  drop  out.  Tom  used  his  forum  in 
the  Tribune  —  with  the  publisher's  permission  —  to  write  about  new  stadium 
and  arena  dreams. 

Times  have  changed. 

You  have  read  in  this  column  about  the  Tribune's  new  ethics  policy  and  the 
importance  of  our  credibility  and  our  being  above  reproach.  And  even  though 
he  is  an  independent  contractor,  and  no  longer  a  member  of  the  staff,  Tom 
understands  the  need  for  ethical  journalism.  He  knows  the  ethics  policy 
applies  to  independent  contractors  such  as  himself. 

The  policy  says  “it  is  unethical  to  mine  professional  contacts  for  per¬ 
sonal  gain.” 

Recently,  Editor  <S  Publisher  magazine  wrote  about  McEwen's  relation¬ 
ship  with  the  Tampa  Bay  Lightning.  It  brought  to  light  a  situation  of  which  we 
were  unaware.  McEwen  Travel  &  Imports,  of  which  Tom  McEwen  is  CEO, 
arranges  business  trips  for  the  front  office  but  not  team  travel  for  the  players 
and  coaches. 

The  conflict  is  clear.  As  a  result,  Tom  and  his  wife  Linda,  who  runs  the 
agency,  have  said  they  will  cease  doing  business  with  the  Lightning  as  of  Dec. 
31,  1999.  Tom  has  a  copy  of  the  Tribune  ethics  policy  and  understands  the  dif¬ 
ficulty  this  business  connection  presents  for  the  newspaper. 
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The  miracle 


In  search  of 
Korotomnou 


The  Chicago  Tribune’s  two-part  package 
on  the  nation’s  children-oriented  charities 
In  return,  the  paper’s  own  investigation 
became  the  target. 


Going  after 
the  messenger 
can  circumvent 
1st  Amendment 
_  protection 
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TACTICS 


By  Jim  Moscou 


As  James  O’Shea,  the  Chicago 
Tribune's  top  news  editor, 
boarded  a  flight  from  Chica¬ 
go  to  Kansas  City,  Mo.,  he 
really  had  little  reason  to 
doubt  his  reporters’  conduct.  The  Tribune, 
after  all.  is  one  of  the  most  distinguished 
papers  in  the  world,  where  —  for  nearly 
a  year  —  a  group  of  newsroom  staffers 
had  pursued  one  of  the  most  intensive 
and  calculated  investigative  projects  in 
the  paper’s  recent  history. 

More  than  a  dozen  reporters,  a  hand¬ 
ful  of  editors,  and  tens  of  thousands  of 
dollars  were  channeled  into  an  in- 
depth  probe  of  some  of  the  world’s 
largest  charities  oriented  toward  children: 
Childreach.  Christian  Children’s  Fund. 
Save  The  Children,  and  Children  Interna¬ 
tional.  These  are  the  multimillion-dollar, 
nonprofit  corporations  that  ask  for  a  small 
monthly  donation  and  proclaim  the  money 
works  “a  miracle”  in  the  life  of  an  impov¬ 
erished  child. 

The  Tribune's  approach  was  tellingly 
simple:  each  reporter  and  editor  working 
on  the  piece  would,  quietly,  sponsor  a 
child  through  one  of  the  four  programs. 
Checks  would  be  mailed  and  recorded. 
Special  requests  —  such  as  those  asking 
for  $25  so  a  Tribune  child  could  get  a  hug 
on  “Special  International  Hug  Day”  — 
would  be  honored. 

Then  O’Shea  —  the  deputy  managing 
editor  for  news  at  the  Tribune  —  dis¬ 
patched  his  reporters  to  the  four  comers  of 
the  world.  They  interviewed  the  children 
and  their  families,  and  the  paper  planned 
to  report  the  findings  —  good  or  bad.  But 
Just  days  after  his  reporters  returned  to  the 
newsroom  with  the  answers  in  July  1997, 


After  seeing 
this  picture, 
Children  Inter¬ 
national 
launched  an 
intensive  effort 
to  derail  the 
Chicago  Trib’s 
expose  on  the 
charity  —  but 
to  no  avail. 


O’Shea  received  a  message  from  the  pres-  sations  —  damaging  claims  aimed  at  his 

ident  of  one  of  the  charities  under  the  reporters’  news-gathering  conduct  — 

paper’s  lens,  James  Cook  of  Children  Cook  made  clear  his  demand  to  the  editor: 

International.  It  was  a  call  that  would  rat-  Remove  Children  International  from  the 

tie  the  veteran  newsman.  story  or  face  civil  litigation.  “I  said,  ‘I  can 

Cook  said  he  had  “independent,  third-  guarantee  you  that  will  not  happen,’” 
party  documentation”  exposing  illegal  O’Shea  recollects, 
news-gathering  practices  by  the  Tribune's  That  answer  put  the  editor  in  a  car 

reporters.  O’Shea  was  even  invited  to  see  heading  back  for  the  aiiport. 

it.  “My  first  reaction  was, ‘OK,  I’m  gonna  At  first  glance,  the  confrontation 
go  read  these  [documents]  and  find  out  if  between  these  alpha  managers  in  the  sum- 

someone  did  something  wrong,”’  O’Shea  mer  of  1997  should  have  been  filed  away 
recounts.  as  one  of  many  O’Shea  has  overcome  in 

That’s  what  put  him  on  the  plane  to  his  career.  But,  two  years  later,  O’Shea 

Kansas  City  in  August  1997  in  what  was  has  a  different  take  on  the  experience.  He 

about  to  become  a  battle  of  nerves  calls  it  one  of  the  biggest  threats  to  Amer- 

between  the  two  corporations.  ican  journalism  in  30  years. 

When  O’Shea  finally  met  with  Cook,  The  thing  is,  he  might  be  right, 
he  was  handed  a  stack  of  legal  affidavits 
—  sworn  statements  taken  under  oath  —  A  gathering  storm 
from  people  interviewed  by  the  Tribune  in  Shunning  threats  and  legal  claims  of 
the  yet-to-be-published  series.  As  O’Shea  libel  and  defamation,  savvy  plaintiff  attor- 

absorbed  the  scope  and  depth  of  the  accu-  neys  are  now  hanging  their  clients’  com- 
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plaints  against  media  coverage  on  allega¬ 
tions  of  torts  —  or  civil  violations  —  in  the 
news-gathering  process  itself,  media 
watchdogs  and  attorneys  say. 

"The  idea  is  to  turn  the  issue  away  from 
absolute  truth  and  fairness  to  the  process  of 
doing  the  story,  which  could  turn  the  jury’s 
stomach,”  says  Brant  Houston,  executive 
director  of  the  Investigative  Reporters  and 
Editors  organization,  based  at  the  Universi¬ 
ty  of  Missouri  School  of  Journalism. 

The  catalyst  for  the  new  litigation  is 
simple:  It  works.  Over  the  past  few  years, 
some  of  the  nation's  highest  courts  have 
held  that  civil  claims  aimed  at  the  news¬ 
gathering  process  —  such  as  reporters 
committing  fraud,  interfering  with  a  busi¬ 
ness  contract,  or  invading  privacy  —  do 
not  fall  under  traditionally  presumed  “First 
Amendment  protections,”  or  reporter’s 
privilege.  In  other  words,  no  matter  how 
accurate  or  unbiased  a  story  might  be, 
news  organizations  remain  open  to  finan¬ 
cially  crippling  civil  lawsuits  regardless  of 
a  story’s  veracity  or  public  service  if  a 
reporter  or  editor  committed  a  tort  while 
gathering  the  news. 

It’s  a  legal  evolution  that  is  sounding 
alarm  bells  in  Journalism  circles  at  decibels 
not  heard  in  years.  With  the  balance  of 
court  victories  weighing  against  the  media 
—  and  the  bounds  of  legal  news-gathering 
behavior  still  undefined  —  some  Journal¬ 
ists,  such  as  O’Shea,  say  they  are  con¬ 
cerned  about  a  chilling  effect  on  the  news. 

To  be  sure,  evidence  of  what  some  are 
calling  a  new  wave  in  news-gathering  tort 
litigation  is  still  scattered.  To  investigate 
the  investigators  can  be  expensive,  as 
Children  International  no  doubt  learned  in 
taking  on  the  Tribune.  And  no  organiza¬ 
tion  is  keeping  track  of  claims  based  sole¬ 
ly  on  news-gathering  torts. 

But  already  news-gathering  tort  litiga¬ 
tion  has  captured  headlines,  many  sur¬ 
rounding  privacy  issues.  A  recent  U.S. 
Supreme  Court  decision,  for  example,  cast 
media  “ride-alongs”  as  a  possible  invasion 
of  privacy.  The  California  Supreme  Court 
reached  a  similar  conclusion  in  June  when 
it  said  an  ABC  News  undercover  camera 
investigation  into  the  telepsychic  industry 
violated  a  worker’s  right  to  privacy.  In 
Toledo,  Ohio,  The  Blade  was  forced  to 
spend  $1  million  defending  itself  (suc¬ 
cessfully)  against  accusations  of  invasion 
of  privacy  after  exposing  police  corrup¬ 
tion  —  a  case  that  clearly  involved  public 
figures  and  documents. 

Also  in  Ohio,  The  Cincinnati  Enquirer 
paid  a  $  10-million  settlement  and  printed  a 
front-page  apology  to  Chiquita  Brands 
International  in  lieu  of  going  to  trial  when 


THE  PAPER  AND  INK  USED 
PUBLICATION  MAY  AFFEC 
THE  MICROFORM 


the  fruit  company  uncovered  criminal  and 
tortious  news-gathering  techniques  used  by 
one  of  the  paper’s  reporters.  The  reporter, 
Michael  Gallagher,  was  sentenced  to  five 
years’  probation  in  July.  His  story  chal¬ 
lenged  the  business  practices  and  ethics  of 
the  banana  conglomerate. 

And  then  there  is  the  now-legendary  "60 
Minutes”  saga.  When  the  show  was  set  to 
air  the  accusations  of  a  tobacco  industry 
whistle-blower,  it  buckled  under  civil  law¬ 
suit  threats  made  by  the  Brown  & 
Williamson  Tobacco  Corp.  The  company 
claimed  CBS  producers  would  have  inter¬ 
fered  with  a  business  contract  by  publiciz¬ 
ing  the  whistle-blower’s  charges.  That  story 
was  made  into  a  major  motion  picture  — 
“The  Insider”  —  released  in  November. 

Cool  legal  winds  always  seem  to  blow 
at  the  newsroom  door,  but  most  onlookers 
and  scholars  aren’t  convinced  this  storm  is 
waning,  and,  in  fact,  most  expect  it  to 
churn  for  years  to  come.  The  media  are 
not  only  losing  these  news-gathering  tort 
cases  at  trial,  but  also  on  appeal,  where 
most  libel  or  defamation  losses  tradition¬ 
ally  are  overturned  in  a  Journalist’s  favor 
if  the  content  reflects  the  truth.  First 
Amendment  attorneys  say.  And,  even  in 
the  few  high-profile  rulings  in  favor  of  the 
media  —  such  as  the  recent  Food  Lion 
decision  where  ABC  News  was  let  off  the 
hook  in  paying  $3 1 5,000  for  committing 
fraud  against  the  supermarket  chain  — 
some  are  Judging  the  victories  as  public- 
relations  gains  rather  than 
turning  points  in  this  new 
legal  tide. 

It’s  easy  to  see  how  these 
ripples  of  litigation  could 
turn  into  a  flood.  Pick  the 
wrong  fight  —  or,  more  accu¬ 
rately.  be  picked  on  to  fight 
—  and  legal  costs  could  soak 
up  a  publisher’s  bottom  line, 
some  say.  In  fact,  partly  in 
hopes  of  avoiding  costly 
news-gathering  litigation, 

America’s  biggest  newspaper 
publisher,  Gannett  Co.  Inc., 
issued  a  company  wide  memo 
last  spring  that  reiterated  its 
rules  of  conduct  for  its 
reporters  and  editors. 

The  most  disturbing  thing  about  all 
this,  says  Gregg  Leslie,  acting  executive 
director  for  the  Reporters  Committee  For 
Freedom  of  the  Press,  based  in  Arlington, 
Va.,  is  that  Journalists  had  the  impression 
that  they  had  “won  this  one”  long  ago  — 
that  if  they  reported  accurately  on  news¬ 
worthy  events  they  would  win  any  litiga¬ 
tion  if  hauled  into  court  by  a  vengeful 


corporation  or  individual.  But  in  the  last 
couple  of  years,  Leslie  says,  truth  “is  not 
really  a  defense  anymore.” 

Hit  or  myths? 

After  returning  to  Chicago,  the  Trib¬ 
une's  O’Shea  realized  it  was  the  way  Chil¬ 
dren  International  attacked  his  reporters 
that  gnawed  at  him.  Those  detailed  affi¬ 
davits,  which  clearly  had  been  painstak¬ 
ingly  collected  from  around  the  world, 
were  Just  riddled  with  “legalese,”  he  felt. 
“It  was  quickly  obvious  that  some  of  [the 
affidavits]  were  given  under  some  coer¬ 
cion.”  O’Shea  says. 

In  one  document,  a  villager  in  Asia 
identified  a  Tribune  reporter  with  a  title 
that  didn’t  appear  on  the  business  card  he 
distributed  while  searching  for  his  spon¬ 
sored  child.  More  importantly.  Children 
International’s  documents  contained  testi¬ 
mony  claiming  precise  civil  violations 
rarely  levied  against  a  Journalist,  such  as 
fraud  (the  Tribune  reporters  were  accused 
of  lying  to  villagers  by  claiming  they 
worked  for  the  charity)  and  endangering  a 
child’s  life  (one  child  had  parasites  on  his 
skin  and  the  reporter,  who  broke  the 
paper’s  rules  for  this  assignment,  bought 
medicine  for  the  youngster,  O’Shea  says). 

That,  along  with  the  scale  and  expense 
of  Children  International’s  assault,  was 
something  O’Shea  had  not  experienced. 
And  it  wasn’t  over.  For  the  next  seven 
months,  while  Tribune  editors  and  re¬ 
porters  put  final  touches  on 
the  editorial  package. 
Cook  and  his  New  York- 
based  attorney.  John 
Walsh,  continued  a  legal 
"drum  beat  of  allegations” 
of  news-gathering  torts, 
O’Shea  says. 

The  Tribune  responded 
with  repeated  efforts  to 
interview  Cook  regarding 
its  findings  on  the  charity. 
Cook  denied  those  re¬ 
quests.  as  well  as  those 
made  by  Editor  &  Publish¬ 
er  for  this  story.  (After  sev¬ 
eral  requests,  the  Tribune 
said  it  would  not  turn  over 
documents  to  E&P  pertaining  to  its  squab¬ 
ble  with  Children  International.  Details 
were  corroborated  by  Tribune  associates 
and  its  published  series.) 

Finally,  on  a  Sunday  in  March  1998, 
the  first  part  of  the  Tribune's  two-part 
series  —  “The  Miracle  Merchants:  Myths 
of  Child  Sponsorship”  —  hit  the  streets. 
The  Children  International  expose  was 
slated  for  the  following  week.  But  the 


James  O’Shea,  deputy 
managing  editor  for 
news,  Chicago  Tribune 
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charity  knew  what  was  coming  when  it 
saw  5-year-old  Juliana  Romero  from 
Quito,  Ecuador,  holding  up  adult  size-34 
blue  jeans  that  ran  the  length  of  the  little 
girl’s  torso.  The  pants  were  an  unfitting 
donation  from  Children  International. 

“Like  the  assurances  from  Save  the 
Children  and  Childreach,”  read  the  cap¬ 
tion  under  Juliana's  photograph,  “Chil¬ 
dren  International  promises  represent 
another  kind  of  myth.” 

Children  International  took  that  as  a 
cue  and  went  on  its  final  offensive:  Cook 
and  Walsh  sent  letters  by  fax  and  over¬ 
night  mail  to  the  Tribune'^  management 
reiterating  the  affidavits,  the  paper’s  ques¬ 
tionable  news-gathering  techniques,  and 
the  expensive  legal  consequences  that 
would  follow  if  the  Children  International 
stories  were  published.  Walsh  even  sent  a 
personal  note  to  John  W.  Madigan,  chair¬ 
man,  president,  and  CEO  of  the  Tribune 
Co.,  warning  that  only  he  could  stop  the 
paper's  looming  mistake,  according  to  Tri¬ 
bune  executives. 

The  threats  didn't  stop  the  paper.  The 
following  Sunday,  part  two  of  the  32-page 
series  ran  unimpeded.  And,  for  the  multi- 
million-dollar  charitable  corporation,  the 
story  apparently  wouldn't  end  that  spring, 
as  law-enforcement  officials  began  study¬ 
ing  details  in  the  Tribune's  piece. 

A  Darwinian  situation 

Back  in  the  newsroom,  after  pondering 
his  tangle  with  Children  International, 
O'Shea  came  to  dub  the  news-gathering 
tort  tangle  as  the  “Boomerang  Effecf;  the 
public  at  large  (including  corporations, 
courts,  and  Juries)  finding  new  ways  to 
respond  to  the  nation’s  overzealous  media. 
And  most  onlookers  agree  that  the  litiga¬ 
tion  surrounding  news-gathering  torts  — 
like  libel  cases  20  to  30  years  ago  —  is  a 
product  of  the  times. 

Across  the  board,  the  dynamics  of 
news,  and  ultimately  the  involvement  of 
the  law  (including  criminal  prosecutions), 
has  changed.  Consider  today’s  invasive 
technology  and  increased  access  to  peo¬ 
ple’s  private  lives;  the  willingness  of  cor¬ 
porations  —  even  nonprofit  “do-gooders” 
such  as  Children  International  —  to  fund 
sophisticated  methods  to  control  their 
public  perception;  journalists  willing  to  do 
whatever  it  takes  to  get  the  edge  on  a  story 
in  an  increasingly  competitive  market;  and 
a  public  backlash  —  found  in  the  jury  box 
—  against  a  “24/7”  media  monster. 

First  Amendment  lawyers  chalk  it  up  to 
legal  Darwinism  —  the  latest  generation  of 
plaintiff  lawyers  applying  existing  laws  in 
new  ways  to  survive  and  thrive.  "There’s  a 


new  generation  of  attorneys  looking  for 
different  ways  to  make  a  legal  point  for 
their  clients.  And,  they  ...  found  them.” 
says  Lee  Levine,  an  attorney  at  the  Wash¬ 
ington-based  law  firm  Levine,  Sullivan  & 
Koch,  and  co-author  of  “Newsgathering 
and  the  Law”  (Lexis  Law,  1997),  the  first 
book  published  on  the  subject.  “The  fact 
is.  so  far,  this  has  been  the  most  successful 
tactic  from  a  plaintiff's  perspective  since 
New  York  Times  vs.  Sullivan  (1964)  and 
the  active  cases  in  [the]  ’60s  and  ’70s.” 

Levine  says  that  ever  since  the  Supreme 
Court’s  New  York  Times  case  and  libel 
cases  left  in  its  wake  —  a  body  of  law  that 
has  defined  journalism  beacons  on  issues 
such  as  "public”  or  “private”  figures,  and 
“actual  malice”  —  the  media  has  known 
how  to  generally  operate  in  legal  bounds. 
Good  journalists  knew  the  law.  A  veteran 
editor  could  make  the  call  with  confidence. 

But  eight  years  ago,  the  Supreme  Court 
issued  a  ruling  that  many  say  provided  the 
first  legal  codes  for  media  plaintiff  attor¬ 
neys  to  crack  the  news-gathering  tort  era. 
And  journalists  will  have  to  learn  to  live 
with  its  repercussions  for  years  come. 

“All  of  us  in  the  media  underestimated 
...  the  loss  of  the  Cohen  decision.”  says 
Bruce  W.  Sanford,  a  Washington-based 
First  Amendment  attorney  at  Baker  & 
Hostetler.  “In  hindsight,  it  has  become 
very  critical.” 

General  applicability 

What  the  press  missed  was  the  5-4 
Supreme  Court  decision  in  1991  in  Cohen 
vs.  Cowles  Media  Co.,  the  latter  formerly 
the  owner  of  the  Minneapolis  Star  Tribune. 

In  it.  Dan  Cohen,  a  public-relations 
director  for  an  agency  that  developed  cam¬ 
paign  advertising  for  the  Minnesota  Repub¬ 
lican  Party,  provided  the  Star  Tribune  and 
St.  Paul  Pioneer  Press,  on  the  condition  of 
anonymity,  unfavorable  details  regarding 
the  Democratic  candidate  for  lieutenant 
governor.  The  papers  decided  Cohen’s  tip 
was  dirty  politics  and  that  the  real  news  for 
their  readers  lay  in  exposing  the  inner 
workings  of  a  political  campaign.  They  re¬ 
vealed  Cohen  as  their  source. 

Cohen  was  fired  from  his  job,  and 
Cowles  was  sued  in  a  case  that  claimed, 
among  other  things,  the  newspaper  broke 
its  promise  (“promissory  estoppel”)  of 
confidentiality  to  Cohen.  The  case  made 
its  way  to  the  Supreme  Court,  which 
agreed  that  Cohen’s  expectations  of  confi¬ 
dentiality  were  violated. 

Sanford,  who  is  also  general  counsel  for 
the  Society  of  Professional  Journalists  and 
author  of  “Don’t  Shoot  the  Messenger: 
How  Our  Growing  Hatred  of  the  Media 
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Cohen  vs.  Cowles  (1991) 

The  U.S.  Supreme  Court  rules  the  Min¬ 
neapolis  Star  Tribune  broke  its  promise 
to  a  source  by  revealing  the  source’s 
identity.  Some  call  the  case  the  begin¬ 
ning  of  the  news-gathering  tort  era. 

Food  Lion  (1996) 

A  North  Carolina  jury  finds  ABC  News 
committed  business  fraud,  trespass,  and 
failure  of  duty  of  loyalty  to  an  employer 
when  two  producers  lied  to  get  jobs  at 
the  grocer’s  supermarkets.  (The  fraud 
claim  is  later  overturned.) 

‘Ride-alongs’  (1999) 

The  Supreme  Court  finds  The  Washing¬ 
ton  Post  may  have  inadvertently  helped 
to  violate  a  family’s  privacy  when  it 
accompanied  law-enforcement  officials 
on  a  search  warrant  raid,  casting  a  legal 
shadow  over  media  “ride-alongs,”  a 
widely  used  news-gathering  tool. 

A  telepsychic’s  privacy  (1999) 

The  California  Supreme  Court  agrees 
that  an  ABC  News  investigation  of  fraud 
in  the  telepsychic  industry  violated  a 
worker’s  right  to  privacy.  The  worker 
wins  a  $1 .2-million  claim. 


Threatens  Speech  for  All  of  Us”  (The  Free 
Press.  1999),  says  Cohen  could  likely  earn 
the  distinction  of  being  the  earmark  to  the 
birth  of  news-gathering  tort  era.  Cohen’s 
victory  subtly  encouraged  media  plaintiff 
attorneys  who  for  years  had  been  mostly 
losing  confrontations  on  the  libel  and 
defamation  battlefields.  And.  like  most 
Supreme  Court  cases,  it  catapulted  a  new 
buzzphrase  for  the  media  to  ponder:  gen¬ 
eral  applicability. 

“The  language  wasn’t  brand-new,  but  it 
was  the  first  time  that  it  was  squarely 
applied  by  the  Supreme  Court  in  the 
news-gathering  conduct  of  mainstream 
journalists,”  says  attorney  and  author 
Levine.  That  meant,  by  default,  any  pre¬ 
sumption  that  a  reporter’s  privilege  tradi¬ 
tionally  afforded  to  journalists  in  the 
content  of  the  story  does  not  necessarily 
carry  over  to  the  news-gathering  process 
itself  —  regardless  of  the  story’s  veracity. 

“Basically,  the  court  said,  ‘We  think 
you,  the  media,  are  just  like  anyone  else 
and  just  because  you  are  involved  in  a 
First  Amendment  activity,  it  doesn’t 
exempt  you  from  the  laws  of  general 
applicability,”'  says  Michael  Kovaka,  of 
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Dow,  Lohnes  &  Albertson,  whose  firm 
represents  The  Atlanta  Journal-Constitu¬ 
tion  in  the  case  brought  against  it  by 
Richard  Jewell,  a  security  guard  wrongly 
suspected  of  detonating  a  bomb  at  the 
1996  Olympic  Games  in  Atlanta. 

The  ‘Lion’s’  roar? 

But  if  there  is  a  poster  child  for  news¬ 
gathering  tort  litigation,  it’s  ABC’s  battle 
with  the  supermarket  chain  Fcxtd  Lion  Inc. 

Since  the  original  jury  trial,  where  ABC 
lost  on  claims  of  fraud,  failure  of  duty  of 
loyalty  to  an  employer,  and  trespass  after 
sending  two  news  producers  inside  two 
separate  Food  Lion  supermarkets  to  chron¬ 
icle  deplorable  sanitary  conditions,  the 
case  has  been  touted  as  a  profound  setback 
for  the  First  Amendment  and  news  gather¬ 
ing.  So,  when  the  4th  U.S.  Circuit  Court  of 
Appeals  (a  legal  notch  down  from  the 
Supreme  Court)  threw  out  the  financial 
meat  of  Food  Lion’s  victory  —  specifical¬ 
ly,  $315,000  in  damages  that  ABC  was 
ordered  to  pay  Food  Lion  on  the  fraud 
charge  alone  —  David  Westin.  president  of 
ABC  News,  issued  a  press  release  saying 
it  was  a  major  victory  “for  the  American 
tradition  of  investigative  journalism  ...” 


...NEWSROOM 
TARGETS 

CBS  and  tobacco  (1996) 

“60  Minutes”  executives  and  network 
lawyers  buckle  under  pressure  when 
Brown  &  Williamson  Tobacco  Corp. 
threatens  a  $1 5-billion  lawsuit  as  the 
show  prepares  to  air  the  accusations  of  a 
whistle-blower.  The  charge;  CBS  inter¬ 
fered  with  a  confidentiality  contract 
between  the  company  and  an  employee. 

Chiquita  (1998) 

Chiquita  Brands  International  discovers  a 
Cincinnati  Enquirer  reporter  used  unlaw¬ 
ful  techniques  in  gathering  information 
for  a  scathing  expose  on  the  banana  com¬ 
pany.  The  Enquirer  pays  Chiquita  $10  mil¬ 
lion  and  publishes  a  front-page  apology  to 
avoid  a  civil  lawsuit. 

Tabloid  justice  (1999) 

A  Colorado  grand  jury  investigates 
whether  an  editor  at  the  supermarket 
tabloid  Globe  committed  commercial 
bribery  and  criminal  extortion  while 
gathering  news  related  to  JonBenet 
Ramsey’s  murder. 
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But  that  may  not  have  been  the  ca.se. 
“ABC  won  a  substantial  victory  ...  in  get¬ 
ting  the  damages  down  as  low  as  possi¬ 
ble,”  says  attorney  and  author  Sanford. 
“But  they  couldn’t  cover  that  story  the 
same  way  today.”  In  other  words,  “news 
gathering”  lost. 

Take  a  look  at  the  ruling,  Sanford  says. 
When  the  federal  court  threw  out  the 
fraud  charges  (in  a  2-1  decision),  it  did 
more  so  on  legal  technicalities  rather  than 
First  Amendment  principles,  Sanford 
says.  More  importantly,  the  court  let 
stand  the  trespass  and  failure-of-duty 
claims,  although  the  original  jury  award¬ 
ed  just  $1  in  damages  for  each.  But  could 
the  damages  have  been  higher  on  those 
claims?  Sure,  Sanford  says.  “ABC 
dodged  a  bullet.” 

To  be  sure,  others  color  the  verdict  in  a 
different  light.  While  attorney  and  author 
Levine  says  there  is  “still  a  chill  in  the  air” 
post-Food  Lion,  he  dubs  the  ruling  nearly 
“a  slam  dunk”  in  sending  a  clear  message 
to  corporations  that  news-gathering  litiga¬ 
tion  is  not  profitable.  But  Richard  Wyatt, 
an  attorney  at  Akin,  Gump,  Strauss,  Hauer 
&  Feld,  and  lead  counsel  for  Food  Lion, 
disputes  this:  “Given  what  the  Court  of 
Appeals  said.  I  find  it  hard  to  believe  it  was 
a  total  win.  a  win  for  journalists  or  journal¬ 
ism  ethics,  or  the  integrity  of  their  [ABC 
News)  organization,”  he  charges. 

When  ABC  spokeswoman  Eileen  Mur¬ 
phy  was  asked  if  the  story  were  to  land  in 
the  network’s  newsroom  tomorrow, 
would  it  be  covered  the  same  way,  she 
hesitated:  “It  would  be  a  lengthy  conver¬ 
sation.  We  would  have  to  consider  how 
important  [the  story  is]  and  the  risks  of 
going  forward.” 

Both  ABC  and  Food  Lion  lawyers  said 
they  have  not  yet  decided  whether  to 
appeal  the  ruling  to  the  Supreme  Court. 

As  the  Globe  turns 

"The  law  is  telling  them  [journalists] 
right  now,  ‘You  better  watch  out  for  the 
way  you  get  [news],”  says  Gary  Bostwick, 
a  First  Amendment  attorney  at  Bostwick 
&  Hoffman  in  Santa  Monica,  Calif.  “  ... 
It’s  like  telling  troops  who  want  to  gain 
ground,  ‘You’re  about  to  go  through  a 
minefield.  Don’t  run  over  it.’” 

It’ll  be  at  least  a  decade  before  the 
courts  define  the  bounds  of  news-gather¬ 
ing  torts,  says  Bostwick,  who  has  repre¬ 
sented  both  defandants  and  plaintiffs  in 
media  cases  (see  story,  p.  26).  For  the 
moment,  the  phenomenon  is  just  too  new. 
In  fact,  in  one  instance  while  reporting  this 
story,  one  attorney  who  represents  several 
newspapers  didn’t  want  to  discuss  the  evo¬ 


lution  of  news-gathering  torts  for  concern 
that  it’ll  just  help  to  lead  to  more  litigation. 

Most  media  attorneys  agree  that  it  is 
incumbent  upon  news  organizations  to 
battle  tort  claims  in  an  effort  to  flesh  out 
the  rules  of  conduct.  But  civil  lawyers  ^ 
aren’t  the  only  legal  bar  witnessing  news¬ 
gathering  litigation.  News  gathering  is 
increasingly  under  criminal  scrutiny.  In  a 
rare  case  in  Colorado,  an  editor  for  the 
supermarket  tabloid  Globe  is  currently 
under  investigation  by  a  state  grand  jury 
for  commercial  bribery  and  criminal 
extortion  stemming  from  incidents  while 
reporting  the  JonBenet  Ramsey  murder. 

Dennis  Hall,  senior  deputy  district 
attorney  for  Jefferson  County,  Colo.,  says 
reporters  simply  don’t  have  the  same  pro¬ 
tection  in  gathering  the  news  as  when  pub¬ 
lishing  the  news.  Plus,  journalism  is  an 
unregulated  industry,  he  adds,  therefore  it 
might  be  “appropriate  for  the  state  to  tell 

Lawyers  are  going 
assuring  the  pursu 

[reporters]  what  they  can’t  and  can  do” 
during  news  gathering. 

The  chill 

In  the  meantime,  onlookers  say  when 
word  of  the  increasing  litigation  or  legal 
threats,  such  as  those  made  toward  the 
Tribune,  begins  to  seep  into  newsrooms, 
that,  in  turn,  will  affect  every  level  of  a 
publication’s  operation,  from  the  zeal  with 
which  a  reporter  attacks  a  story  to  a  pub¬ 
lisher’s  concern  for  profits. 

‘‘[Reporters  will]  start  writing  a  story 
and  then  they  have  someone  threatening 
to  sue  on  a  point  of  conduct  and  not 
libel,”  says  the  Tribune'^  O’Shea.  “They 
may  not  write  with  the  vigor  they  may 
feel,  asking,  ‘Should  I  say  this?’  And  I 
think  that  is  a  danger.” 

There  are  at  least  two  certainties  in  the 
immediate  future: 

Lawyers  are  most  likely  going  to  play 
increasing  roles  in  investigative  projects, 
assuring  the  pursuit  of  a  sensitive  story  is 
as  legally  airtight  as  the  content.  But,  as  it 
is  for  reporters,  this  might  be  new  ground 
for  media  attorneys  as  well. 

“It  was  the  first  time  that  prior  to  publi¬ 
cation  anyone  had  ever  presented  affi¬ 
davits  in  support  of  a  claim  of  wrongdoing 
by  newspaper  that  I’ve  seen,”  says  Dale 
Cohn,  senior  counsel  for  the  Tribune  Co., 
regarding  Children’s  International’s  re¬ 
sponse  to  the  paper’s  investigation.  “The 
biggest  surprise  was  the  extensive  amount 
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of  time  and  money  spent  prior  to  publica¬ 
tion  by  Children’s  International  and  their 
lawyers  in  [an]  attempt  to  dissuade  us 
from  publication.  But  this  is  the  latest 
trend:  to  attack  the  conduct  rather  than  the 
content  of  the  stories.” 

The  second  striking  development  is  that 
insurance  executives  are  watching  closely. 
While  most  newspaper  policies  began  cov¬ 
ering  news-gathering  torts  more  than  10 
years  ago,  there  was  little  concern  it  could 
be  costly,  executives  say.  Not  anymore. 
Consider  the  comment  made  in  October 
1995  by  Don  Hewitt,  executive  producer 
for  ”60  Minutes,”  at  the  National  Press 
Club  in  Washington,  before  CBS  aired  any 
of  its  tobacco  findings.  He  called  Brown  & 
Williamson’s  saber  rattling  “a  $  1 5-biIlion 
gun”  pointed  at  the  network’s  head. 

Costs  and  comments  such  as  that  worry 
newspaper  insurance  executives. 

"The  law  is  going  the  wrong  way,”  says 


large  number  of  people  are  cowed  by  the 
threats  and  this  [news-gathering  torts]  is  a 
nice  place  to  hang  their  hats,”  Barlett  adds. 
"Then  there  are  the  hardcore  people  that 
will  not  be  intimidated.” 

He  hasn’t  personally  witnessed  or  suf¬ 
fered  any  news-gathering  threats  or  litiga¬ 
tion.  Barlett  says.  And  it's  important  to 
note  that  during  the  several  weeks  spent 
reporting  this  story,  E&P  did  not  find  any 
clear-cut  cases  where  newspapers  settled 
or  buckled  under  the  threat  of  news-gath¬ 
ering  torts.  But  what  concerns  Barlett  is 
that  as  publications  and  news  programs 
continue  to  be  gobbled  up  by  corpora¬ 
tions,  there  will  be  fewer  "hardcore”  inde¬ 
pendent  publishers  and  producers  willing 
to  put  up  a  fight.  “All  the  behavior  in  this 
business  turns  on  the  behavior  of  the  peo¬ 
ple  at  the  top.”  Barlett  says. 

Meanwhile,  Barlett,  along  with  other 
media  veterans,  says  remembering  the 


picture  ran  in  the  Tribune  —  a  Children 
International  representative  returned  to 
Quito  with  a  copy  of  the  paper’s  photo. 
The  representative  said  the  photograph 
was  "not  righf  ’  and  that  "we  had  to  explain 
about  the  pants.”  Julianna’s  mother  was 
happy  to  help,  and  days  before  the  publish¬ 
ing  of  part  two  of  "The  Miracle  Mer¬ 
chants,”  a  letter  by  Julianna  was  posted  on 
Children  International’s  Web  site: 

“/  also  received  a  pair  of  jeans,  hut 
they  were  too  long,  so  my  mom  gave  them 
to  her  brother  Byron.  Mom  and  Dad 
bought  me  another  pair  of  pants,  and  the 
program  also  gave  me  another  pair.’’ 

The  Children  International  article  on 
Julianna  —  one  of  half  a  dozen  that 
focused  on  the  nonprofit  — was  actually 
not  as  bad  as  perhaps  expected  by  the  char¬ 
ity.  Julianna,  the  paper  said,  did  get  some 
medical  checkups  and  other  benefits. 
Other  aspects  of  the  story,  however,  were 


to  play  increasing  roles  in  investigative  projects, 
it  of  a  story  is  as  legally  airtight  as  the  content. 


Chad  Milton,  senior  vice  president  of 
Media/Professional  Insurance,  the  na¬ 
tion’s  largest  newspaper  insurer  for  libel 
or  slander.  “[That]  means  plaintiffs  and 
lawyers  will  bring  more  claims.  And  that 
will  mean  it’ll  cost  more  money  for  indi¬ 
vidual  clients.” 

Milton  says  most  larger  papers  are  cov¬ 
ered  for  news-gathering  tort  litigation.  But 
medium-  to  smaller-size  papers  may  not 
be.  and  publishers  need  to  check  their  poli¬ 
cies.  And  while  premiums  are  decreasing  in 
the  face  of  increased  competition,  these  lat¬ 
est  legal  winds  could  change  that  direction. 

“Losses  are  going  up,”  Milton  says, 
“Now,  as  the  law  shifts  being  adverse  to 
us,  cases  become  more  difficult  to  defend 
and  more  expense  has  to  be  put  in.  All  that 
could  affect  rates.” 

Libel  redux 

For  some  seasoned  veterans,  the  alarm  is 
taken  in  stride.  Donald  Barlett,  the  well- 
known  investigative  reporter  and  Pulitzer 
Prize  winner  who  is  now  at  Time  magazine, 
has  seen  legal  trends  come  and  go  since 
beginning  his  career  in  1956.  During  the 
1960s,  he  watched  as  a  first  wave  of  libel 
lawsuits  —  and  the  accompanying  threats 
—  flooded  into  newsrooms. 

“Some  papers  settled  when  it  was  cheap¬ 
er,  while  others  took  a  hard  stance,”  Barlett 
reflects,  adding  he  expects  the  same  reac¬ 
tion  by  today’s  newspaper  management  in 
the  face  of  news-gathering  litigation.  “A 


basics  rules  in  practicing  journalism  is  the 
best  way  to  avoid  trouble.  That’s  what 
Gannett  did  in  June  when  it  not  only  sent 
out  a  company  memo  reiterating  its 
reporting  guidelines  —  including  ethical 
news-gathering  conduct  —  but  when  it 
printed  some  of  those  points  on  the  front 
page  of  its  dailies. 

“We  have  really  said  that  we  want  to 
avoid  deceptive  practices”  in  a  changing 
legal  environment,  says  Phil  Currie,  senior 
vice  president  for  news  in  the  Gannett 
newspaper  division.  “And,”  he  adds,  "that 
probably  means  some  of  the  stuff  we 
would  have  tried  in  the  past  in  an  ‘under¬ 
cover’  operation  would  not  take  that  form 
now.  ...  There  are  other  ways.  legitimate 
ways,  you  can  get  it.” 

‘Good,  hard  news’ 

As  for  the  Tribune  and  Children  Interna¬ 
tional,  O’Shea’s  package  ran  without  any 
internal  objection  —  and  with  one  addition¬ 
al  article  that  chronicled  the  saga  of  little 
Juliana  holding  up  those  size-34  blue  jeans. 

According  to  the  Tribune’s  reports, 
days  after  the  Tribune  originally  met 
Julianna  and  her  mother,  a  Children  Inter¬ 
national  representative  traveled  to  the 
Quito  slum  and  inquired  what  the  reporter 
had  asked.  Juliana’s  mother  related  the 
story  about  the  oversize  jeans,  and,  soon 
after.  Children  International  brought 
Julianna  a  pair  that  would  fit  the  little  girl. 

Months  later  —  the  day  after  Julianna’s 


not  as  favorable.  The  paper  learned  that 
photographs  of  children  used  by  Children 
International  to  lure  donors  were  nearly  a 
decade  old  and  some  children  were  no 
longer  living  in  squalor;  that  Children 
International’s  promises  fell  short  in  other 
parts  of  the  world  where  little  was  bought 
for  the  $12-a-month  donation.  And  there 
were  questions  about  the  charity’s 
finances,  including  where  $6  million  went 
after  the  charity  sold  a  West  Bank  hospital 
in  Israeli-occupied  territory. 

The  stories  fueled  a  law-enforcement 
reaction  back  home,  where  Children  Inter¬ 
national  would  have  a  tougher  time  con¬ 
trolling  the  damage.  The  Missouri  attorney 
general  took  note  of  the  Tribune  piece  and 
picked  up  where  the  paper  left  off.  After  an 
investigation,  the  state  ordered  the  charity 
to  update  its  marketing  practice,  donate 
$30,000  to  a  children’s  charity  named  by 
the  state’s  attorney  general,  and  pay 
$  1 0.000  for  its  own  investigation  costs. 

As  for  peer  recognition,  the  series  was  a 
1 998  fmali.st  in  the  Investigative  Reporters 
and  Editors  contest  for  large  papers,  but 
did  not  win  the  prize.  Still,  for  the  Trib¬ 
une's  news  helmsman,  he  says  the  experi¬ 
ence  offered  a  deeper  award:  a 
reaffirmation  of  his  editorial  mantra  in  an 
era  of  the  “Boomerang  Effect.” 

"The  readers  want  good,  hard  news,” 
James  O’Shea  says.  "They  expect  us  to  be 
watchdogs.  And.  if  we  back  off  that, 
they’ll  back  oft'  us.”  ■ 
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Just  weeks  into  his  investigation  of 
Nashville’s  Baptist  Hospital,  reporter 
Willy  Stern  —  pictured  left  with  his 
editor,  Bruce  Dobie  — learned  he  was 
under  surveillance  by  hospital  person¬ 
nel.  Copies  of  a  photograph  of  him  were 
distributed  to  all  hospital  security 
guards.  Nashville  Jewish  community 
leaders  called  the  description  of  Stern, 
who  is  Jewish,  anti-Semitic. 


When  Willy  Stern  joined  the 
alternative  weekly  Nashville 
Scene  in  Tennessee  as  the 
paper’s  investigative  reporter,  his  editor 
was  waiting  with  a  story  that  was  sure  to 
rustle  up  some  trouble. 

The  target  was  one  of  the  city's  largest 
nonprofit  hospitals  —  Baptist  Hospital  — 
where  Bruce  Dobie,  editor  at  the  Scene, 
heard  rumors  of  dubious  business  dealings 
and  power  plays.  Stern,  who  left  his  job  in 
New  York  as  a  staff  writer  for  Business 
Week  prior  to  his  arrival  in  Nashville 
around  late  1996,  took  the  assignment  — 
and  a  warning  from  Dobie. 

“My  prediction  was  that  Baptist  would 
do  whatever  it  took  to  obstruct  any  sort  of 


investigation  against  their  institution," 
Dobie  recalls.  “And,  sure  enough,  it  start¬ 
ed  to  get  pretty  peculiar,  pretty  quick." 
The  most  dubious  quirk  surfaced  with 
Stern's  sources.  After  the  investigative 
reporter  would  conduct  an  interview  for 
his  Baptist  story,  a  source  would  often 
receive  a  call  or  visit  from  hospital  offi¬ 
cials  only  hours  later. 

“We  Just  couldn't  figure  out  how  they 
knew,”  says  Stern.  Then,  while  checking 
his  voice  mail  during  a  family  vacation. 
Stern  received  a  disturbing  message  left 
by  one  of  his  Baptist  tipsters:  “‘They've 
been  following  you  and  I've  got  a  photo¬ 
graph  to  prove  it.  Do  you  want  if?'”  Stern 
says,  recounting  the  source’s  offering 


in  May  1997.  "That's  when  1  became  real¬ 
ly  concerned  about  the  safety  of  me  and 
my  family.” 

Since  Stem  was  out  of  town,  a  Scene  col¬ 
league  picked  up  a  copy  of  the  photo,  learn¬ 
ing  during  his  assignment  that  hospital 
security  guards  were  tracking  Stem's  moves 
on  the  story.  Hospital  officials  denied  it.  But 
when  presented  with  the  grainy  photo¬ 
copied  picture  —  which  had  been  distrib¬ 
uted  to  Baptist  security  guards  —  the 
charge  couldn't  be  disputed.  Hospital  offi¬ 
cials  would  not  comment  on  the  incident. 

Weeks  later,  the  Scene  and  Stern 
received  two  letters  by  Baptist's  attorney 
Robert  L.  Ballow.  of  the  well-known 
Nashville-based  media  law  firm  King  & 
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local  media  Scene 

By  Jim  Moscou 


Ballow  (pronounced  “Ba-loo”).  Ballow 
said  he  collected  “sworn  statements  of 
individuals  who  have  been  approached  by 
Mr.  Stern,”  proving  Stern  aimed  to 
defame  Baptist.  He  suggested  the  paper 
should  “reconsider"  its  investigation. 

Stern  and  Dobie  dubbed  Baptist  Hos¬ 
pital’s  tactics  “the  twining  of  the  two”: 
signed  affidavits  coupled  with  secret  sur¬ 
veillance  in  efforts  to  track  and  ultimately 
intimidate  a  reporter  gathering  informa¬ 
tion.  And.  while  Stem’s  experience  seems 
to  be  an  extreme  example  of  how  far  big 
business  will  go  to  disrupt  news  gather¬ 
ing,  First  Amendment  watchdogs  say 
journalists  are  up  against  increasingly 
tenacious  corporations  willing  to  expend 
their  resources  to  counter  bad  press. 

"To  put  it  in  its  crudest  sense,  there  is  no 
question  they  [big  businesses]  are  looking 
for  ways,  other  than  bringing  libel  suits,  to 
get  back  at  the  media.”  says  Sandra  S. 
Baron,  executive  director  of  the  Libel 
Defense  Resource  Center  (LDRC).  Baron 
calls  the  threat  of  affidavits  against  the 
Scene  —  and  a  similar  experience  by  the 
Chicago  Tribune  (See  story, 
p.  18)  —  “very,  very  trou¬ 
bling.  They’re  in  effect  trying 
to  flip  the  reporter’s  sources.” 

Dobie  and  Stern  say  this 
was  the  first  time  either  had 
experienced  tactics  aimed  to  ! 
curtail  their  news  gathering. 

And,  in  a  subtle  way,  they 
worked.  "Talk  about  taking 
your  eye  off  the  ball,”  Dobie 
says,  adding:  “1  will  say  that 
it  always  reminds  you  of  the 
gravity  of  the  moment  and  to 
keep  your  eye  on  the  funda- 
mentals  [of  reporting].  1  will 
also  say  it  impedes  the  ^ 

process.” 

What  disturbs  Baron  is  the  role  of 


Robert  Ballow,  co¬ 
founder  of  the  Nashville 
firm,  King  &  Ballow 


and  promoting  First  Amendment 
rights  —  includes  a  provision  that  pro¬ 
hibits  members  from  filing  a  lawsuit 
on  behalf  of  a  media  plaintiffs.  It’s  not 
unethical  to  represent  both  sides  of  the 
media  bar.  But  King  &  Ballow  belongs 
to  the  LDRC.  The  Nashville  firm  repre¬ 
sents  upwards  of  300  media  clients  and 
regularly  handles  cases  that  involve 
First  Amendment  law,  says  Robert 
Ballow,  senior  partner  and  co-founder 
of  the  firm.  “In  this  case,  our  client 
[Baptist  Hospital]  called  and  we  took 
affidavits  that  basically  said  that  [the 
allegations  being  pursued  by  the 
Nashville  Scene]  weren’t  true,” 
says  Ballow. 

Ballow  adds  the  letters  sent  to 
the  Scene  were  doing  the  weekly  a  / 
favor,  and  “was  probably  an  act  of 
kindness”  by  warning  them  of  / 
Stern’s  reporting.  “Evidently, 
they  don’t  feel  that  way,”  Ballow  ^ 
says.  The  firm’s  founder  adds  the 
Scene  must’ve  heeded  his  advice:  the  final 
stories  didn’t  contain  the  “disturbing  ele¬ 
ments”  allegedly  being  pur¬ 
sued  by  Stem. 

Editor  Dobie  calls  that 
ridiculous.  “If  he’s  truly  in  a 
generous  mood,  he  can  pay 
us  for  the  legal  expenses 
incurred.”  says  Dobie,  who 
adds  no  content  was  changed 
i  because  of  Ballow’s  letters. 
LDRC  Executive  Direc¬ 
tor  Baron  says  she  “may 
have  had  a  conversation 
[with  King  &  Ballow]  about 
the  hospital’s  aggressive  tac- 
’  tics  against  the  reporter.” 

Nashville  she’s  not  necessarily 

allow  surprised  a  traditional  media 

law  firm  would  be  representing  a  media 
plaintiff.  “As  law  firms  get  larger  and  more 


'Stem, 

IS  of 

Bdbids, 
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BajM  Hospital 
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King  &  Ballow.  The  bylaws  of  LDRC  —  far-flung,  you  see  them  picking  up  other 
an  organization  dedicated  to  protecting  clients  [who  become  plaintiffs  against  the 


The  Nashville  Scene’s 


award-winning  investigation  into 
the  shady  dealings  of  a  local  hospital. 

media],”  she  said. 

Ballow  is  adamant  that  he  didn’t  know 
Baptist  Hospital  was  tracking  Stern,  and 
that  his  firm  doesn’t  represent  media 
plaintiffs.  When  asked  whether  his  letters 
to  the  Scene  appear  as  a  de  facto  represen¬ 
tation.  he  notes.  “The  only  comment  we 
have  is  there  wasn’t  a  case.  There  wasn’t 
a  lawsuit  filed.” 

Stern  continued  with  his  investiga¬ 
tion,  publishing  stories  in  July  1997  and 
again  in  November  1998.  His  reporting 
accused  officials  of  kickbacks  and  con¬ 
tract  payoffs  that  fueled  the  resignation 
of  Baptist’s  CEO.  Stern’s  work  also  won 
an  Investigative  Reporters  and  Editors 
award,  and  led  to  the  launching  of  a 
federal  investigation  into  the  hospital’s 
dealings.  ■ 
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Legal  eagle’s-eye  view  of  new  era 


Just  a  decade  ago,  Gary  Bostwick  says, 
“Nobody  even  heard  of  the  phrase, 
‘news-gathering  torts.'”  Today,  it's 
part  of  his  curriculum  while  teaching  Cali¬ 
fornia  college  students. 

Bostwick  —  a  First  Amendment  attor¬ 
ney  and  partner  at  Bostwick  &  Hoffman  in 
Santa  Monica,  Calif.  —  calls  these  latest 
legal  tactics  the 


Gary  Bostwick, 
attorney 


legal  tactics  the 
dawn  of  a  new  era 
in  media  law.  And 
he  has  the  experi¬ 
ence  to  say  so.  The 
58-year-old  counsel 
has  represented  cli-  ^ 
ents  on  both  sides  of  H 
the  bar,  successfully  I 
suing  and  defending  Qgry  Bostwick, 
media  organizations  attorney 
for  22  years.  In 

1991,  he  argued  successfully  before  the 
U.S.  Supreme  Court  that  a  public  figure 
can  recover  libel  damages  if  quotes  are 
altered  from  their  original  meaning  (Mas¬ 
son  vs.  New  Yorker  Magazine  Inc.). 
Today,  he  teaches  media  law  at  the  Uni¬ 
versity  of  Southern  California  journalism 
school,  and  Loyola  University  in  Los 
Angeles. 

Here,  in  an  edited  interview,  he  sheds 
light  on  overzealous  reporters,  why  the 
size  of  a  newspaper  matters,  and  the  future 
of  news  gathering  and  Journalism: 


nology  driving  this  new  legal  front? 

Not  entirely.  For  instance,  consider 
cases  in  which  the  media  decide  they 
should  “ride-along”  with  law  enforcement. 
Whether,  or  how,  or  what  the  limits  are  in 
accompanying  law  enforcement  is  some¬ 
thing  completely  new. 


It  seems  like  corporations  are  going 
farther  than  ever  when  trying  to  build  a 
case  against  the  media,  like  collecting 
affidavits. 

That's  a  technique  used  by  companies 
and  others  who  have  enough  resources  to 
pay  for  that  sort  of  thing.  The  one  or  two 
situations  I’m  personally  aware  of  — 
because  I've  done  them  myself  —  is  to 
simply  go  out  to  all  the  people  ...  the 
press  talked  to,  find  out  precisely  what  it 
was  the  reporters  did,  and  what  was  said 
and  what  wasn’t  said. 


That  could  be  an  expensive  legal  tac¬ 
tic  to  encounter,  especially  for  a  small 
publication. 

Yeah.  If  you  have  an  extraordinarily 
wealthy  plaintiff  that  can  afford  to  exercise 
his  quirks  or  vengeance  —  that’s  one  kind 
of  case.  And  if  you  get  a  small  paper ...  it 
becomes  simpler  to  publish  an  apology. 
They  cut.  They  run. 


It  seems  like,  in  the  past  five  years, 
there  has  been  a  focus  by  plaintiff  attor¬ 
neys  on  these  news-gathering  torts. 
What’s  happened? 

Several  things  have  happened  in  about 
that  time  frame.  One  is  new  technology 
and  new  ideas  by  people  who  are  produc¬ 
ing  informative  programs  [that]  have  led  to 
the  use  of  techniques  never  thought  of 
before.  That  includes  finding  people  that 
you  could  never  find,  filming  them  without 
their  knowledge,  or  (recording]  them  in 
audio.  ...  Journalists  have  also  become 
more  intervening  in  their  desire  to  do  their 
job.  ...  All  of  these  things  are  moving  so 
fast  —  things  that  we  didn’t  expect  could 
be  done.  So  the  law  never  took  care  of  it. 

At  the  same  time,  libel  law  has  become 
more  stabilized  because  of  the  New  York 
Times  vs.  Sullivan  case  that  occurred  back 
in  1964.  That  law  is  not  variant  compared 
to  the  law  of  privacy  in  news  gathering, 
for  example. 


Are  broadcast  journalism  and  tech¬ 


gathering]  situation  from  their  experience. 
...  The  dialog  would  take  place  among 
professional  journalists.  Now,  it  has 
become  a  legal  dialog.  And  once  that  hap¬ 
pens  ...  you  have  to  pick  up  a  phone  and 
call  your  lawyer.  It’s  like  1  used  to  be  able 
to  fix  my  1953  Plymouth.  But  I  cannot  fix 
my  1999  Mercedes.  It’s  too  complicated. 


The  lawyer  in  the  newsroom.  That’s  a 
little  terrifying  for  a  Journalism  purist. 

Absolutely.  For  several  reasons.  No.  I : 
They  don’t  trust  their  own  lawyers.  ... 
There  are  some  editors  and  publishers  that 
say  don’t  send  (a  story]  to  the  lawyers 
because  they’ll  kill  it.  ...  And  I’ve  also 
heard  reporters  say  that  [lawyer]  has  saved 
my  butt  so  many  times  that  I  would  never 
go  anywhere  without  that  person.  ... 
That’s  a  situation  where  the  news-gather¬ 
ing  process  is  moving  as  smoothly  as  it 
can.  given  what  the  law  is  today. 


So,  where  is  this  going  to  be  in  10 
years? 

I  think  it’ll  have  calmed  down  becau.se 
there  will  be  less  uncertainty. 


News  gathering  seems  terribly  vul¬ 
nerable  right  now. 

For  you  on  the  firing  line  of  investiga¬ 
tive  journalism.  it  appears  that  this  has  just 
gotten  started,  and  it’s  very  scary,  and  it 
could  be  extremely  costly.  [But]  my  pre¬ 
diction  is  that  over  30  years  it  will  even 
out  pretty  much  the  way  New  York  Times 
vs.  Sullivan  did  (in  libel  cases].  I  can  guar¬ 
antee  you  that  there  was  a  journalist  back 
in  1965  or  '66  that  had  no  idea  where  libel 
law  was  going  to  go.  I  mean,  just  two 
years  ago.  the  first  book  came  out  on  this 
subject.  So  now  it’s  a  book  (see  story,  p. 
21 ).  It’s  got  a  title.  So.  we’re  in  this  phase 
where  we  don’t  know  exactly  where  this  is 
all  going  to  work  out. 


Why?  Because  the  Supreme  Court 
will  have  chimed  in? 

They  already  have  started  ...  like  the 
“ride-alongs.” 


Still,  some  people  blame  the  success 
of  news-gathering  torts  on  Juries  just 
tired  of  the  media.  Is  that  your  ex¬ 
perience? 

People  call  it  a  backlash.  But  it’s  not  so 
much  the  law  and  juries  are  reacting,  as  it 
is  journalists  are  daring  more.  They  are 
being  less  careful.  ...  And  1  don’t  think 
Americans  like  having  their  privacy  invad¬ 
ed.  It’s  not  like  these  laws  didn’t  exist 
before.  ...  The  idea  —  “We’re  the  press, 
and  we’re  special.  We’ve  been  designated 
by  the  cardinal  to  give  you  what  you  need 
to  know.”  —  that  runs  into  problems. 


Are  you  getting  more  calls  by  poten¬ 
tial  media  plaintiffs? 

Yeah,  but  the  same  thing  is  happening 
on  the  defense  side.  They  (the  media]  have 
more  speedy  intervention  now  than  in  the 
past.  Lawyers  are  getting  involved  in  the 
(news-gathering]  process  earlier  and  earli¬ 
er  on  than  they  would  have  otherwise.  ... 
Before,  the  editor  could  handle  a  [news¬ 


Do  we  need  to  be  better  Journalists? 

You  don’t  have  to  be  better  journalists. 
Journalists  have  to  recognize  that  the  law 
doesn’t  allow  them  to  gather  everything 
that  they  could.  They  are  trained  to  get 
everything  they  can.  But  the  law  is  telling 
them  right  now,  “You  better  watch  out  for 
the  way  you  get  it.”  It’s  like  telling  troops 
who  want  to  gain  ground,  “You’re  about  to 
go  through  a  minefield.  Don’t  run  over  it.” 

—  Jim  Moscou 
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One  phone  call  could  make 
all  the  difference  in  the  world 

SELECTING  THE  VERY  BEST  PERSON  FOR  THE  JOB  MEANS  GETTING 
THE  MOST  INFO  FROM  YOUR  REFERENCE  CHECKS  BY  JOE  GRIMM 


The  reference  check  cinched 
it.  Martin  Kaiser,  editor  of  the 
Milwaukee  Journal  Sentinel, 
could  tell  that  this  woman 
would  make  a  great  reporter. 
But  Kaiser  wasn't  about  to  gain  a  reporter; 
he  was  about  to  lose  one  of  his  editors.  The 
woman  on  the  phone  was  Jeanne  Fox- 
Alston,  director  of  recruiting  and  hiring  at 
The  Washington  Post,  and  she  was  closing 
in  on  a  new  hire. 

No  wonder  Fox-Alston  came  across 
like  a  reporter.  That  was  her  mindset  for 
reference  checks. 

“I  came  to  see  myself  as  almost  doing  a 
profile  on  someone.  What  I  had  was  the 
biographical  information,  but  what  I  was 
trying  to  fill  in  with  the  reference  checks 
were  a  lot  of  intangibles:  the  character, 
personality,  or  work  habits  that  one  could¬ 
n't  tell  from  looking  at  the  clips  or  a 
resume.” 

Fox-Alston.  who  in  April  became  exec¬ 
utive  director  of  the  National  Associ¬ 
ation  of  Minority  Media  Executives, 
said  reference  checks  are  essential  to 
intelligent  hiring. 

Larry  Olmstead.  managing  editor  of 
The  Miami  Herald,  said  reference 
checks  are  a  final,  important  step.  Both 
said  that  the  hire  happens  90%  to  95%  of 
the  time,  but  that  reference  checks  can 
save  employers  from  big  mistakes.  They 
also  can  lead  to  information  that  makes 
for  a  better  transition  to  the  new  job. 

“Take  the  reference  checks  very 
seriously,”  said  Olmstead.  “You’ll  go 
in  saying,  ‘OK,  this  is  my  candidate, 
Fm  just  doing  this  to  complete  the 
process.’  What  Fve  found  is  that  refer¬ 
ences  have  raised  pretty  clear  red  flags 
or  signs  that  1  should  have  interpreted 
as  red  flags,  but  didn't  catch  because  1 
wasn’t  listening  as  hard  as  I  should 
have.” 

In  addition  to  the  obvious  business 
risk  of  making  a  bad  hire,  there  can  be 
legal  risks.  If  you  hire  a  truck  driver 
and  didn’t  try  to  find  out  about  that 
terrible  driving  record,  you  could  face 
a  charge  of  negligent  hiring  when 
someone  gets  hurt. 


When  to  call 

Olmstead  and  Fox-Alston 
save  reference  checks  for 
last  for  three  reasons.  The 
first  is  that  good  reference 
checks  probe  for  specific 
information.  Interviews  act 
as  pointers  to  what  that 
information  might  be.  The 
second  reason  is  simple 
respect  for  confidentiality 
and  privacy.  Candidates  typ¬ 
ically  want  to  interview  dis¬ 
creetly  and  would  like  calls 
to  the  boss  saved  for  last.  The  third  reason 
to  hold  onto  reference  checks  is  that  an 
early  call  might  tip  your  hand,  drawing  a 
quick  counteroffer. 

Whom  to  call 

Some  recruiters  use  their  networks, 
calling  contacts  who  know  the  candidate 
but  who  are  not  the  candidate’s  hand- 

Key  questions 

Start  with  open-ended  general  questions 
and  pursue  them  with  probes  for  more 
details.  Add  specific  questions  tailored  to 
the  job  or  to  answer  questions  raised  in 
interviews: 

•  Please  describe  this  person’s 
work  habits. 

•  How  reliable  is  he  or  she? 

•  How  does  he  work  with  others? 

•  How  much  direction  does  she 
need? 

•  How  does  he  respond  to 
supervision? 

•  What  are  her  strengths? 

•  What  challenges  does  he  face 
to  success? 

•  What  adjustments  might  she 
have  to  make  to  work  here? 

•  What  is  his  potential? 


picked  advocates.  Fox-Alston  and  Olm¬ 
stead.  however,  each  have  different  ap¬ 
proaches.  She  is  not  very  interested  in 
the  candidate’s  list  of  references.  She 
knows  she  wants  to  talk  to  immediate 
supervisors,  present  and  past,  with  first¬ 
hand  knowledge  of  the  work.  If  she  is 
hiring  a  manager,  she  wants  to  talk  to 
peers  and  those  who  work  for  the  candi¬ 
date,  as  well.  She  interviews  candi¬ 
dates  to  come  up  with  her  own  refer¬ 
ence  list.  She  would  call  three  or  four 
on  a  reporter  or  copy  editor;  seven  or 
eight  would  not  be  unusual  on  a  super¬ 
visor.  Calls  might  last  an  hour,  and 
when  she  had  only  five  minutes,  she 
would  go  straight  to  the  must-know 
questions. 

Olmstead  has  found  that  the  candi¬ 
date’s  listed  references  are  sufficient 
nine  times  out  of  10.  “If  you  ask  the 
right  questions,  you’re  going  to  hear 
what  you  need  to  hear.  I  don’t  spend  a 
lot  of  time  calling  50  other  people  I 
know  who  might  know  that  person.  You 
can  get  a  lot  of  gossip  and  hearsay.  I 
have  to  weigh  how  well  do  they  know 
that  person.” 

Do  people  tell  the  truth  in  reference 
checks?  Fox-Alston  said  that  they  are 
honest,  but  may  not  be  telling  the 
whole  .story.  "One  has  to  listen  very 
carefully  and  read  between  the  lines 
and  to  hear  what  they’re  saying  as  well 
as  what  they’re  leaving  out.” 

What  to  ask 

Fox-Alston  and  Olmstead  use  a  mix 
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of  general  and  specific  questions.  Fox- 
Alston  advised.  “Ask  a  lot  of  specific 
questions  about  one's  work  and  one's 
skills,  and  don't  rely  on  a  lot  of  general 
impressions."  She  uses  some  standard 
questions  for  consistency.  “If  you  have 
three  people  in  a  row  telling  you  that  this 
person  isn't  the  best  at  such  and  such,  then 
you  know  not  to  dismiss  it  as  one  person's 
point  of  view.  That  helps,  too,  to  take  per¬ 
sonality  out  of  it." 

OI  instead  said,  “You  have  to  have  your 
eye  fixed  on  what  the  goal  is,  and  the  goal 
is  to  hire  someone  who  is  the  absolute 
best  fit  for  your  organization.  Not  just 
does  this  person  have  good  work  habits, 
but  is  this  the  best  fit  for  the  position 
we're  trying  to  fill?" 

Fox-Alston  doesnT  really  go  to  work 
until  some  people  think  the  reference  call 
is  almost  over.  “You'll  get  a  couple  min¬ 
utes  of  talk  essentially  saying  what  the 
person  has  done,  generally  how  they 
have  done  it.  and  generally  what  they 
thought  of  the  person.  I  imagine  a  lot  of 
people  let  it  go  at  that  or  for  a  few  fol¬ 
low-up  questions,  but  for  me  that's  Just 
an  icebreaker." 

Olmstead  has  experienced  some  lazy 
reference  checks  that  are  little  more  than 
formalities.  “Sometimes  I  want  to  say. 
‘You're  just  not  asking  the  right  ques¬ 
tions.'  Most  people  come  in  with  no 
expectation  of  what  they  want  to  know. 


They  tend  to  be  very  general:  ‘What  do 
you  think  of  so-and-so?' 

Context  counts 

Fox-Alston  said  that  she  typically 
explained  the  kind  of  job  that  the  person 


A  lot  of  times 
the  people  I  was 
calling  would  say 
that  a  person  was 
a  good  writer.  Good 
writing  means 
different  things 
at  different  papers. 

—  Jeanne  Fox-Alston 
director  of  recruiting  and  hiring 
The  Washington  Post 


had  been  interviewed  for,  and  something 
about  the  environment  they'd  be  working 
in  or  the  kind  of  supervision  they  would 
get.  She  would  ask  references  to  evaluate 
people  in  that  light. 

She  also  liked  to  have  a  sense  about  the 


Want  to  work  at  a  newspaper  known  for  its  design  prowess?  Want  to  be  in  a  spot  heralded 
_  as  a  breeding  ground  for  the  best  and  the  brightest  by 

newspapers  three  times  our  size?  Then  check  out  The 
Times  of  Northwest  Indiana.  We’re  currently  in  the  market  for 
designers  on  our  news  and  features  design  desks.  This  year  we  won  12  individual  and 
group  SND  awards  -  a  new  record  for  us  that  we're  looking  to  improve  on  next  year. 

We're  looking  for  a  graphic  artist  to  work  on  deadline  graphics  and  long-term  visual 

mil#%  il  rfc-g-B  jt-f-  projects.  The  Job  is  about  more  than  Just  cranking 
(jIlf/fPHIC/  ART  IS  I  locator  maps,  though.  It  includes  a  demand 

for  brainstorming  visual  solutions  with  reporters 
and  editors,  helping  research  those  soiutions  and  executing  the  graphics.  Daiiy  work 
would  be  done  in  Illustrator/Freehand,  Quark  and  Photoshop. 

Know  the  ins  and  outs  of  making  stories  better?  Can  you  make  deadline  every  night? 

_  _  ^  where  copy  editors 

QQPY  editor  connect  with  the  editors  and  the  community  Know  how 
to  make  great  headlines  that  will  invite  readers  into  the 
newspaper?  Then  send  us  your  work  because  you  are  exactly  who  we  want  to  hire. 


To  apply  for  any  of  the  above  jobs,  send  a  cover  letter,  resume, 
portfolio  and  salary  requirements.  All  materials  should  be  sent  to: 

Matt  Mansfield  -  Deputy  Managing  Editor 
The  Times  of  Northwest  Indiana 
601  W.  45th  Ave. 

Munster,  IN,  46321. 

E-mail:  mattm@howpubs.com 


To  find  out  more  about  who 
we  are,  visit  us  online  at 
www.thetiinesonline.com 
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standards  with  which  the  person  was 
being  evaluated.  “You  have  to  try  to  get  a 
sense  during  the  interview  of  the  culture 
and  expectations  of  the  other  paper."  A 
reporter  who  was  deemed  successful  for 
writing  three  stories  a  day,  she  said,  would 
not  be  doing  what  the  Post  considered  to 
be  important.  “A  lot  of  times  the  people  I 
was  calling  would  say  that  a  person  was  a 
good  writer.  Good  writing  means  different 
things  at  different  papers.  I  would  try  to 
know  enough  about  the  paper  to  put  it  in 


Busting  barriers 

Many  newspapers  have  policies  that, 
for  legal  protection,  prohibit  workers  from 
talking  about  former  or  present  employ¬ 
ees.  Policies  might  forbid  the  release  of 
any  information  beyond  employment 
dates.  They  might  direct  all  calls  to  human 
resources.  There  are  ways  around  such 
firewalls,  though. 

Olmstead  said.  “You  can  approach  it 
the  way  a  reporter  will  approach  it.  keep¬ 
ing  them  on  the  line  and  keeping  them 
talking.  The  other  way  is  to  call  the  candi¬ 
date  and  ask  them  to  open  things  up  for 
you.  Tell  them.  ‘What  would  you  suggest 
in  order  to  complete  this  prcx'ess?  We 
need  to  talk  to  someone.’" 

Fox-Alston  said  that,  to  grease  the  ref¬ 
erence  checks,  she  would  tell  candidates 
when  she  was  about  to  start  making  the 
phones  ring.  The  prospect  could  then 
kxrsen  up  the  references  and  the  calls 
wouldn't  be  coming  from  out  of  the  blue. 

“Sometimes  people  would  ask  some  of 
their  supervisors  to  talk  to  me.  so  I  might 
call  them  at  home  and  they  would  talk  to 
me  unofficially  because  they  thought  this 
was  a  good  person  who  deserved  an 
opportunity.  They  made  it  very  clear  that 
they  were  not  speaking  on  behalf  of  the 
paper.  We  made  it  clear  that  we  were 
intending  to  hire  this  person,  that  it  was 
rare  that  a  reference  check  would  stop 
this,  and  that  the  reference  would  be  seen 
by  a  very  few  people." 

By  approaching  the  reference  check  as 
a  reporter  approaches  a  profile,  Fox- 
Alston  developed  a  plan  that  works.  And. 
although  Kaiser  lost  an  editor  in  his  first 
encounter  with  Fox-Alston.  it  wasn't  a 
total  loss.  Later,  he  invited  her  in  to  talk 
with  his  editors  about  hiring,  interview¬ 
ing.  and  effective  reference  checks. 


Joe  Grimm  lgrimm@freepress.com)  is 
recruiting  and  development  editor  at  the 
Detroit  Free  Press. 

www.mediainfo.com 


Register  online  at 

For  sponsorship  and  trade  show  exhibit  opportunities,  call  your  E&P  sales  represen 


Give  them  a  half-hour  and 
they'll  give  you  a  lifetime  of 
expertise.  Give  them  three 
full  days  and  you'll  go  home 
with  razor-sharp  skills,  know¬ 
how  and  expertise. 


Editor  &  Publi^li?f's 
Interactive  "Newspapers 
Conference  &  Trade  Show  is 
shaping  up  with  ^reat  link¬ 
up  of  speakers.  Experts  from 
both  inside  and  outside  the 
newspaper  publishing  indus¬ 
try  will  be  featured. 


You  can't  find  this  stuff  any¬ 
where  else. 

Not  in  the  Valley.  Not  in  the 
Alley.  Not  inside  or  outside 
Rt.  1 28,  the  Triangle,  or  the  . 
Beltway. 

And  that's  because  we've 
got  them.  In  New  Orleans. 
February  9th  -  12th,  2000. 
Right  where  you  belong. 


Edi 


ic  INTER 
CONFERE 


FEBRUA 

Conference:  Hyatt  Regenc 


/ 


□ewspejople 


by  Jamie  Santo  newspeople@mecliainfo.com 

District  of  Columbia 

Tony  Mauro  to  U.S.  Supreme  Court 
correspondent  for  New  York-based  Ameri¬ 
can  Lawyer  Media,  parent  of  2 1  legal  pub¬ 
lications,  from  Supreme  Court  correspon¬ 
dent  at  USA  Today. 


Nevada 

John  S.  “Jack”  Harpster  to  executive 
director  of  advertising  and  new  media  at 
the  Las  Vegas  Review-Journal  from  adver¬ 
tising  director. 

David  L.  Siminatis  to  advertising  direc¬ 
tor  from  retail  advertising  manager. 

Randa  Todd  to  the  newly  created  posi¬ 
tion  of  classified  advertising  director  from 
classified  advertising  manager. 

Trudy  Patterson  to  promotion  director 
from  national  advertising  manager. 


Arkansas 

Cindy  Allen  to  the  ^ 

newly  created  position 
of  general  manager  at 
the  daily  Log  Cabin  * 
Democrat  in  Conway  ' 
from  executive  editor  of 
The  Morning  Sun  in  Allen 
Pittsburg,  Kan.  Log  Cat 


Florida 

Karin  Meadows  to  correspondent  for 
The  Associated  Press  in  West  Palm  Beach 
from  reporter  at  The  Orlando  Sentinel. 
Meadows  succeeds  Karen  Testa,  now  AP 
news  editor  in  Boston. 


California 

Dick  Colvin  to  vice  president  of  mar¬ 
keting  for  PennySaver  Northern  Califor¬ 
nia  from  director  of  marketing  and  gener¬ 
al  sales  manager  for  PennySaver  in 
Sacramento. 

John  Reek  to  director  of  telemarketing 
for  PennySaver  in  the  Bay  Area  from  gen¬ 
eral  sales  manager  for  PennySaver's 
Stockton  market. 


New  Yorf, 

Gregory  Slattery  to  sales  development 
manager  of  technology  at  USA  Weekend 
magazine  in  New  York  from  a  sales  devel¬ 
opment  position  at  Forbes  Custom  Pub¬ 
lishing,  a  division  of  Forbes  magazine. 


Massachiisetts 

Donna  A.  Fernandes  to  director  of 
human  resources  for  the  Needham-based 
Community  Newspaper  Co.,  publisher 
of  the  Met  lowest  Daily  News  in 
Framingham  from  working  as  employ¬ 
ment  manager  at  The  Hartford  (Conn.) 
Courant. 

George  B.  Barnard  Jr.  to  vice  presi¬ 
dent  of  major/national  accounts  for  CNC 
from  director  of  advertising  sales  for  Time 
Warner  Cable  in  Boston. 


North  Carolina 

James  A.  Green  to  president  and  pub¬ 
lisher  of  Raleigh-based  Nando  Media, 
online  publishing  subsidiary  of  the  Mc- 
Clatchy  Co.,  from  marketing  director  at 
The  Modesto  (Calif.)  Bee.  Green  succeeds 
Christian  A.  Hendricks,  who  was  named 
vice  president  of  interactive  media  for 
McClatchy  in  July  (E&P.  Dec  1 1,  p.  37). 


Claire  Fortier  to  opinion-page  editor  at 
the  Tahoe  Daily  Tribune  in  South  Lake 
Tahoe  from  managing  editor. 

Lisa  Donahue  to  managing  editor  from 
city  editor. 


Texas 

Randy  Sanders  to 

editor  of  the  Lubbock 
Avalanche-Journal  from 
executive  editor  at  the 
daily.  Sanders  will  suc¬ 
ceeds  Burle  Pettit,  who 
is  retiring  Jan.  15 


Vinton '' 
ncsl'^' 


,ron»ra<^ 
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Sanders 

Lubtoock 

Avalanche-Journal 


Jim  Beaver  to  publisher  of  the  weekly 
Light  and  Champion  in  Center  from  pub¬ 
lisher  of  the  Mid-Valley  Crier  in  Weslaco. 
Beaver  succeeds  Ron  Dietz,  now  publish¬ 
er  of  the  daily  Journal  Review  in  Craw- 
fordsville.  Ind. 


The  Steninger  Family 

has  agreed  to  sell 

Elko  (NV)  Daily  Free  Press 

(7,000  daily  circulation) 
to 

Liberty  Group  Publishing 

We  are  proud  to  have  represented 
the  Steninger  Family  in  this  transaction. 


Virginia 

Gary  T.  Stout  to 

president  and  publisher 

Leader  in  Staunton,  a 

Gannett-owned  paper  ^  ■ 

from  president  of  the  stout 

Springfield-based  The  Daly 

Gannett  Offset  Group 

Stout  succeeds  Wesley  Wampler,  who 

resigned. 
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Jack  Curry  to  executive  editor  of  USA 
Weekend  magazine  from  managing  editor 
of  TV  Guide  magazine,  effective  Jan.  3. 
Curry  succeeds  Amy  Eisner. 

AsscxDiations 

Jean  Dodd,  senior 
artist  at  The  Kansas 
City  (Mo.)  Star,  elected 
president  of  the  Society 
for  News  Design  from 
first  vice  president. 

Lucie  Lacava.  Lucie 
Lacava  Publication  De¬ 
sign  Inc.  in  Montreal,  elected  first  vice 
president  from  second  vice  president. 

Svenake  Bostrom.  on  leave  from  the 
Swedish  daily  Sitndsvalls  Tidning,  elect¬ 
ed  second  vice  president  from  treasurer. 

Jay  Small,  new-media  editor  at  In¬ 
dianapolis  Newspapers  Inc.,  elected  trea¬ 
surer  from  secretary. 

Susan  Mango  Curtis,  assistant  profes¬ 
sor  at  Northwestern  University's  Medill 
School  of  Journalism,  elected  secretary. 

Daniel  M.  Phillips,  assistant  publisher 
of  The  Oxford  (Miss.)  Eagle,  elected 
president  of  the  National  Newspaper 
Association  from  vice  president.  He  suc¬ 
ceeds  Lockwood  Phillips,  publisher  of 
the  Carteret  County  (N.C.)  News-Times. 

Diane  Everson,  publisher  of  the  week¬ 
ly  Edgerton  (Wis.)  Reporter,  elected  vice 
president  from  treasurer. 

Kenneth  H.  Roades.  publisher  of  the 
Enterprise  Publishing  Co.  of  Blair,  Neb., 
elected  treasurer. 

OBITUARIES. . 

Billy  Davis  Jr.,  83,  photo  editor  at  The 
Courier-Journal  and  Louisville  (Ky.) 
Times,  died  Dec.  6.  Davis  came  to  the 
Courier  in  1940  from  his  hometown 
newspaper,  the  old  Chattanooga  (Tenn.) 
News.  He  was  a  director  of  photography 
for  The  Courier-Journal  and  Louisville 
Times  for  more  than  three  decades.  Davis’ 
photographic  work  ranged  from  floods  to 
panoramic  landscapes  to  snapshots  of  spot 
news  events.  In  1976,  the  Louisville 
papers’  staff  won  a  Pulitzer  Prize  for  fea¬ 
ture  photography  for  coverage  of  school 
desegregation  in  Jefferson  County.  Davis 
was  inducted  into  the  Kentucky  Jour¬ 
nalism  Hall  of  Fame  in  1982. 


Ethel  McAlpine  Jameson.  94.  former 
co-publisher  and  business  manager  of  The 
Englewood  (Colo.)  Herald  in  Littleton, 
died  Nov.  28.  She  was  the  mother  of 
Barclay  Jameson,  retired  general  manager 
of  The  Pueblo  (Colo.)  Chieftain.  She  was 
also  the  widow  of  John  Jameson,  publish¬ 
er  and  editor  of  the  Herald  and  former 
Associated  Press  chief  of  bureau  in 
Denver  and  Indianapolis.  The  Jamesons 
sold  the  Herald  in  the  late  1960s. 

Charles  Herbert  “Bert”  Jentsch.  72. 

an  engraver  with  the  Denver  Rocky 
Mountain  News  who  rose  to  assistant 
manager  of  production,  died  Dec.  12. 
Jentsch  worked  for  the  News  for  27  years. 
News  Publisher  Larry  Strutton  worked 
with  Jentsch  as  a  pressman.  When 
Strutton  left  the  News  to  work  for  the 
Detroit  Free  Press,  Jenfsch  followed  him. 
When  the  Free  Press  and  The  Detroit 
News  entered  into  a  joint  operating  agree¬ 
ment,  Jentsch  took  early  retirement. 

Mary  V.  Mohan  Meehan.  91,  reporter 
for  the  weekly  News  of  Delaware  County 
in  Havertown.  Pa.,  for  more  than  20  years, 
died  Dec.  11.  Since  the  1960s.  Meehan 
had  been  writing  about  the  seasonal  hap¬ 
penings  of  the  Sharon  Hill  borough’s  gov¬ 
ernment.  schools,  and  events  as  a  corre¬ 
spondent  for  the  paper. 

Jerry  Uhrhammer,  66.  former  reporter 
and  sports  editor  at  The  Register-Guard  in 
Eugene,  Ore.,  died  Dec.  1 1  from  compli¬ 
cations  following  heart  surgery.  Uhr¬ 
hammer.  who  retired  in  1993,  suffered  a 
stroke  in  October.  Uhrhammer  worked  as 
a  news  reporter  at  The  Register-Guard  in 
1956-57  before  leaving  for  a  reporting 
position  at  the  St.  Paul  (Minn.)  Pioneer 
Press  in  1958.  He  returned  to  The 
Register-Guard  as  a  news  reporter  in 
1959,  and  served  as  sports  editor  before 
becoming  the  newspaper’s  environmental 
editor  and  investigative  reporter.  After 
leaving  the  paper  in  1982,  Uhrhammer 
worked  at  The  Press-Enterprise  in 
Riverside,  Calif.,  the  Pittsburgh  Press, 
and  The  News  Tribune  in  Tacoma,  Wash. 

Charles  “Chuck”  Seaman  Ward.  73, 

longtime  reporter  for  The  Beacon-News  in 
Aurora,  Ill.,  who  wrote  a  play  that  went 
into  community  theatre  repertory,  died 


Dodd 

Society  for 
News  Design 


Dec.  13.  Ward  began  in  journalism  as  a 
researcher  for  speeches  delivered  by 
Chicago  Tribune  Publisher  Col.  Robert 
McCormick.  He  worked  at  The  Beacon- 
News  on  various  beats  until  his  retirement 
in  1 988.  An  actor  in  local  theatre,  he  wrote 
a  play,  "The  Life  and  Death  of  an  American 
Plane.”  that  premiered  in  Chicago  in  1967 
and  was  performed  in  the  197()s  and  1990s 
in  community  theatres  throughout  Florida. 

Dan  Winegar,  8 1 ,  retired  associate  edi¬ 
tor  of  The  Daily  News  of  Batavia.  N.Y., 
died  Dec.  5.  Winegar  began  his  career  at 
the  paper  in  1937  as  a  stringer  and  later 
worked  as  a  reporter,  city  editor,  associate 
editor,  and  columnist.  His  columns,  which 
first  appeared  in  1961  and  continued  until 
earlier  this  year,  were  known  for  their  local 
color.  Winegar  continued  writing  five 
columns  a  week  after  he  retired  as  associ¬ 
ate  editor  in  1983. 

Kathryn  Wright.  87,  retired  Billings 
(Mont.)  Gazette  reporter  who  helped  pio¬ 
neer  the  way  for  women  in  Montana  jour¬ 
nalism.  died  Dec.  13.  Wright  had  debilitat¬ 
ing  osteoporosis.  She  retired  from  the 
Gazette  in  1977  after  a  35-year  career  that 
began  in  World  War  II.  when  the  absence  of 
male  reporters  allowed  a  woman  to  enter 
the  ranks.  Wright  covered  a  variety  of  beats 
and  major  stories,  including  the  1943  Bear 
Creek  Mine  disaster,  which  killed  72  men. 
When  she  wanted  to  get  close  to  the  prison 
camp  in  south  Billings,  she  went  over  a 
fence  to  obtain  the  inside  story. 

AWARDS . 

The  sixth  Annual  John  B.  Oakes 
Award  for  Distinguished  Environ- 
mentai  Journaiism  was  presented  to  T. 
Christian  Miller  of  the  Los  Angeles 
Times.  Miller  was  honored  for  a  special 
report,  published  Dec.  27,  1998,  which 
analyzed  development  and  growth  "run 
amok”  in  California’s  Santa  Monica 
mountains.  Mark  Gross!  of  The  Fresno 
(Calif)  Bee  and  John  Krist  of  the 
Ventura  County  (Calif.)  Star  were  sin¬ 
gled  out  for  honorable  mention.  Named 
for  John  B.  Oakes,  former  editorial-page 
editor  at  The  New  York  Times,  the  award 
was  endowed  in  1993  to  promote  high 
standards  in  environmental  journalism.  It 
carries  a  $5,000  prize. 
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Classified  ads  hop  1 1  %  in  October 


Classified  and  national  advertising  advanced  1 1%.  insert  ads 
jumped  28%.  and  retail  ads  were  unchanged,  according  to  exclu¬ 
sive  EcSf/CMR  monthly  ad  linage  indices  for  October. 

With  a  significant  amount  of  insert  ads  appearing  on  Sundays, 
the  28%  insert  Jump  this  year,  compared  with  last  year,  was  influ¬ 


enced  by  the  calendar;  this  October  had  five  Sundays  compared 
with  four  Sundays  the  same  month  last  year. 

Among  insert  ads.  three  of  the  leading  year-to-date  categories 
had  the  biggest  hikes  in  October:  computer  stores.  183%;  office 
supply  stores.  159%;  and  consumer  electronics.  59%.  ■ 


The  October  E&P/CMR  newspaper  advertising  indices 


Airlines 

Auto  Dealer  Associations 
Banks/Credil  Cards 
Computers  &  Sottware 
Corporate/Oltice/Other 
Factory  Automotive 
Food  &  Household 
Government/Political 


j  ytd  Eal 

-10%  ”'-8%~l 

9%  -18% 

-4%  3% 

5%  -7% 

28%  28% 
102%  19% 

-1%  15% 
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Hotels  &  Resorts  0%  15% 

InsurarKe  -19%  52% 

Investments  18%  53% 

Mail  Order  13%  58% 

Motion  Pictures  0%  6% 

Travel  &  Tourism  9%  33% 

Utilities  &  Communications  6%  11% 


OCT.  99  VS  .  OCT.  n  11% 


Apparel  &  Accessory  Stores 
Auto  Supply/Repair 
Books  &  Stationery  Stores 
Building  Materials 
Computer  Stores 
Consumer  Electronics 
Deparlmeril  Stores _ 


-8%  0% 
-1%  -5% 

31%  -5% 

-7%  -10% 
30%  73% 

-6%  -7% 


1%  -4% 

-43%  -22% 


RETAIL  ROPiMDEX 


Discount  Stores 
Drug  Stores 
Food  Stores 
Furniture  &  Accessories 
Jewelry  Stores 
Ottice  Supply  Stores 
Sporlipq  Goods  Stores 


OCT.  99  VS  .  OCT.  98  t% 


Due  to  comparing  live  Sundays  in  Octoher  1999  with  lour  Sundays  in  October  1998,  the  October  1999 
advertising  inches  may  represent  higher  volume  than  their  comparable  October  1 998  inches.  Despite  the 
extra  Sunday.  Auto  Dealer  Associations  advertising  Image  continued  to  be  lower  than  the  same  period  in  the 
prior  year  Even  the  Factory  Automotive  category,  which  has  experienced  tremendous  year-to-date  Image 
gams  this  year,  was  relatively  flat  in  October  1999  on  a  per-week  basis. 


The  Department  Stores  and  Discount  Stores  categories  did  not  benetit  from  an  extra  Sunday  in  October 
t999.  compared  with  the  same  period  in  October  t998  Food  Stores  continued  to  experience  healthy  ROP 
Image  gains  in  year-to-date  advertising  volume.  Despite  the  extra  Sunday,  the  overall  Retail  ROP  Advertising 
Index  remained  flat  m  both  October  1999  and  year-to-date 


I.16|l29.21  |r 


1 18.75  129.16  121 .25  106.58  1 1 1 .26  113.71 


19»  100.00  101.29  110.72  111.72  130  39  109.66  [104  6a[115.60  117.23  129. 
1999  103.18  103.21  10862  108  70  124.37  108.87 1 105.48|l11.03  118.52  129  831 


Building  Materials 
Computer  Stores 
Consumer  Electronics 
Department  Stores 
Discount  Stores 
Drug  Stores _ 


-5%  -4% 

14%  183% 

41%  59% 

0%  17% 

0%  30% 

12%  27% 


nS-PRIRTED  INSERT  WREX 


YTD 

EH 

Food  &  Household  (CMO) 

Food  Stores 

Furniture  &  Accessories 

Office  Supply  Stores 

10% 

14% 

16% 

47% 

7% 

23% 

36% 

16% 

159% 

0% 

Sporting  Goods  Stores 

12% 

39% 

OASSreJCATEGORNES 


Automotive 

Education 

Other  Display  Classified 


OASSFEDCATEGORES 


0GT.MVS.0CT.98  28%  ■  DISI>UY  ClASSmED  ROR  INDEX 


OCT.  89  VS.  OCT.  98  11% 


Nearly  all  of  the  Pre-Prinled  Insert  categories  benefited  from  the  extra  Sunday  m  October  1999.  with  the 
exception  of  the  Building  Materials  category.  A  significant  amount  of  Insert  activity  is  published  on  Sundays, 
and  the  advertising  volume  m  October  1999  continued  to  surpass  the  volume  in  the  four  Sundays  one  year 
prior.  Gams  in  Consumer  Electronics  Insert  inches  more  than  offset  this  category  s  volume  losses  in  ROP 
advertising  inches. 


Even  the  Recruitment  category  benefited  from  the  extra  Sunday  in  October  1999  relative  to  the  same  monthly 
period  in  1998.  Recruitment  is  traditionally  a  Sunday-dominant  category.  However,  on  a  per-week  basis,  this 
category  continued  to  experience  similar  advertising  volume  losses  as  it  has  for  much  of  1999.  The  overall 
Display  Classified  ROP  Index  remains  nicely  above  last  year's  advertising  volume  levels 


DISPLAY  CUSSIFIED  ROP  ADVERTISING  INDEX 


IS!I!E!XS!K 


32  EDITOR  &  PUBLISHER  DECEMBER  18. 1999 


wvvw.mediainfo.com 


E&P  classified  advertising 


I  Fax:(212)536-8800 
Phone:1-888-825-9149 

11515  Broadway,  New  York,  NY  10036  •  lisad@mediainfo.com  •  michelea@mediainfo.com  •  ha2elp@mediainf0.com 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http;//www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

_ AUTOMOTIVE _ 

WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders  in 
weekly  automotive  industry  reporting. 
Automotive  News  Syndicate 
Joe  Hanley  (21 2)  254-0890 
Fax  (21 2)  254-7646 

CARTOONS 


The  Ultimate  Cartoon  Catalog 


I  las  J(Hi  different  gag  panel 
l  arttMins:  Already  in  Pliiladelphiti 
Dailr  News  and  Kl  lleraldii 
(ChieagD  s  largest  I  lispanie 
dail\  I  plus  nian\  weeklies. 

\\  ill  send  pai  kage  to  see  at 
no  ( ihligat  k  m  ( ir  I'ax  samples 
Dan  Kosandieh  906-482-62.^-4 


.Cartoo 


WWW.WUI  LL 

visit  the  web  site,  type  ii 


thousarxls  of  cartoons 
by  the  best  cartoonists 
available  to  drop  straight 
into  articles  and  features 
re  011  44  207  700  7080 


COLUMNS  AVAILABLE 

ANTIQUE  TALK 

The  Calvin  &  Hobbes  of  antique  columns 
www.antiquetalk.com 
(203)  263-2899 


ENTERTAINMENT 

“Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO. 
Box  4433.  Middletown,  NY  10941 . 

(914)  692-4572,  Fax  (914)  692-831 1 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-7617 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
vvwvv.mediamergers.com 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


1 999-2000  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail;  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa  (727) 
786-5930,  Fax  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Communit) 
Newspapers 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (727)  733-8053  or  write 
Box  3129.  Clearwater  Beach.  FL  34630 
No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St  ,  Suite  21 4-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St.  #1 1 .  Montclair.  CA  91763 
(909)  626-6440.  Fax  (909)  624-8852 
www.media-broker.com 


JMPC.  Est.  1983,  sells  community, 
suburban,  niche,  daily,  and  weekly 
newspapers,  in  90-120  days.  Phone 
(614)  889-9747.  http:/7wvvw.jmpc.net 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley.  Northeast 
(508)  563-2835 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554.  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

WEST,  county  seat/exclusive  weekly 
newspapers  with  press.  55%  popula¬ 
tion  growth  in  last  eight  years,  SI  .2 
revenues,  S350.000  cash  flow  to 
working  owners.  This  is  a  good  one. 
John  T.  Cribb  (406)  586-6621 
E-mail  jcribb@imt.net 


EXECUTIVE  SEARCH 


NEWSPAPERS  FOR  SALE 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
wvvw.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 

WELL-ESTABLISHED 
Southern  New  England  twice-monthly 
community  newspaper.  Annual  rev¬ 
enues  in  $250,000  range  and  very 
profitable.  Strong  demographics  and 
opportunities  for  growth. 

Call  owner  representative 

John  Peterson  at; 

(203)  457-1374 


SMALL  PANAMA  CITY  BEACH 
NEWSPAPER  FOR  SALE 
12  months  old,  minimal  staff.  For 
details  call  Rhonda  (850)  785-7355. 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 

"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


‘A  traditioii  of  service 

to  community  newspapers’ 

“You  can  count  on  our  knowledge  and  experience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  ” 

Bolitho  Media  Service  ^ 

Brokers  •  Appraisers  •  Consultants  ■  -» 

(580)421-9600  k 

P.O.  Box  1985  •  Ada,  OK  74821-1985  Tom  Bolitho 

Web  address:  bolitho.com  •  e-mail:  bolitho®bolitho.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  Bolitho-Cribb  We  have  sold 

for  Estate,  ESOP,  ^  AsSOCiatCS  thousands  of 

Partners,  Bank,  Tax,  Publication  Brokerage  publishing  companies 

Stock,  Assets  *  Appraisals  since  1923 

est.1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main.  Suite  402. 
Bozemarv  MT  59715 
jcribb@imt,net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples.  FL  34105 
tokis@mlndspring.com 


lozeman,  MT  59715  Buffalo,  WY,  82834  Naples,  FL  34105 
jcribb@imt.net  jfhicks@trib.com  tokis@mindspring.ci 

For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.mediainfo.com 
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NEWSPAPERS  FOR  SALE 


PARK  CITY  UTAH. 

Biweekly  community  newspaper  in 
Utah's  wealthiest  and  fastest  growing 
county.  Contact  Rick  (801)  359-8880. 


Opportunities  for  Experienced 
Entrepreneurs 

FLORIDA  Atlantic  Coast:  Monthly 
Island  resort  magazine,  monthly  wo¬ 
men's  magazine,  monthly  real  estate 
magazine:  CALIFORNIA:  Business  bi¬ 
monthly,  must  sell. 

Mayo  Communications  81 3-971  -2061 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801 
Exposition,  Austin,  TX  78703-2833. 
(512)  476-3950 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  240  publications, 
including  60  daily  newspapers.  All  cor¬ 
respondence  and  discussions  are  con¬ 
fidential.  Contact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)  451-1520 


EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKROOM 


NO  NONSENSE  50  '  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Phone:  (516)  843-3003 
Fax:  (516)  843-2280 


MELVILLE,  NY 


_ MAILROOM _ 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors.  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
viww.newstec.com 

MAILROOM  EOUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


MAILROOM 


LARGE  GROUP  OF  1 992  OUlPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS.  INC. 
(800)  356-4886,  Fax  (816)  887-2762 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


Inland  Newspaper  Machinery 
Corporation 


For  a  complete  list  of  presses: 

WWW.  inlandnews.com 


EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC./SSC 
comprised  of  1  -three  color  unit  (UOP), 
1  stacked  unit,  3  mono  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 

METRO.  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


Quality  Used  Equipment: 

•  21  1/2"  Heatset  Package 

•  21  1/2"  Goss  SSC  Folders  (2) 

•  21  1/2“  Goss  SSC  Four  High  Unit 

•  22  3/4"  Goss  SSC  Unit  (Rebuilt) 

GLOBAL  SINGLEWIDTH  SALES 
Call  (630)  876-9977 
Fax  (630)  876-9972 


SELLING,  REBUILDING. 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES.  INC. 

(800)  257-3045 

5-UNIT  WEB  LEADER,  1982 
Spent  $60M  upgrading  in  1 998.  Very 
clean.  Ran  in  small  weekly.  $49,500. 
(815)  877-4044 

COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972- 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


!!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS !!!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circula¬ 
tion  development.  Custom  programs 
for  any  size  publication.  State  of  the 
art  predictive  dialer.  We  have  many 
years  of  experience  delivering  Qual¬ 
ity  plus  Quantity  sales!  Phone  (732) 
738-5100.  Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service.  Inc. 
Nationwide  TE1.EM.\RKETING 
Horace  Southward 
(877)550-1515 
Erie  Southward 
WWW.  metro-news .  com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  218-6731 
CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  PrepaieJ  Subscription  Telemarketing  Leader 
Consistently  Over  30%  Paid  in  Advance 
Wishing  You  and  Yours  a  Joyous  Holiday  Season 
and  a  Healthy  and  Happy  New  Year! 

Andy  Orr  1  -888-343-0470  x  1 06 
www.circulationservices.com 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS.  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


CIRCULATION  SERVICES 


Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales.  Inc. 

A  Full  Business  Partner  “ 

(877)  540-8754 

TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts" 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains. 
Phone  (303)  791-3301 
http://www.fakebrains.com 

EDITORIAL  SERVICES 

COPYEDITING,  PROOFREADING, 
TYPING,  TAPE  TRANSCRIBING. 
Great  references,  low  rates,  quick 
turnaround.  All  work  done  off-site. 
Call  Mrs.  Cohen  (212)  873-291 6  or 
cilantro@interpor1.net 


EDITOR  a  PUBLISHER  DECEMBER  18.  1999 
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MARKET  RESEARCH 

raveabout^”  ravenhart 
Consultancy  &  Information  Services 
raveabout@hotmail.com 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and  consoles 
for  single  or  double  width  presses. 
Also:  Parallel  drives,  horsepower 
upgrades  or  new  AC  Drive  Con¬ 
versions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hour  line 
(505)  842-1357 
RO,  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
denvays?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 

PUBLISHER  CONSULTANTS 

CRADICK  &  MINIE.  Confidential 
Consultants  to  Publishers.  70  years 
combined  industry  experience.  (888) 
414-5038  or  mminie5382@aol.com 

ACADEMIC 


HELP  WANTED 


ACADEMIC 


SENIOR  LEVEL  MEDIA  MANAGER 
sought  for  the  Lester  M.  Smith  Dist¬ 
inguished  Professorship  in  Media 
Management  at  Washington  State 
University's  Edward  R.  Murrow 
School  of  Communication.  Will  teach 
courses  in  media  management  and 
allied  fields.  Ideal  candidate  will  have 
talent  and  passion  for  teaching, 
serve  as  mentor  and  advisor  to  stu¬ 
dents  and  liaison  to  professions. 
Position  calls  for  a  person  with  signifi¬ 
cant  professional  experience  in  high 
level  management,  preferably  in  a 
major  market.  Preference  given  to 
candidates  with  talent  for  teaching 
and  presentation  skills. 

Rank  -  Visiting  Professor.  Salary  is 
competitive.  Appointment  for  one 
academic  year  with  possibility  for  a 
one-year  renewal.  Please  send  letter 
of  application,  resume  or  vita,  rele¬ 
vant  professional  samples,  and  the 
names  of  five  references  to: 

Professor  Val  Limburg 
Search  Committee  Chair 
Edward  R.  Murrow 
School  of  Communication 
Washington  State  University 
Pullman,  WA  991 64-2520 
(509)  335-3069  limburg@wsu.edu 
Review  of  applications  will  begin  on 
January  15,  2000  and  will  continue 
until  the  position  is  filled.  Starting 
date:  August  16. 2000.  EEC  Employer 


III  /iliiie  im  ml  ciiiilml 
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ACADEMIC 


POSITION  ANNOUNCEMENT 
CENTER  DIRECTOR 

DONALD  W.  REYNOLDS  NATIONAL  CENTER 
FOR  THE  COURTS  AND  MEDIA 


R(.-p()nint>  to  the  Dean,  the  Director  of  the  National  Center  for  the 
Court^  and  .\leilia  will  he  responsilrie  for  ilireci  ,super\ i.sion  of  all 
pro,qram,s  and  [irograni  component.s  generateil  hy  the  Center.  The 
Director  w  ill  lie  re.spon.sihle  for  hiring  the  Center'.s  .staff  Working  as 
pan  of  the  NJC  team,  the  Director  will  work  in  cotijunction  with 
other  directors  of  the  College  in  the  yearly  plannitig  of  College  pro- 
gratns.  The  Director  will  also  work  with  the  Re\nokls  ,Sch(x)l  of  jour¬ 
nalism  at  the  I'niversity  of  .\e\atla,  Reno,  as  part  of  the  Center  s  col- 
lahorati\e  effort  with  that  institution.  The  Director  will  work  to 
tlexelop  relationships  between  the  Center  anil  national  meilia  orga¬ 
nizations.  K.\perience  as  a  working  print  or  electronic  journalist  anil 
strong  organizational  anil  ailministrative  skills  are  rei|uireil.  .\  law 
ilegree  anil  experietice  in  courtroom  re|iorting  are  preferreil. 

Please  semi  resume  in  confkience  hy  Fehruary  15.  ’(MM)  to: 

President  Percy  R.  Luney,  Jr. 

The  National  Judicial  College 
Judicial  College  Building,  MS  358 
University  of  Nevada,  Reno 
Reno,  NY  89557 
Fax:  (775)  784-4234 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


ACADEMIC 


DEPARTMENT  OF  JOURNALISM 
CENTRAL  MICHIGAN  UNIVERSITY 

TENURE-TRACK 
ASSISTANT  PROFESSOR  IN 
NEW  MEDIA  TECHNOLOGY 

The  Department  of  Journalism  at 
Central  Michigan  University  invites 
applications  for  a  tenure-track  posi¬ 
tion  as  an  Assistant  Professor  with 
primary  interests  and  expertise  in  the 
area  of  visual  and  news  editorial 
aspects  of  new  media  technology. 

OUALIFICATIONS:  The  department 
has  two  possible  tenure  tracks  for 
this  position:  (1)  for  an  earned 
doctorate  or  ABD  in  journalism, 
mass  communication  or  related  field 
required;  or  (2)  for  a  nationally  dist¬ 
inguished  professional  with  a 
Bachelor's  degree  required.  Master's 
degree  preferred. 

The  ability  to  integrate  new  commu¬ 
nication  technology  in  the  classroom 
is  essential.  Candidate  competency 
in  computer  assisted  reporting, 
online  newspaper  production,  and 
graphic  design  of  multimedia  and 
web  projects  is  required.  College 
teaching  experience,  experience  with 
distance  education  and  professional 
experience  in  an  information 
technology-related  component  of 
mass  communications  are  highly 
desirable. 

RESPONSIBILITIES;  The  successful 
candidate  will  lead  the  department  In 
preparing  undergraduate  students  to 
communicate  in  the  emerging 
technologies  of  the  information 
environment  and  in  creating  distance 
learning  initiatives  with  journalism  pro¬ 
fessionals.  Faculty  are  expected  to 
conduct  research  relevant  to  the 
mission  of  the  department;  teach 
three  courses  per  semester;  advise 
students;  and  engage  in  professional 
development  and  service  activities. 
In  addition,  we  seek  applicants  pre¬ 
pared  to  seek  and  create  opportun¬ 
ities  for  curricular  collaboration. 

Send  letter  of  interest,  vita,  evidence 
of  teaching  effectiveness,  if  available, 
and  names,  phone  and  fax  numbers, 
and  E-mail  address  of  3  references  to: 
Guy  T.  Meiss.  Chair 
Journalism  Department 
CMU,  Mt.  Pleasant.  Ml  48859 
E-mail:  guy.t.meiss@cmich.edu 
Fax:  (517)774-7114 

Formal  evaluation  of  candidates  will 
begin  February  1,  2000,  but  applica¬ 
tions  will  be  accepted  until  the  position 
is  filled. 

The  Department  of  Journalism  has  10 
regular,  full-time  faculty,  150  under¬ 
graduate  majors,  100  minors,  and  is 
accredited  by  AEJMC. 

CMU,  an  AA/EO  institution,  is  strongly 
and  actively  committed  to  increasing 
diversity  within  its  community. 

(see  www.cmich.edu/aaeo.html). 


ADMINISTRATIVE 


BUSINESS  MANAGER 
The  Beloit  (Wl)  Daily  News  is  seek¬ 
ing  a  Business  Manager  for  its  oper¬ 
ation  in  beautiful  southern  Wiscon¬ 
sin.  Full  charge  accountant  capable 
of  overseeing  H/R,  A/R,  Collections, 
A/P.  Payroll  Taxes  and  General 
Ledger  to  financial  statements. 
Knowledge  of  Great  Plains  Dynamics 
accounting  software  helpful.  Should 
be  proficient  in  Excel.  A  minimum  of 
5  years  experience  in  newspaper  or 
related  field  is  required.  We  are  part 
of  The  Hagadone  Corporation  of 
Coeur  d'Alene.  ID,  with  several 
dailies,  weeklies  and  shopper  pub¬ 
lications.  Please  send  resume  and 
cover  letter  to: 

Kent  Eymann,  Publisher 

Beloit  Daily  News 
1 49  State  Street.  Beloit,  Wl  5351 1 
keymann@beloitdailynews.com 
All  inquiries  held  in  strict  confidence 
EOE 

PUBLISHER 

We  are  seeking  a  dynamic,  experi¬ 
enced  individual  to  lead  a  talented 
group  of  people  at  The  Daily  Gate 
City,  a  five  day  newspaper  in 
Keokuk,  Iowa.  This  is  not  an  office 
job,  but  it  is  a  unique  opportunity  for 
someone  with  a  strong  advertising/ 
marketing  background  and  superb 
people  skills.  If  you  enjoy  communi¬ 
ty-interaction,  and  would  like  to  work 
and  live  in  a  historic  town  on  the 
Mississippi  River,  contact  us.  The 
Gate  City  is  part  of  a  unique  cluster 
of  publications  in  the  market.  We 
offer  a  competitive  salary  and  bonus 
program,  benefits  package.  Join  the 
BrehmCommunication'sfamily  of  com¬ 
munity  newspapers  today.  We  re  peo¬ 
ple  oriented.  Send  your  resume  to: 

General  Manager 

Brehm  Communications  PC.  Box  28429 
San  Diego,  CA  921 98 

GENERAL  MANAGER 
BUSINESS  WEEKLY 

New  Las  Vegas  business  publication 
seeks  a  sales-oriented  general  man¬ 
ager  candidate  with  skills  in  start¬ 
ups.  We  are  a  stable  and  diverse 
magazine  and  newspaper  company 
with  a  long  history  in  southern 
Nevada,  and  a  substantial  commit¬ 
ment  to  our  people  and  our  market. 
Outstanding  lifestyle  and  climate.  In 
our  strong  local  economy,  this  is  an 
exceptional  opportunity  to  help 
design  your  own  success.  Excellent 
benefits  program.  Resume  and  cover 
letter  to: 

Bruce  Spotleson 
Greenspun  Media  Group 
2290  Corporate  Circle  Drive,  #  250 
Henderson.  NV  89014 
E-mail:  Bruce@vegas.com 


Please  contact  us  for : 
contact  rates,  display  ad  copy  specifications 
and  priKediires 

- 888.8JS.9149 - 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  S  POSITION 
The  Daily  Press  in  Paragould,  AR  is 
seeking  a  publisher  to  lead  the 
newspaper  staff  into  the  next  millen¬ 
nium.  5-year's  successful  sales/ 
management  experience  preferred. 
Responsible  for  entire  newspaper 
operation.  Solid  staff  and  growing 
market.  Send  resume  with  cover  let¬ 
ter  and  salary  history  to  Paragould. 
c/o  David  Mosesso,  PO.  Box  887, 
Russellville,  AR  7281 1 . 

Paxton  Media  Group  is  an  equal 
opportunity  employer  and  does  not 
discriminate  on  the  basis  of  race, 
religion,  color,  sex.  age,  national 
origin  or  disability. 

TARGET  MEDIA  PARTNERS, 
one  of  the  nation's  fastest  growing 
companies  in  the  weekly  publishing 
industry,  has  immediate  openings  for 
qualified  individuals  to  join  our  team. 
We  seek  individuals  with  a  minimum 
of  five  years  experience  as  a  General 
Manager  or  District  Manager.  The 
qualified  candidates  will  train  in  one 
of  our  offices  for  6  to  9  months  and 
they  must  be  willing  to  relocate  to 
operate  their  own  branch  location. 
We  offer  competitive  compensation 
package  including  base  salary, 
bonus,  comprehensive  health  insur¬ 
ance,  paid  vacation  and  401  (k)  pro¬ 
gram.  Send  resume  and  cover  letter 
to:EDL.1921  Stonebrook  Drive, Knox¬ 
ville.  TN  37923. 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties 
include  develop  curriculum  for  man¬ 
agement  and  editing  training  with 
diversity  emphasis,  recruit  faculty, 
enroll  participants.  evaluations, 
budgeting  and  overall  management. 
Need  background  in  journalism,  staff 
supervision  and  journalism  training, 
strong  communication  skills,  experi¬ 
ence  working  with  different  levels  in 
news  organizations,  and  cross¬ 
media  experience.  Extensive  travel. 
Salary  and  benefits  competitive. 
Send  letter  of  application,  resume 
and  3  references  to  Executive 
Search,  Maynard  Institute  for  Jour¬ 
nalism  Education,  1211  Preservation 
Park  Way,  Oakland,  CA  9461 2. 
www.maynardije.org 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  cur¬ 
rent  list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
Business  Journal  in  high  growth- 
market  seeks  hands-on  advertising 
professional  to  lead  our  sales  team 
to  the  next  level.  High-energy  idea 
person  needed.  Excellent  salary, 
bonus  and  commissions.  401  (k), 
vacations,  full  medical,  etc.  Equity 
position  negotiable.  Respond  with 
resume  and  salary  history  to: 

Advertising  Director  Search 
GSA  Business  Journal 
1 204B  East  Washington  Street 
Greenville,  SC  29601 


_ ADVERTISING _ 

THE  PALM  BEACH  POST 
REAL  ESTATE  ADVERTISING  MANAGER 
The  successful  candidate  will  have  3 
years  experience  in  advertising  man¬ 
agement,  computer  proficient  with 
word  processing  and  spreadsheets 
and  excellent  verbal  and  written 
skills.  Responsibilities  include  direct¬ 
ing  the  operations  of  the  classified 
real  estate  advertising  sales  staff  and 
generating  advertising  within  the  real 
estate  category.  Apply  to: 

HR,  The  Palm  Beach  Post 
RO.  Box  24700 
West  Palm  Beach,  FL  3341 6 
Orfax  (561)  820-4192 


SALES  MANAGER.  Dynamic  weekly 
newspaper  in  Colorado  Springs 
seeks  display  advertising  manager 
to  lead  and  motivate.  Experience 
must  include  creating  sales  materials, 
starting  special  projects. 

Send  resume  to: 

Box  01133,  Editor  &  Publisher. 

1515  Broadway.  12th  FI,  NY,  NY  10036 
Equal  Opportunity  Employer 

ADVERTISING 


_ ADVERTISING _ 

THE  COURIER,  a  6  day-11,000 
circulation  daily  newspaper  in 
Russellville,  AR  is  seeking  an  experi¬ 
enced  Advertising  Director.  Candi¬ 
date  should  have  a  minimum  of  5 
years  sales/management  experi¬ 
ence.  Must  be  a  team  player, 
innovative,  possess  strong  commu¬ 
nication  skills,  and  be  highly 
motivated.  The  A.D.  is  responsible 
for  all  daily,  TMC,  weekly  and  online 
sales. 


A.D.,  c/o  David  Mosesso. 

RO.  Box  887,  Russellville,  AR  7281 1 . 
The  Courier  is  an  equal  opportunity 
employer  and  does  not  discriminate 
on  the  basis  of  race,  religion,  color, 
sex,  age,  national  origin  or  disability. 


ADVERTISING  DIRECTOR  -  Start  the 
new  year  with  a  privately  held,  small 
daily  newspaper  in  Northern  New 
England.  Team  player  wanted.  Write: 
Box  01 140,  Editor  &  Rublisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


ADVERTISING 


ADVERTISING 


NATIONAL  ADVERTISING  MANAGER 
The  Austin  American-Statesman  seeks 
an  innovative  individual  to  fill  a  key 
position  in  our  Advertising  Depart¬ 
ment.  The  National  Advertising  Man¬ 
ager  will  have  direct  management 
responsibility  for  the  development  and 
execution  of  a  strategic  plan  to  consis¬ 
tently  increase  advertising  revenue 
from  national  rated  business  through 
the  leadership  and  teamwork  of  a  five- 
person  department.  In  addition  to 
growing  national  business  for  the 
newspaper,  this  position  will  be 
responsible  for  leading  sales  efforts  of 
a  new  technology  product  launched 
this  year,  strategic  planning,  devel¬ 
opment  of  appropriate  pricing  pro¬ 
grams,  conducting  sales  pres¬ 
entations,  training  and  development  of 
staff,  directing  national  rep  firm 
strategies,  deploying  available  re¬ 
sources  and  recommending  new  re¬ 
sources  as  needed,  building  rela¬ 
tionships  with  national  advertising 
agencies,  national  rep  firms,  key 
advertiser  media  directors  and  deci¬ 
sion  makers,  as  well  as  attending 
trade  shows  or  conferences  as 
appropriate  for  networking  new  and 
existing  customers.  Qualified  candi¬ 
dates  will  bring  3-5  years  of  leading  a 
successful  sales  force.  In  addition,  will 
possess  strong  problem  solving  and 
negotiation  skills  and  have  expense 
and  revenue  budgeting  experience. 
Austin  American-Statesman 
Human  Resources  Department 
305  S  Congress  Ave.,  Austin,  TX  78704 
Monday  -  Friday  9AM  -  Noon 
Fax:  (512)445-3883 
E-mail:  aa-sjobs@statesman.com 
Equal  Opportunity  Employer 
Rre-employment  Drug  Test  Required 


THE  RALM  BEACH  ROST 
RECRUITMENT 
ADVERTISING  MANAGER 
The  successful  candidate  will  have  3 


skills.  Responsibilities  include  direct¬ 
ing  the  operations  of  the  classified 
recruitment  advertising  sales  staff 
and  generating  advertising  within  the 
recruitment  category.  Apply  to: 

HR,  The  Ralm  Beach  Rost 
RO.  Box  24700 
West  Ralm  Beach,  FL33416 
Or  Fax  (561)  820-41 92 


THE  OBSERVER  DISRATCH  (50,000 
daily  60,000  Sunday)  seeks  an  experi¬ 
enced  retail  ad  manager  for  our 
national  major  and  local  sales  force. 
Duties  include  budgeting  revenues,  hir¬ 
ing  and  motivating  a  sales  force  of  21 . 
We  are  located  at  the  foothills  of  beau¬ 
tiful  Adirondacks  and  upstate  NY.  Com¬ 
petitive  salary,  bonus  and  benefits 
(401  (k)  and  retirement  plan).  Send  let¬ 
ter,  resume  and  salary  requirements  to 
Human  Resources,  Obsen/er-Dispatch 
221  Oriskany  RIaza,  Utica,  NY  13501 . 
ykriz@utica.gannett.com 


M  I  L  W  A  U  K  E  E 


CLASSIFIED  ONLINE  SUPERVISOR 

The  Cla.ssififcl  Aclvcrti.sing  Department  of  the  .Milwaukee  Journal  Sen¬ 
tinel  ha.s  an  exciting  opportunity  for  an 

Online  Classified  Supervisor. 

Succe.s.sful  canditlate.s  will  demonstrate  a  pro\en  track  recoril  in  com¬ 
petitive"  media  sales.  This  position  is  responsible  for  the  ilay  to  day 
operations  of  several  key  online  web  sites  anti  works  closely  with  the 
Cla.ssitled  Online  Manager  in  the  tlevelopment  of  new.  high  quality  pro¬ 
ducts  for  our  advertisers  and  online  visitors.  This  position  is  also 
responsible  for  selling  all  Classifietl  Online  sercices,  inclutling  annual 
campaigns,  banner  and  tile  advertising  anti  the  many  other 
at  ailahilities  we  offer. 

Competence  to  coach  our  sales  staff  on  marketing  the  Internet  anti  a 
commitment  to  exceeding  revenue  expectations  are  ke\’  to  this  posi¬ 
tion. 

The  qualifietl  cantlitlate  must  he  motivated  with  a  tiesire  to  help 
shape  this  growing  tiepartment.  Itleal  cantlitlate  will  pos.sess  a  B..\. 
tiegree  or  et|uivalent.  along  with  2-.J  years  outsitle  sales  ex|x.‘rience.  a 
commitment  to  customer  ,ser\ice  anti  a  strong  working  knowletige  of 
the  Internet. 

The  Milwaukee  Journal  Sentinel,  a  suhsitliarx"  of  Journal  Communica¬ 
tions  Inc.,  is  an  employee-ownetl  company  with  a  rich  history  in 
southeastern  Wisconsin.  Journal  Sentinel  employees  have  the 
opportunity  to  enroll  in  a  stock  plan,  as  well  as  enjoy  our  generttus 
benefits  package,  which  includes  metlical,  dental,  vision,  -t()l(k), 
pension  plan  anti  tuition  reimbursement  program. 

If  you  have  the  desiretl  skills  anti  experience,  please  .senti  tour 
resume  anti  cover  letter  inclutling  ,salar\’  retiuirements  to: 

Journal  Sentinel  Inc.,  Human  Resources  Department 
3.33  W.  State  Street,  Milwaukee,  WI  53203 
Fax:  (4l4)  224-2897  E-mail:  millerfa  jsonline.com 

Journal  Sentinel  Inc.  is  an  Equal  Opportunity  Employer 
supporting  diversity  in  the  workplace 


years  experience  in  recruitment  sales, 
advertising  management  or  lead¬ 
ership,  computer  proficiency  with 
word  processing  and  spreadsheets 
and  excellent  verbal  and  written 


Send  resume  and  cover  letter  to: 
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ADVERTISING 


ADVERTISING  OPERATIONS 
MANAGER 

Ready  to  lake  your  career  to  the  next 
level  in  one  of  Newsweek  Maga¬ 
zine's  iTop  10  Hottest  Tech  Cities?! 
Would  you  mind  living  in  the  city 
named  #2  in  Money  Magazine's 
iBest  Places  to  Live?!  Have  both  finan¬ 
cial  analysis  and  systems  manage¬ 
ment  experience?  Then  you  could 
be  the  candidate  we  seek  to  fill  an 
innovative  new  position  at  the  Austin 
(Texas)  American-Statesman.  Report¬ 
ing  to  the  Vice  President  of  Advertis¬ 
ing,  the  Advertising  Operations  Man¬ 
ager  will  be  responsible  for  financial 
analysis  and  budgeting,  creative  ser¬ 
vices.  ad  make-up  and  quality 
improvement  processes,  as  well  as 
sales  force  automation.  Will  work 
closely  in  collaboration  with  advertis¬ 
ing  managers  as  well  as  other  news¬ 
paper  departments  such  as  ITS, 
Accounting,  and  Marketing.  Qualified 
candidates  will  bring  3-5  years  of 
experience  leading  both  financial 
and  technical  teams,  along  with  solid 
problem  solving  and  negotiation 
skills  to  this  key  role.  Please  submit 
your  resume  with  cover  letter  sum¬ 
marizing  your  qualifications  to: 

Advertising  Operations  Manager 
Human  Resources 
Austin  American-Statesman 
PO.  Box  670,  Austin.  TX  78767 
You  may  instead  E-mail  to: 

aa-sjobs@statesman.com  or 
Fax  to  (51 2)  445-3883 
Pre-employment  drug  test  and  back¬ 
ground  required.  EOE 


ADVERTISING  DIRECTOR 
The  Daily  Journal/Daily  Messenger. 
12M  circulation  (Tues-Sat)  pub¬ 
lications  located  in  the  Clemson/ 
Upstate  area  of  SC.  has  an 
immediate  opening  for  an  Advertis¬ 
ing  Director.  We  are  seeking  a  can¬ 
didate  with  a  least  five  years  of 
newspaper  sales  experience.  The 
successful  candidate  with  at  least 
five  years  of  newspaper  sales  expe¬ 
rience.  The  successful  candidate 
must  possess  the  energy,  determina¬ 
tion  and  creativity  to  achieve  our 
revenue  objectives.  We  offer  an 
excellent  compensation  package 
plus  benefits.  Send  your  resume  to: 

Daily  Journal/Daily  Messenger 
PO.  Box  547 

Seneca.  SC  29678  or  E-mail: 
publish@dailyjournalmessenger.com 


LAYOUT  SPECIALIST 
Naples.  FL 

The  Naples  Daily  News  in  beautiful 
Naples,  FL  is  looking  for  a  layout 
specialist  to  administer  the  Layout 
8000  dummying  system.  Should  have 
prior  newspaper  experience  and  be 
computer  literate.  Please  send 
resume  and  salary  requirements  to: 
Robert  C.  Smith 
Naples  Daily  News 
1075  Central  Ave. 

Naples,  FL  34102 


ADVERTISING 


REGIONAL  ADVERTISING  MANAGER 
We  re  seeking  a  creative,  results- 
oriented  individual  to  lead  and 
motivate  our  sales  staff  in  a  growing 
and  competitive  market. 

Candidates  will  have  3-5  years  prior 
newspaper  industry  experience, 
possess  excellent  people  skills  and 
demonstrated  ability  in  sales  lead¬ 
ership.  A  B.S./B.A.  degree  with  a 
Marketing  or  Business  emphasis  is 
preferred. 

This  position  offers  a  base  salary  plus 
a  bonus  based  on  performance.  We 
also  offer  a  competitive  benefit 
package  and  opportunity  for  advance¬ 
ment. 

Interested  candidates  should  submit 
a  resume  detailing  qualifications  and 
salary  expectations  to: 

Barbara  Staples 
Thomson  Newspapers 
PO.  Box  490 
Middletown.  OH  45042 
bstaples@journalink.com 
No  phone  calls,  please 
CLASSIFIED  MANAGER 
The  Napa  Valley  Register,  a  20.000 
paid  daily,  is  seeking  a  leader  for  its 
classified  team.  Responsibilities  include 
management  of  commercial  classified 
sales  team  and  inside  sales  staff, 
development  of  creative  advertising 
programs,  promotions  and  bonus  pack¬ 
ages.  Qualified  candidates  must  have  a 
proven  sales  management  background 
with  experience  in  classified  newspa¬ 
per  sales,  be  goal  oriented,  responsive 
to  change  and  challenges  and  possess 
skills  necessary  to  motivate  and  man¬ 
age.  We  offer  a  competitive  salary  and 
bonus  compensation,  an  excellent  bene¬ 
fits  package.  Interested  candidates 
should  submit  resume  and  cover  letter 
by  December  31.1 999  to: 

Napa  Valley  Register, 

Attn.  Ad  Director, 

PO.  Box  150,  Napa,  CA  94559. 

Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR: 

The  Garden  City  Telegram,  a  10,800- 
circulation  daily  serving  a  growing, 
dynamic,  diverse  community  in 
southwestern  Kansas,  needs  an 
advertising  director.  The  ideal  candi¬ 
date  will  be  an  innovative  and 
imaginative  thinker  ready  to  oversee 
display  and  classified  sales  and 
creative  services.  The  director  works 
closely  with  the  publisher  developing 
advertising  rates  and  contract  terms; 
is  a  key  member  of  the  newspaper's 
marketing  committee:  develops  and 
maintains  the  department's  budget. 
Competitive  pay  based  on  sales 
performance.  Full  benefits  package. 
Please  submit  a  letter  of  application 
and  resume  by  Dec.  31  to: 

Steve  Delaney 
Editor-Publisher 
The  Garden  City  Telegram 
PO.  Box  958 
Garden  City,  KS  67846 
Or  E-mail  to: 

delaney@gclelegram.com 
EOE/Smoke  Free 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Are  you  a  dynamic  ad  manager,  or 
perhaps  a  top  sales  producer  look¬ 
ing  to  take  the  next  step  of  your 
career  growth  and  get  into  manage¬ 
ment?  Growing  Arizona  daily  news¬ 
paper  is  searching  for  a  candidate  to 
fill  the  position  of  retail  advertising 
manager.  This  position  reports  to  the 
director  of  advertising  and  market¬ 
ing.  The  ideal  candidate  should  have 
at  least  5  years  of  outside  sales 
experience,  a  solid  background  in 
new  business  development,  staff 
motivation  and  excellent  customer 
service  skills.  We  are  not  necessarily 
looking  for  the  person  who  has  the 
most  experience,  but  the  best  candi¬ 
date.  If  you  bring  a  positive, 
enthusiastic  attitude  and  have  an 
overachieving  work  ethic,  this  is  a 
wonderful  opportunity  for  you.  We 
have  60  community  publications  in 
the  U.S.  and  we  like  to  “promote  our 
own.”  Send  resume  and  short  cover 
letter  to: 

Jerry  Starcevic 
Advertising  Director 
2435  Miracle  Mile 
Bullhead  City,  AZ  86442 


DISPLAY  ADVERTISING  MANAGER 
The  Slate  Journal-Register  is  seek¬ 
ing  an  experienced  display  advertis¬ 
ing  manager  to  oversee  its  Retail, 
National  and  Co-op  sales  staffs.  The 
ideal  candidate  must  be  an  aggressive 
professional  with  a  Bachelor's  degree 
who  can  train  and  motivate  the  Dis¬ 
play  sales  team.  Prior  experience  involv¬ 
ing  goal  setting,  performance  appraisal 
and  development  of  sales  represen¬ 
tatives  is  essential.  Also,  a  solid  sales 
and  contract  negotiations  track  record 
with  major  accounts  is  a  must.  The  job 
further  requires  skills  necessary  for 
developing  operating  budgets  and 
achieving  revenue  goals.  We  offer  a  com¬ 
petitive  salary,  bonuses  and  excellent 
benefits.  The  State  Journal-Register,  the 
oldest  newspaper  in  the  state  of  Illinois, 
has  a  daily  circulation  of  61,000  and 
71 .000  on  Sunday. 

For  consideration,  please  mail  or  fax 
your  resume. 

The  State  Journal-Register 
Human  Resources  Manager 
One  Copley  Plaza,  PO.  Box  219 
Springfield.  IL62705-0219 
Fax  (217)  788-1553 


ADVERTISING  DIRECTOR 
The  Times  Leader,  a  Northeastern 
Pennsylvania  50,000  daily  newspaper, 
is  looking  for  a  creative,  imaginative, 
experienced  individual  to  lead  its 
advertising  operation.  Candidate  must 
be  an  innovator  and  developer  of  peo¬ 
ple  who  can  implement  successful 
programs  designed  to  improve  growth 
in  advertising  revenue.  Competitive 
salary,  bonus  and  flexible  benefits  pro¬ 
gram,  Reply  with  resume  and  com¬ 
pensation  history  to: 

Colleen  Wateski.  Personnel  Director, 
The  Times  Leader,  1 5  North  Main  St. 

Wilkes-Barre,  PA  18711 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Commercial  Appeal,  a  leader  in 
the  E.W.  Scripps  Company  and  a  top 
50  market,  has  an  opening  for  an 
experienced  Retail  Advertising  Man¬ 
ager.  This  is  an  exceptional  oppor¬ 
tunity  for  a  talented  individual  with 
excellent  interpersonal  skills  to  coach 
and  direct  staff  to  achieve  goals  and  to 
grow  revenue  in  our  expanding  market. 
Memphis,  home  of  the  blues  (and 
Elvis)  has  large  city  amenities,  with 
small  town  living  within  minutes.  We 
offer  competitive  salary,  bonus,  ex¬ 
cellent  benefits  and  a  good  work 
environment.  If  you  are  interested  in 
being  part  of  our  team,  and  have  a  pro¬ 
ven  track  record  in  advertising  sales 
management,  send  resume  to: 

Linda  Steen,  Employment  Manager 

495  Union  Avenue. 

Memphis.  TN38103 

VICE  PRESIDENT  OF  ADVERTISING 
THOMSON  NEWSPAPERS 
FLORIDA  KEYS 

Our  Florida  Keys  operations  seek  an 
experienced  sales  manager  to  lead 
our  multi-media  advertising  sales 
staffs.  Product  lines  include  local 
news  and  international  tourism 
Internet  publications,  the  Keys  oldest 
and  largest  daily  newspaper,  8 
weekly  newspapers  and  4  monthly 
magazines.  We  have  doubled  our 
business  in  four  years  and  oppor¬ 
tunity  exists  for  continued  expansion. 
Candidates  should  have  7  years 
sales  management  experience,  skills 
to  develop  national  and  local  client 
relationships.  Ability  to  teach  com¬ 
petitive  sales  presentation  skills. 

We  offer  a  competitive  compensation 
package.  Position  reports  to  the 
Thomson  Florida  Keys  CEO.  To 
apply  forward  resume,  salary  history 
and  cover  letter  aligning  your  skills 
to  the  position.  Applications  held  in 
strictest  confidence. 

Personnel  Director 
Thomson  Florida  Keys  Media  Group 
PO.  Box  1800. 

Key  West,  FL  33041 
Confidential  fax  (305)  294-4953  or  secure 
E-mail:  personnel@floridakeys.com 

ART/GRAPHICS 

SPORTS  DESIGNER  -  The  Washington 
Times  has  expanded  its  sports  section 
and  needs  talented  designer  to  back 
up  Sunday  Editor  and  design  cen¬ 
terpieces  during  week.  QuarkXPress  a 
must.  Talent  and  enthusiasm  more 
important  than  experience.  Contact; 

Mark  Hartsell.  sports  editor 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 

s/:xi)  ii&p  BOX  Ki:i.pn:s  m 
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CIRCULATION/DISTRIBUTION 

MANAGER 


CIRCULATION  DIRECTOR 
Small  6-day  daily  in  an  attractive  com¬ 
munity  seeks  someone  who  knows 
how  to  grow  home  delivery  and 
single  copy  sales,  and  wants  his/her 
first  crack  at  running  the  show. 

We  offer  a  worthwhile  compensation/ 
benefits  package  and  a  career- 
growth  opportunity.  You  bring  us 
evidence  that  you  can  produce  the 
numbers,  and  convince  us  that  you 
would  be  a  solid  team  player. 

Apply  only  if  you  have  a  strong  track 
record  in  community  newspaper 
circulation. 

Send  a  good  cover  letter,  along  with 
your  resume  to: 

PUBLISHER 

Edwardsville  Intelligencer 
RO.  Box  70 

Edwardsville,  IL  62025 


CIRCULATION  DIRECTOR 
The  Morning  Journal  is  looking  for 
an  experienced  individual  to  lead  our 
circulation  operation.  Located  in 
Lorain  County,  immediately  west  of 
Cleveland,  Ohio,  this  36,000  plus 
daily  seeks  an  innovative  hands  on 
manager  to  implement  aggressive 
programs  to  grow  our  circulation 
numbers. 

We  offer  competitive  salary,  bonus, 
and  benefits. 

Send  resumes  to: 

Linda  McCarty.  The  Morning  Journal, 
1657  Broadway,  Lorain,  OH  44052. 


CIRCULATION  MANAGER 
A  group  of  weekly  papers  is  looking 
for  an  aggressive  circulation  pro  to 
lead  two  Wednesday/Friday  pub¬ 
lications  plus  TMC  into  the  year  2000 
in  Zone  two.  We  offer  a  competitive 
salary  and  benefit  package.  The 
ideal  candidate  would  have  a  mini¬ 
mum  of  2  to  3  years  of  circulation 
management  experience. 

Qualified  candidates  should  send  a 
letter  of  interest  with  their  resume  to: 

Box  01131,  Editor  &  Publisher 
1515  Broadway.  1 2th  FI,  NY,  NY  10036 


CIRCULATION  MANAGER 
Weekly  newspaper  group  in  a  vibrant 
Connecticut  community  is  seeking  a 
results-oriented  professional  to 
manage  its  circulation  department. 
The  ideal  candidate  is  a  self-starter 
with  the  demonstrated  ability  to 
manage  subscription  sales  and 
develop  a  strong  single  copy  pre¬ 
sence.  An  understanding  of  bulk  and 
Periodicals  mail  regulations  s  helpful. 

If  you  are  a  manager  on  the  district  or 
zone  level  ready  to  take  your  career  to 
a  new  level,  and  wish  to  join  an  orga¬ 
nization  that  will  challenge  you  to  your 
full  potential,  this  may  be  the  right  job 
for  you. 

We  provide  an  exceptional  starting 
salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con¬ 
fidence  to 

Box  01123.  Editor  &  Publisher, 

1515  Broadway,  12th  FI,  NY,  NY  10036 


CIRCULATION  MANAGER 
This  is  a  crucial  position,  and  we 
budgeted  to  hire  the  best.  We  need  a 
circulation  pro  who  loves  to  compete 
and  grow  circulation.  We  re  Pulitzer- 
owned.  10,000  daily.  11,000  Sunday, 
just  west  of  Chicago.  Send  resume  and 
salary  requirements  to  Chris  Doyle, 
publisher.  Daily  Chronicle,  DeKalb,  IL 
601 15,  Fax  (815)  758-6705. 

cdoyle@pulitzer.net 


SINGLE  COPY  MANAGER 
Want  to  live  in  beautiful  Southern  Cali¬ 
fornia?  Want  to  be  a  part  of  a  growth 
company  in  an  exciting,  competitive 
market?  The  Los  Angeles  Daily  News  is 
seeking  a  qualified,  innovative  candi¬ 
date  for  Single  Copy  Manager.  Work 
with  dealers,  merchandisers  and 
retailers  to  grow  single  copy  sales 
throughout  Southern  California.  The 
ideal  candidate  should  possess  a  strong 
track  record  of  circulation  growth,  with 
solid  experience  in  single  copy  distribu¬ 
tion  and  retail  sales  management. 

The  Daily  News  (200,000-1-  circula¬ 
tion)  is  part  of  the  Los  Angles  News¬ 
paper  Group,  an  expansive  network 
of  newspapers  throughout  Southern 
California.  Excellent  salary  and  bene¬ 
fits  package  including  401  (k).  Send 
resume  to: 

Ron  Hasse,  Circulation  Director 
The  Los  Angeles  Daily  News 
RO.  Box  4200,  Woodland  Hills,  CA91365 
FAX  (818)  713-0315 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Rhode 
Island  is  looking  for  a  results 
oriented  professional  to  lead  its 
circulation  department.  The  ideal 
individual  is  a  self-starter  with  the 
ability  to  manage  home  delivery  and 
subscription  sales  while  developing 
a  strong  single  copy  presence.  If  you 
are  a  district  manager  ready  to  take 
the  next  step  with  your  career  this 
may  be  the  right  opportunity  for  you. 
Position  offers  tremendous  growth 
potential.  To  reply  in  confidence, 
send  resume  and  cover  letter  to: 

Michael  O'Sullivan,  Publisher 
Kent  County  Daily  Times 
1 353  Main  St.,  West  Warwick,  Rl  02893 
Fax:  (401)  828-5073 


HOME  DELIVERY  MANAGER 
The  Daily  Press,  a  Freedom  Com¬ 
munications  property,  located  90 
miles  North  East  of  Los  Angels  in  the 
High  Desert  of  So.  California  is  looking 
for  the  right  person  to  manage  its 
Home  Delivery  Department  (30,000 
Daily  and  Sunday).  The  ideal  candi¬ 
date  will  have  a  minimum  2  to  3  years 
of  successful  experience  in  the  home 
delivery  department  and  the  ability  to 
lead  and  work  in  a  team  environment. 
Send  all  resumes  to: 

Circulation  Director, 

The  Daily  Press,  RO.  Box  1389, 
Victorville,  CA  92393-1389. 

Fax:  (760)  955-5336 
E-mail:  belles@link.freedom.com 


Circulation/lnsert  Distribution  Manager 
wanted  for  Middlesex  NJ  office  of 
large,  extremely  successful,  targeted 
saturation,  private  postal  system. 
Salary  wide  open  to  the  right  person. 
This  individual  must  have  a  minimum  5 
years  experience  in  free  or  TMC  distri¬ 
bution  of  advertising  inserts  or  news¬ 
papers.  The  primary  responsibility  of 
this  job  is  to  get  every  insert  delivered 
to  every  designated  home.  This  man¬ 
ager  will  have  excellent  communication 
skills,  will  be  detail  oriented,  street 
smart  and  will  lead  by  example.  It  is 
his  responsibility  to  establish  accoun¬ 
tability  for  every  insert  from  the  minute 
it  reaches  the  warehouse  door  until  the 
moment  it  arrives  on  the  consumers 
porch.  CBA  is  involved  in  the  delivery 
of  more  than  5  billion  circulars  to  12 
million  homes  yearly  in  the  North¬ 
eastern  United  States.  Weekends  are 
part  of  this  job.  Excel  and  Microsoft 
Word  experience  helpful.  Company 
paid  benefits.  Please  fax  your  resume 
to  Inga  at  (201)  587-8308.  CBA 
Industries  is  an  equal  opportunity 
employer.  CBA  Industries,  Inc., 

50  Eisenhower  Drive, 

Paramus,  NJ  07652 
Phone  (201)587-1717 


CIRCULATION  SALES  AND 
PROMOTION  MANAGER 
The  Journal  Inquirer,  a  50,000- 
circulation  afternoon  daily  with  a  Sat¬ 
urday  morning  edition  in  a  competitive 
Connecticut  market,  is  seeking  a  Sales 
and  Promotion  Manager  for  the 
Circulation  Department. 

We  are  looking  for  an  experienced 
person  who  can  develop  and  coord¬ 
inate  sales  programs  to  increase  and 
retain  circulation  through  home 
delivery,  single  copy  and  NIE  pro¬ 
grams. 

Competitive  salary  and  comprehen¬ 
sive  benefits  package  offered.  Send 
cover  letter,  resume,  and  salary 
requirements  to: 

Circulation  Director 
Journal  Inquirer 
PO.  Box  510 
Manchester,  CT  06045 
Fax:  (860)  646-9867 


CIRCULATION  MANAGER 
The  Opelika-Auburn  News,  a  15,000 
circulation  daily  located  near  Auburn 
University,  seeks  a  sales  and  market¬ 
ing  pro  with  a  strong  track  record  of 
home-delivery  and  single-copy  growth. 
The  ideal  candidate  will  also  be 
innovative  and  have  strong  manage¬ 
ment  skills.  We  offer  a  competitive 
salary  and  benefits  and  the  opportunity 
to  grow  with  a  progressive  newspaper. 
Send  cover  letter  and  resume  to: 

Graham  Annett 
Publisher 

Opelika-Auburn  News 
3505  Pepperell  Parkway 
Opelika,  AL  36801 


CIRCULATION 


SALES  CREW  MANAGER  WANTED 
Growing  SW  market  needs  employee 
salescrew  manager.  Ideal  candidate  will 
have  strong  communication  skills  and 
door  to  door  sales  background.  Salary 
plus  commission,  monthly  bonus,  ex¬ 
cellent  benefits.  Send  resume  to  Star- 
Telegram,  Attn.  Kyle  Mays,  685  John  B. 
Sias  Memorial  Pkwy,  Fort  Worth,  TX 
76134orFax  (817)  215-2266 


CONSUMER  SALES  MANAGER 

Are  you  looking  for  a  challenge  to  put 
your  creative  mind  and  innovative 
thinking  to  a  real  test?  An  exciting 
opportunity  to  be  the  best  you  can 
be? 

YOU  HAVE  FOUND  THAT 
OPPORTUNITY!! 

Cox  Ohio  Publishing,  parent  com¬ 
pany  to  the  Dayton  Daily  News  and 
Springfield  News-Sun  is  seeking  a 
dynamic  individual  to  lead  some  of 
the  best  sales  programs  in  central 
Ohio.  As  our  Consumer  Sales  Man¬ 
ager,  you  will  have  the  support  of  a 
hardworking,  progressive  sales  team 
and  an  outstanding  marketing 
department.  You  will  provide  superior 
leadership  while  managing  and 
developing  a  majority  of  the  sales 
programs  and  initiatives  in  our 
Circulation  department,  including 
crewing,  kiosk,  direct  mail,  insert  cam¬ 
paigns  and  special  events  for  both 
newspaper  markets. 

Our  ideal  candidate  will  possess  a 
Bachelor's  degree  in  sales  manage¬ 
ment,  marketing  or  a  related  busi¬ 
ness  field,  as  well  as  three  to  five 
years  of  experience  in  sales  man¬ 
agement  or  marketing.  To  excel  as 
the  dynamic  leader  we  seek,  experi¬ 
ence  in  database  management, 
along  with  a  proven  track  record  of 
creating  circulation  growth  and 
increased  retention  will  all  be  essen¬ 
tial.  Excellent  written  and  verbal 
communication  skills  and  a  fanatical 
customer  service  mindset  are  a  must 
while  managing  multiple  projects  in 
this  fast-paced  environment.  PC  liter¬ 
acy  is  required. 

Our  comprehensive  benefits  package 
includes  a  competitive  salary  with 
success-based  bonuses,  generous 
vacation  and  holiday  time,  medical/ 
dental/vision  coverage,  401  (k)  with 
company  match,  flexible  spending 
accounts  and  tuition  reimbursement. 

If  you  are  ready  to  push  yourself  to 
the  limit  please  send  your  resume 
with  salary  requirements  to: 

Shawn  DeWeese,  Sales  Director 
Cox  Ohio  Publishing 

1242  Dayton-Yellow  Springs  Road 
Fairborn,  OH  45324 

E-mail: 

shawn_deweese@coxohio.com 
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HELP  WANTED 


_ CIRCULATION _ 

DISTRICT  SERVICE  MANAGER 
The  Arizona  Republic,  Phoenix  Ari¬ 
zona's  leading  information  company 
is  looking  for  a  full-time  District  Ser¬ 
vice  Manager  in  the  Circulation 
Department.  This  position  recruits 
and  advises  independent  contractors 
and  employees.  Also,  this  person 
monitors  and  regulates  distribution 
of  all  products,  samples  and  supp¬ 
lies.  and  maintains  district  address 
information  to  include  route  sequenc¬ 
ing  and  navigations.  This  person 
works  with  employees  and  indepen¬ 
dent  contractors  to  ensure  superior 
customer  service.  High  school 
diploma  or  GED.  Two  to  four  years 
supervisory  experience  essential. 
Previous  circulation  management 
experience  or  equivalent  is  preferred. 
Must  be  21  years  of  age  and  have  a 
valid  driver's  license. 

The  Arizona  Republic  offers  excellent 
health  benefits  and  401  (k)  plan  and 
competitive  compensation.  Please 
send  a  resume  with  a  cover  letter 
and  salary  requirements  in  con¬ 
fidence  to: 

Mark  Weakley 
Circulation  Manager 
The  Arizona  Republic 
200  E,  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax  (602)  444-4466 
E-mail  advjobs@pni.com 
(no  attachments) 

The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug- 

_ free  workplace. _ 

CIRCULATION  SALES  AND 
PROMOTIONS  MANAGER 
The  Princeton  Packet.  Inc.,  a  pre¬ 
stigious  and  award-winning  group  of 
11  Central  New  Jersey  community 
newspapers,  is  looking  for  a  dynamic 
and  innovative  Circulation  Manager  to 
build  readership,  strengthen  circula¬ 
tion  numbers  and  expand  outside 
sales  efforts.  Duties  will  include  direct¬ 
ing  our  telemarketing  operation,  lead¬ 
ing  our  outside  sales  team,  and  the 
development  of  promotional  pro¬ 
grams  and  community  events  that  will 
enhance  our  track  record  of  con¬ 
tinued  growth. 

The  ideal  candidate  will  be  a  creative 
and  innovative  self-starter  who  thrives 
in  a  fast-paced,  congenial,  and  team- 
oriented  environment.  Sales  experi¬ 
ence  supervisory  experience  and  com¬ 
puter  literacy  required.  Must  also 
have  strong  communication,  organi¬ 
zational  and  multi-tasking  skills. 
Marketing  and  managerial  experience 
a  plus. 

We  offer  a  competitive  base  salary, 
excellent  benefits  and  an  outstanding 
incentive  plan.  If  you  have  what  it 
takes  to  implement  successful  sales 
and  marketing  programs,  we  want  to 
talk  with  you.  Please  send  resume 
including  salary  history  and  require¬ 
ments  to: 

The  Princeton  Packet,  Inc. 

Attn:  HR  Dept. 

300  Witherspoon  Street 
Princeton,  NJ  08542 
Fax:  609-921-8648  EOE 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
The  Times  Leader,  a  Northeastern  Pen¬ 
nsylvania  50,000  daily  newspaper,  is 
looking  for  an  experienced  individual 
to  lead  its  circulation  operation.  Can¬ 
didate  must  be  an  innovator  and 
developer  of  people  who  can  imple¬ 
ment  successful  programs  designed 
to  improve  growth  in  circulation  num¬ 
bers.  Competitive  salary,  bonus  and 
flexible  benefits  program.  Reply  with 
resume  and  compensation  history  to: 

Colleen  Wateski,  personnel  director. 
The  Times  Leader, 

15  North  Main  Street. 

Wilkes-Barre,  PA  1871 1 . 

EDITORIAL 


A  25,000  CIRCULATION  daily  in 
Ashland,  KY.  seeks  reporter  for 
immediate  opening.  Looking  for  self¬ 
starter  with  excellent  interviewing 
and  writing  skills.  Competitive  pay 
and  benefits.  Send  cover  letter, 
resume,  clips  and  references  to: 

Amanda  Gilmore 
The  Daily  Independent 
PC.  Box  31 1 .  Ashland,  KY  41 1 05-031 1 


BUSINESS  WRITER  -  Motivated, 
aggressive  team  player  to  cover 
technology,  finance,  utilities.  GA  at 
growing  PM  daily  in  Big  Ten  university 
town.  Great  business  climate  -  healthy, 
growing  economy,  enthusiastic,  soph¬ 
isticated  audience.  Apply  with  letter, 
resume  and  samples  of  local  business 
coverage  to  Richard  W.  Fitzgerald, 
metro  editor.  The  Ann  Arbor  News,  Box 
1147.  340  East  Huron.  Ann  Arbor,  Ml 
48106-1147.  The  News  is  an  equal 
opportunity  employer. 


ASSISTANT  MANAGING  EDITOR 
The  Bryan-College  Station  Eagle,  a 
25,000  daily  and  a  Belo  Corporation 
paper,  has  an  immediate  opening  for 
an  AME.  Must  be  an  outstanding 
editor  with  proven  management 
skills  and  the  ability  to  motivate  a 
young  staff.  Contact 
Joe  Michael  Feist,  Managing  Editor 
The  Eagle 

PO.  Box  3000,  Bryan,  TX  77805 
E-mail:  jfeist@theeagle.com 


Editor,  News  (Flushing,  NY) 
for  a  major  Korean  Cable  Tele¬ 
vision  Company  in  the  tri-state 
area.  Review  and  edit  news  sto¬ 
ries;  confer  with  management 
and  editorial  staff  for  the  devel¬ 
opment  and  placement  of  news 
stories;  approve  final  copy  of 
news  scripts  written  for  on-air 
presentation  using  Korean  word 
processing  program.  Applicants 
must  have  a  minimum  of  a 
Bachelor’s  degree  in  Korean 
Language  and  Literature  and  6 
months  experience  in  the  job 
offered.  Fluency  in  Korean 
required.  Apply  to  The  Korean 
Channel,  Inc.  35-11  Farrington 
Street,  Flushing,  NY  11354 
Telephone  718-353-8970  Atten¬ 
tion:  Mr.  Sang  K.  Han. 


EDITORIAL 


EDITORIAL 


ARIZONA  DAILY  STAR 
Because  of  planned  expansion,  the 
Arizona  Daily  Star  has  a  number  of 
openings.  If  you  have  at  least  three 
years  experience  and  are  comfortable 
working  in  a  team  environment,  this 
may  be  the  place  for  you.  We  are  only 
60  miles  from  the  Mexican  border,  so 
fluency  in  Spanish  is  a  big  plus.  If  you 
are  interested  in  any  of  the  jobs  listed, 
send  a  resume  and  cover  letter  to: 

Bobbie  Jo  Buel.  Managing  Editor 
4850  S.  Park  Avenue 
Tucson,  AZ  85714. 

The  Star  is  a  Pulitzer  newspaper. 
Metro  editor 
Sports  editor 
Photo  director 
Assistant  features  editor 
Assistant  photo  director 
Neighbors  editor 
2  metro  reporters 
Business  reporter 
Restaurant  critic 
Photographer 
Pop  music  writer 
Page  designer 
Paginator 
Police  reporter 


A SUBURBAN  ATLANTA 
daily  is  seeking  a  sports  editor,  sports 
writer  and  a  page  designer/copy  editor 
to  help  take  our  publication  to  the  next 
level.  Interested,  professionals  can  fax 
resume  to  (770)  473-9032  or 
E-mail  to  msneed@news-daily.com 


ASSISTANT  CITY  EDITOR/ 

PROJECT  TEAM  LEADER 
National  and  regional  acclaim  and 
prizes  have  followed  the  Mobile  Regis¬ 
ter's  rise  to  become  one  of  the  most 
aggressive  daily  newspapers  in  the 
Southeast.  Now  is  your  chance  to  join 
the  team  in  a  newly  open  position  on 
the  city  desk.  The  100,000-plus  circula¬ 
tion  Register— a  Newhouse  newspaper 
on  Alabama's  beautiful  Gulf  Coast- 
seeks  an  experienced,  hard-hitting  jour¬ 
nalist  for  the  position.  Responsibilities 
include  story  development,  editing  of 
daily  copy,  overseeing  projects/enter¬ 
prise  work  and  staff  management/ 
administrative  duties.  Candidates  must 
display  strong  word  editing  skills,  as  | 

well  as  the  ability  to  lead  in-depth  pro-  I 

jects.  Coordination  of  graphics/photos  | 

and  ability  to  coach  reporters  essential.  j 

Send  resume,  clips  to:  I 

Dewey  English,  Managing  Editor  I 

PO.  Box  2488, 304  Government  St.  j 

Mobile,  Ala.  36652. 


CONSCIENTIOUS  REPORTER 
capable  of  producing  clean,  crisp 
copy  and  quality  photographs  for 
fast-growing  weekly.  Position  offers 
solid  assignments  on  major  issues  in 
rapidly  developing  Caribbean  island. 
Ideal  for  serious,  career-oriented 
journalist.  Salary  S285/week. 
Resume,  clips  to: 

Box  01128,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY,  NY  10036 
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REPORTER  -  CLASSICAL  MUSIC 

The  Indianapolis  Star  has  an  immediate  full-time  employment 
opportunin  in  our  Newsrixrm.  We  are  seeking  a  qualifietl  l  aniiidate  to  fill 
a  Classkal  .Music  Re[)oner  (xrsition. 

TheClassical  .Music  Reporteron  the.Artsdi  Entertainment  team  is  responsi¬ 
ble  for  the  following: 

•  Gathering  information  firsthand  and  attending  events  where  news 
(Kcurs 

•  I'nderstanding  the  elements  and  [x-ople  who  make  news  regartling 
cla.s.sical  music. 

•  VCriting  fair,  accurate  anti  truthful  reviews  anti  previews  for  all  reatlers, 
not  just  tho.se  who  follow  chcssical  mu.sic. 

The  ideal  cantlitlate  must  have  the  ability  to  write  clearly,  cttnduct 
research  and  be  int|uisitive  anti  [x-rsistent.  The  person  must  always  be 
able  tt)  meet  deatllines.  The  cantlitlate  needs  to  be  able  to  conduct  in 
tiepth  interv  iew  s,  cover  news  e\  ents  anti  write  prt /files,  reviews  anti  stt  tries 
in  a  lively,  clear  anti  conci.se  style, 

.\  Bachelor's  degree  is  ret|uired. 

The  Star  offers  an  attractive  Ixaiefits  package  to  iniiutie  metiical,  dental, 
vision  coverage,  a  (xaision  plan  and  a  -ti)l(k)  program. 

Interested  candidates  should  stop  by  our  Human  Resources  office  at  30~ 
N.  Pennsylvania  .Street  between  8:30  a.m.  and  -i:30  p.m.  .Monday  through 
Friday  tt)  ct/mpiete  an  application  t/r  submit  a  resume  with  a  cover  letter 
identifying  this  |X)sitio''.  vilarv'  hi.stt/n,  and  references  to: 

Employment 
The  Indianapolis  Star 
307  .North  Pennsylvania  Street 
P.O.  Box  145 

Indianapolis,  Indiana  46204-0145 
Fax:  317-633-9816 

Equal  Opportunity  Employer  that  i  allies  I III  ersity 
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ASSISTANT  METRO  EDITOR 
Will  work  with  reporters  on  day-to-day 
coverage  and  special  projects.  Must 
have  teamwork  mentality,  able  to  work 
with  others  within  the  department  and 
in  other  departments.  Strong  news 
judgment,  copy  editing  skills  and  peo¬ 
ple  skills  required.  Strong  writing 
ability,  headline-writing  ability  would 
be  pluses.  Management  experience 
preferred.  Journalism  degree  pre¬ 
ferred.  Send  resume  to: 

The  South  Bend  Tribune 
Attn:  Human  Resources 
225  W.  Colfax  Avenue 
South  Bend.  IN  46626 


I  AWARD-WINNING  BUSINESS 
weekly  and  daily  Internet  news  service 
see1<s  managing  editor  who  combines 
management  and  editing  skill  with  con¬ 
fidence  to  innovate.  Managing  editor 
works  with  four  reporters,  one  photo¬ 
grapher  to  scoop  competition  and  offer 
depth.  5-7  years  business  reporting/ 
editing  experience  required.  Send 
resume,  clips  to:  Elizabeth  Cummings: 

Central  Penn  Business  Journal 
409  S.  Second  Street 
Harrisburg.  PA  17104 


COPY  EDITOR  sought  for  New  Eng¬ 
land  dally  with  circulation  of  45,000 
60,000  Sunday.  Superb  word  skills, 
headline  writing  ability  and  layout  flair  a 
must.  Immediate  opening.  Call  (508) 
586-6200  or  apply  to: 

Mike  Allain.  assistant  managing  editor 
The  Enterprise,  60  Main  Street 
Brockton.  MA  02303 
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AdventurousTraveler.com 
world's  largest  source  for  Adventure 
Travel  resources,  is  looking  for  a  manag¬ 
ing  editor/trafficker  for  new  Digital 
Publishing  Program.  Responsibilities 
are  setting  editorial  standards,  train¬ 
ing/scheduling  research  staff  and  sub¬ 
contractors,  and  photo/art  production. 
Requires  minimum  3  years  editor  role 
in  books,  reference,  or  database 
media.  Familiarity  with  internet/digital 
publishing  and  outdoor/travel  media 
preferred.  Desire  to  work  in  beautiful, 
wintery  Burlington.  Vermont  essential. 

Contact  Alex  Messinger  at: 
amessinger@adventuroustraveler.com 

with  resume  and  cover  letter 


DREAM  DESIGN  JOB 
Great  hours,  great  job.  The  Post- 
Tribune,  Northwest  Indiana's  leading 
newspaper,  is  looking  for  a  copy 
editor  with  great  visual  skills  who 
wants  to  work  on  the  good  stuff. 
Feature  fronts,  A1  specials,  dou¬ 
bletrucks,  specialty  pages,  special 
sections  and  covers,  covers,  covers. 
Enjoy  great  M-F  daytime  hours,  a 
brand  new  building  in  Merrillville  next 
year,  and  you’re  just  a  short  drive 
from  downtown  Chicago.  This  is  an 
all-out  design  job,  not  dull  night  desk 
duty.  If  you  have  the  ideas  and  talent, 
but  neither  the  time  nor  opportunity  to 
showcase  them  in  your  present  job, 
send  resume,  clips  to: 

Presentation  Editor,  Post-Tribune 
1065  Broadway.  Gary,  IN  46402 
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Kansas  City 

bolster  the 

staff  of  its  newest  paper,  PitchWeekly  of 

Kansas  City.  Our  newspapers  publish 

hard-hitting,  magazine-style  news 

and  feature  stories.  This  work  goes 

beyond  mere  fact-finding  -  we  want  staff 

writers  who  can  craft  compelling 

narratives,  analyze  complex  subjects  and 

put  the  city’s  news  in  perspective.  ^ 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 
should  send  cover  letter,  resume  and 
clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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ASSISTANT  FEATURES  EDITOR 
AND  FEATURES  REPORTER 
The  Winston-Salem  Journal,  an 
award-winning  mid-sized  daily,  is 
looking  for  two  journalists  to  fill  posi¬ 
tions  in  its  Features  Department. 

ASSISTANT  FEATURES  EDITOR 
For  arts,  entertainment  and  teens. 
We  re  looking  for  an  AFE  with  insight 
and  imagination.  Candidate  must 
have  3  years  of  daily  newspaper 
experience,  good  copyediting  skills, 
knowledge  of  arts  and  entertainment 
and  be  a  well-organized  self-starter. 
Knowledge  of  classical  music,  visual 
arts,  youth  and  pop  culture  a  plus. 
Send  3  sections  you  have  helped 
edit. 

GENERAL  ASSIGNMENT 
FEATURES  REPORTER 
Candidate  must  have  3  years  daily 
newspaper  experience  and  the 
ability  to  produce  a  high  volume  of 
in-depth  stories  plus  the  occasional 
bright  and  brief  story.  Sections 
include  profiles,  health,  gardening, 
family,  relationships,  fashion,  lifestyle 
trends,  home  improvement  and 
more.  Send  6  clips. 

Send  resume  and  a  letter  saying 
how  you  would  approach  either  job 
to: 

Lynn  Felder,  Features  Editor 
Winston-Salem  Journal 
RO,  60x3159 
Winston  Salem,  NC  27102 
All  applications  will  be  acknowl¬ 
edged.  No  calls,  please. 


COPY  EDITORS,  REPORTERS 
Fully  paginated  San  Mateo  County 
Times  seeks  editors,  paginators, 
designers.  Also  seeks  GA/cIty 
reporters  and  a  high  tech  reporter  for 
P  1  stoires. Paper  is  35M,  6-day  PM 
in  North  California.  Contact  Editor 
Terry  Winckler  at  1080  SI  Amphlett 
Blvd.,  San  Mateo,  CA  94402. 

FAX  (650)  348-4486.  E-mail 
twinckler@angnewspapers.com 


BUSINESS  REPORTERS 
JOB  OPENINGS  -  THE  SEATTLE  TIMES 
Cover  one  of  America's  hottest  business 
centers.  Seattle  is  home  to  Microsoft. 
Boeing,  Starbucks.  Amazon.com  and  a 
newspaper  that  has  won  seven 
Pulitzers.  The  Seattle  Times  has  open¬ 
ings  for  three  business  reporters.  One 
would  track  Boeing  in  its  global  compe¬ 
tition  with  Airbus,  Another  would  cover 
the  emerging  world  of  e-commerce.  And 
the  third  would  chronicle  such  retailers 
as  Nordstrom,  Costco  and  REI. 

If  you  want  to  work  with  a  team  of 
talented  reporters  and  editors  in  a  city 
that  is  forging  the  new  economy  of  the 
21st  century,  please  send  a  cover  letter, 
a  resume  and  clips  to: 

Patricia  Foote,  Assistant  Managing  Editor 
for  Hiring/Staff  Development 
The  Seattle  Times 
RO,  Box  70,  Seattle.  WA  981 1 1 
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BUSINESS  WRITER/EDITOR  WANTED 
The  Charlotte  Sun  Herald,  a  40,000- 
daily  in  Southwest  Florida,  is  looking 
for  a  business  writer  and  editor.  The 
business  writer  and  editor.  The  busi¬ 
ness  staff  thrives  on  covering  the 
fastest  job-growth  area  in  the  region. 
The  paper  has  one  of  the  largest 
stock  listings  in  the  state.  Send  a 
resume  and  writing  samples  to: 

Jim  Gouvellis.  23170  Harborview  Road, 
Charlotte  Harbor,  FL  33980 
Or  E-mail  gouvellis@sunletter.com 


CITY  EDITOR  -  The  Merced  Sun-Star, 
an  AM  daily  in  the  heart  of  the  San  Joa¬ 
quin  Valley  in  California,  is  looking  for 
a  city  editor  to  guide  and  motivate  a 
staff  of  eight  reporters  and  four  photo¬ 
graphers.  Competitive  salary  to  the 
right  person.  Send  resume  and  clips 
(or  statement  of  news  philosophy)  to: 
Vern  Williams,  Managing  Editor 
RO,  Box  739,  Merced,  CA  95341 
Or  E-mail  at: 

editor@mercedsun-star.com  EOE 


CITY  GOVERNMENT  REPORTER 
The  Tallahassee  Democrat,  a  Knight 
Ridder  newspaper,  is  looking  for  a 
reporter  to  cover  city  government. 
We  re  looking  for  a  good  writer  with 
some  experience  covering  government; 
who  can  explain  its  workings  and  deci¬ 
sions  so  that  readers  understand  them. 
Send  clips  and  resume  to: 

Janie  Nelson,  AME 
Tallahassee  Democrat 
277  N.  Magnolia  Drive 
Tallahassee,  FL  32301 
(850)  599-2370,  jnelson@taldem,com 
Fax:  (850)  599-2295 


COPY  EDITOR/DESIGNER 
It  you  understand  that  copy  editors 
are  partners  in  the  quality  of  copy 
and  design,  you  can  put  your  talents 
to  work  at  the  Post-Tribune,  North¬ 
west  Indiana’s  leading  newspaper.  If 
you  appreciate  active  headlines  and 
if  you  won't  settle  for  mere  labels, 
then  pair  your  efforts  with  those  of  a 
team  of  outstanding  writers.  On  your 
leisure  time  a  short  drive  will  take 
you  to  downtown  Chicago  or  to  the 
Lake  Michigan  dunes.  If  you  would 
like  to  discuss  this  opportunity  send 
your  clips  to: 

News  Editor,  Post-Tribune 
1065  Broadway,  Gary,  IN  46402 

E!  ONLINE  NEWS  WRITER 
Report  on  and  write  about  all 
aspects  of  breaking  entertainment 
news  for  cutting  edge  web  site.  Work 
on  assignments  in  the  LA/Hollywood 
area.  Cover  premiers,  parties  and 
other  events.  Must  have  at  least  1 
year  experience  working  for  a  news¬ 
paper  or  magazine.  Journalism 
degree  preferred.  Check  us  out  at 
www.eonline.com  Send  replies  to: 

E!  Entertainment  Television 
5750  Wilshire  Blvd. 

Los  Angeles,  CA  90036 
Fax:  (323)  954-2888 
E-mail:  hr@eentertainment.com 
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AWARD-WINNING  NORTHEAST 
Ohio  morning  daily  seeks  copy  editor/ 
paginator.  QuarkXPress  knowledge  and 
deadline  editing  experience  a  plus. 

Send  resume  with  references  and  clips  to 
Amy  Leigh  Wilson,  Copy  Desk  Chief 
240  Franklin  Street  SE,  Warren,  OH  44482. 
Call  (330)  841-1 748  after  4pm 


BUSINESS  EDITOR  sought  to  direct 
business,  agriculture  and  technology 
coverage  for  a  high-quality  38,000  dai¬ 
ly/50,000  Sunday  newspaper  in  a  thriv¬ 
ing  waterfront  community.  Ideal  can¬ 
didates  will  have  3-5  years  experience 
at  a  daily  newspaper  or  business  pub¬ 
lication  and  proven  ability  to  plan  con¬ 
tent.  cultivate  sources  and  write  on 
diverse  business  and  economics 
topics.  Excellent  pay,  benefits  and 
work  environment,  and  we  re  close  to 
big  cities  and  the  north  country.  Send 
resume  and  six  clips  to: 

John  Miner,  metro  editor 
The  Bay  City  Times,  31 1  Fifth  Street 
Bay  City,  Ml  48708. 

No  phone  calls,  please 

COPY  EDITOR/DESIGNER: 
20,000  circulation  daily  paper  seeking 
talented  page  designer  and  copy 
editor  to  join  four-person  desk  responsi¬ 
ble  for  production  of  24-32  page  paper. 
Should  be  able  to  design  clean,  well- 
edited  pages  on  QuarkXPress,  along 
with  headline  writing,  designing  section 
fronts  and  inside  pages.  Excellent 
entry-level  opportunity.  Benefits.  401  (k) 
opportunity.  Send  resumes  to: 

Kenneth  Vincent,  news  editor 
The  Port  Arthur  News,  PQ.  Box  789 
Port  Arthur,  TX  77641 
Or  phone:(409)  985-5541 .  ext,  132 


COPY  EDITOR:  The  Daily  Press,  a 
35,000-circulation,  AM  daily  in 
Victonrille,  CA.  seeks  a  copy  editor  to 
edit  wire  and  local  copy  and  to  design 
pages  using  QuarkXPress.  This  desert 
community  is  only  hours  away  from 
Las  Vegas,  San  Diego,  Los  Angeles, 
Pacific  beaches  and  mountain  resorts. 
Qualifications  should  include  a 
demonstrated  editing  ability  and  expe¬ 
rience  using  QuarkXPress.  The  Daily 
Press  offers  competitive  pay,  benefits 
and  a  supportive  working  environ¬ 
ment.  Send  cover  letter,  five  samples 
of  work  and  four  references  to: 

Richard  Wagner 
Daily  Press  executive  editor 
PO.  Box  1389.  Victorville,  CA,  92393-1389 


COPY  EDITOR 

Seeking  copy  editor/page  designer 
for  The  Californian,  in  Salinas.  Join 
staff  of  award-winning  daily  of  a  Gan¬ 
nett  paper.  Live  in  the  beautiful  Cen¬ 
tral  Coast,  home  to  John  Steinbeck 
and  touted  as  the  Salad  Bowl  of  the 
World,  just  minutes  away  from  the 
Montery  Peninsula.  Send  applica¬ 
tions  to  Julie  Copeland,  The  Califor¬ 
nian,  123  W.  Alisal  St.,  Salinas,  CA 
93901  or  E-mail: 

Jcope@salinas.gannett.com 
Deadline:  Dec.  28 
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COPY  EDITOR 

Ready  to  join  the  universal  copy  desk 
at  one  of  Ohio's  best  newspapers? 
The  News  Journal  in  Mansfield,  OH,  a 
40,000-circulation  daily  has  an  open¬ 
ing  for  a  copy  editor  who  can  edit  a 
story,  write  a  headline  and  then 
design/paginate  our  award-winning 
pages.  Our  copy  editors  do  news,  life¬ 
style  and  sports  pages,  so  a  variety  of 
skills  is  a  must.  Nestled  between 
Cleveland  and  Columbus,  Mansfield  is 
a  great  place  to  live  and  work.  We 
offer  competitive  wages  and  a  great 
work  environment.  Send  a  cover  letter, 
resume  and  examples  of  your  best 
work  to: 

Carl  Hunnell 

Managing  Editor,  News  Journal, 

70  W.  4th  Street,  Mansfield,  OH  44902. 

COPY  EDITOR 

The  Morning  Call  in  Allentown,  PA  is 
looking  for  a  copy  editor.  The  suc¬ 
cessful  candidate  will  have  excellent 
grammar,  spelling  and  editing  skills 
and  write  bright  accurate  headlines. 
Layout  experience  helpful.  Send 
resume  and  headline  samples  to 
Diane  Stanczak,  news  editor.  The 
Morning  Call,  RO.  Box  1260,  Allen¬ 
town,  PA  181 05  or  E-mail: 

diane.stanczak@mcall.com 
COPY  EDITOR 

Want  to  work  for  a  creative-thinking 
newspaper  in  a  competitive  market 
that  allows  you  to  grow?  The  Palm 
Beach  Post  is  seeking  a  versatile 
team  player  for  its  30-member 
Universal  Desk.  Duties  include 
layout,  rimming  and  slotting  on  a  DTI 
pagination  system.  Five  years  of 
copy  editing  experience  preferred. 
Send  inquiries  to  Holly  Baltz,  news 
editor,  RO.  Box  24700,  West  Palm 
Beach,  FL  3341 6-4700  or: 

hbaltz@pbpost.com 
(please,  send  no  attachments) 

CORPORATE  COMMUNICATIONS 
National  wood  products  trade  asso¬ 
ciation  seeks  full-time  corporate 
communications  writer.  Three  years 
experience  required.  Mid  30's  salary, 
competitive  benefits,  great  location 
and  staff.  Send  cover  letter,  resume 
and  5  clips  to: 

Corporate  Communications 
RO.  Box  1 1 700,  Tacoma,  WA  9841 1 

DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  includ¬ 
ing  page  design  and  layout,  pagina¬ 
tion  and  ads  design  on  small  Carib¬ 
bean  Weekly.  Mac  savvy  a  must,  jour¬ 
nalism  training  an  asset.  Salary  $285  a 
week.  Rush  resume,  portfolio  to: 

Box  01127,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


GA/POLICE  REPORTER 
for  22,000  daily  in  northeastern  PA. 
Competitive  salary,  good  benefits, 
hard  work.  Mandatory  one-day  tryout 
for  serious  candidates.  Will  Watson, 
managing  editor,  Pocono  Record, 
Stroudsburg,  PA  18360;  E-mail: 
wwatson@poconorecord.com 
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DESIGN  TEAM  LEADER 
Join  an  innovative  newsroom  and 
one  of  the  MS  Gulf  Coast’s  premier 
employers.  The  Sun  Herald  is  seek¬ 
ing  a  design  team  leader  to  coach, 
train  and  lead  6-7  page  designers. 
Previous  newspaper  experience 
required.  Applicants  should  have 
some  coaching  experience  and 
should  be  an  excellent  collaborator 
and  self-starter.  Send  applications  to: 

Dorothy  Wilson,  Managing  Editor 
The  Sun  Herald,  RQ,  Box  4567 
Biloxi,  MS  39535-4567 
Qr  E-mail  dwilson@sunherald.com 
Include  references  and  samples  of 
your  work.  For  more  information,  call: 

(228)  896-2345 


DESIGNER/COPY  EDITOR 
FOR  SPECIAL  SECTIONS 
The  Virginian-Pilot  is  seeking  a  skilled, 
experienced  designer,  copy  editor  for 
its  special  sections  team.  Applicants 
must  be  skilled  in  QuarkXPress. 
Photoshop  and  other  newsroom  pro¬ 
grams.  Accurate  independent  worker 
required. 

How  to  apply: 

Submit  resume,  three  references  and 
10  work  samples  to  John  Pruitt, 
Special  Sections  team  leader,  150  W, 
Brambleton  Ave,  Norfolk,  VA  23510. 
Questions: 

Call  Pruitt  at  (757)  446-2336  or 
E-mail  pruitt@pilotonline.com 

EDITOR 

Experienced,  energetic  and  enthusiastic 
editor  needed  for  a  high  quality,  maga¬ 
zine-style  65,000  circulation  weekly 
newspaper  in  Savannah,  GA.  Successful 
candidate  will  be  a  creative,  resourceful, 
hands-on  leader  working  with  excellent 
writers.  Will  be  expected  to  possess 
excellent  editorial  management  skills, 
have  the  ability  to  produce  great  layouts 
with  QuarkXPress.  Send  resume  with 
salary  requirements  to: 

Editor,  Morris  Newspaper  Corporation 
27  Abercorn  Street  Savannah,  GA  31401 

EDITORIAL 


_ EDITORIAL _ 

EDITOR-IN-CHIEF  of  Family  Business, 
the  quarterly  magazine  for  owners  of 
family  companies.  Seasoned  business 
journalist  with  interest/experience  in 
both  print  and  online  editing  required. 
Send  resume  to: 

pnfambus@fambuspub.com 
or  Patricia  A.  Nelson,  Family  Business 
PO.  Box  41 966.  Philadelphia.  PA  1 91 01 


EDITORS 

Relish  the  thought  of  working  in  a 
two-newspaper  town  and  at  a  paper 
where  we  thrive  on  news  that's  more 
than  police  blotters  and  meetings? 
We  re  looking  for  editors  who  focus 
more  on  A1  stories  than  on  filling  the 
paper  every  day.  The  ideal  candi¬ 
dates  will  have  lively  news  judgment, 
strong  organizational  and  coaching 
skills,  and  the  ability  to  edit  copy  on 
a  deadline.  While  you  won’t  be  doing 
layout,  a  fundamental  knowledge  of 
design  would  help.  Send  letter, 
resume  and  a  copy  of  your  current 
publication  to: 

Managing  Editor  Deena  Gross 
The  York  Dispatch/Sunday  News 
RO.  Box  2807,  York  PA  1 7401 


JOURNALISTS/WRITERS  wanted 
immediately  for  international  WebTV/ 
Internet  site  focusing  on  U  S.  culture, 
travel,  entertainment  and  business. 
FreedomlandUSA,  based  in  Miami, 
Florida,  is  a  subsidiary  of  a  large  Italian 
media  conglomerate.  Full-time  position 
available  in  Miami  and  freelance  posi¬ 
tions  available  in  Miami.  New  York, 
Chicago  and  Los  Angeles  beginning 
January  3.  Successful  candidates  must 
have  a  well-rounded  sense  of  U.S. 
culture  and  what  it  means  to  the  rest  of 
the  world,  from  Elvis  to  Broadway,  the 
2000  Presidential  election  to  the  Super 
Bowl.  Send  resume,  references  and 
three  straightfonward  published  writing 
samples  to  Editor: 

FreedomlandUSA,  80  SW  8th  Street 
Suite  2019,  Miami,  FL33130 
Qr  fax  (305)  539-3764 
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HELP  WANTED 


ENTERTAINMENT  WRITER 
The  Free  Press,  a  weekly  newspaper 
covering  the  Upper  Florida  Keys, 
seeks  an  experienced  entertainment 
writer/editor  with  QuarkXPress  expe¬ 
rience.  Send  clips,  resume  to: 

Editor,  The  Free  Press 
81549  Old  Flighway 
Islamorada.  FL  33036 


ENTERTAINMENT  FEATURE  WRITER 
National  Nashville-based  entertain¬ 
ment  biweekly  seeks  experienced 
feature  writer/reporter  with  extensive 
knowledge  of  country  music. 

Send  or  fax  resume/clips  to: 

Country  Weekly,  1 1 8  1 6th  Ave.  South 
Nashville.  TN  37203 
Fax  (61 5)  255-1 110  EOE 

GENERAL  ASSIGNMENT  REPORTERS 
The  Daily  Oklahoman  is  looking  for 
general  assignment  writers  who  can 
help  the  state  s  largest  newspaper 
cover  a  changing  Oklahoma.  To 
qualify,  you  need  at  least  5  years  of 
versatile  experience  covering  issues 
ranging  from  government  to  environ¬ 
ment  to  quality  of  life.  We  ll  expand 
your  horizon  to  deal  with  issues  that 
are  covered  in  every  section  of  the 
newspaper.  Send  a  resume  and  at 
least  10  clips  to: 

Ray  Wilkerson,  Newsroom 
The  Daily  Oklahoman 
PO.  60x25125 
Oklahoma  City,  OK  73125 
E-mail:  Rwilkerson@Oklahoman,com 


EDITORIAL 


EDITORIAL 


EXPANDING  DAILY  AND 
weekly  newspaper  operation  accept¬ 
ing  applications  from  experienced 
personnel,  including  lifestyle  editor 
and  reporter.  The  Dispatch  was 
chosen  as  1998  Daily  Newspaper  of 
the  Year  in  Arizona.  Send  resume, 
references  and  salary  expectations  to: 

Managing  Editor 

Casa  Grande  Valley  Newspapers,  Inc., 
Box  1 5002.  Casa  Grande.  AZ  85230-5002. 

FEATURES  COPY  EDITOR 
The  Palm  Beach  Post,  a  175.000 
circulation  daily  in  South  Florida,  has 
an  immediate  opening  for  a  daytime 
copy  editor  in  the  Features  depart¬ 
ment.  Must  be  able  to  lay  out  pages, 
write  snappy  headlines  and  cutlines, 
and  have  strong  pagination  skills. 
Fax  resume,  cover  letter  and  sample 
headlines  to  Eric  Weiss,  features 
copy  desk  chief.  (561 )  820-4445. 

HIGHER  EDUCATION  REPORTER 
The  Tallahassee  Democrat,  a  Knight 
Ridder  newspaper,  is  looking  for  a 
higher  education  reporter  to  cover 
Florida  A&M  University  and 
Tallahassee  Community  College. 
Both  of  these  institutions  are 
experiencing  major  growth  and 
change,  and  we  need  a  reporter  with 
energy  and  intelligence  to  follow  that 
growth.  Send  clips/resume  to: 

Janie  Nelson,  AME 
Tallahassee  Democrat 
277  N.  Magnolia  Drive 
Tallahassee.  FL  32301  (850)  599-2370 
Fax  (850)  599-2295jnelson@taldem.com 
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Phoenix 

dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


§ 


EXECUTIVE  EDITOR 
One  of  the  most  exciting  and 
glamorous  jobs  in  journalism  is 
vacant  and  you  could  be  the  editor 
we  are  looking  for.  Stars  and  Stripes, 
the  editorially  independent.  58,000-k- 
circulation  daily  that  sen/es  the  U  S. 
military  community  overseas  is  seek¬ 
ing  an  executive  editor.  If  chosen, 
you  will  direct  a  staff  of  more  than 
100  spread  over  three  continents, 
with  headquarters  in  Washington, 
D.C..  Tokyo  and  Darmstadt,  Ger¬ 
many.  Since  we  are  the  hometown 
newspaper  of  the  U.S.  military 
abroad.  Stars  and  Stripes  has 
bureaus  and  reporters  in  a  dozen 
countries,  including  most  of  the 
major  trouble-spots  of  the  world. 

The  Executive  Editor  of  the  Euro¬ 
pean  &  Pacific  Stars  &  Stripes  news¬ 
papers  is  responsible  for  the  produc¬ 
tion  of  the  daily  papers,  manages  the 
Washington  D.C.  newsroom  and 
supervises  the  European  and  Pacific 
news  operations.  The  editor  sets  phi¬ 
losophy  and  is  responsible  for  the  con¬ 
tent.  design  and  production  of  the 
paper.  The  editor  will  work  out  of 
Washington,  but  be  expected  to 
travel  to  Europe  and  the  Far  East. 

The  successful  completion  of  a 
National  Agency  Check  and  the  filing 
of  a  confidential  financial  disclosure 
form  is  required. 

Candidates  should  have  extensive 
managerial  experience  running  a 
newsroom  at  daily  newspapers,  a 
Bachelor's  degree  in  journalism  or  a 
proven  track  record  as  a  newspaper 
journalist;  excellent  command  of 
both  written  and  spoken  English: 
reporting,  editing,  and  layout  experi¬ 
ence.  A  demonstrated  ability  to  han¬ 
dle  budgets  is  essential  as  is  the 
ability  to  deal  effectively  with  the 
public. 

Knowledge  of  the  military  compo¬ 
nents  and  their  missions  and  roles; 
and  an  advanced  degree  in  man¬ 
agement  or  journalism  will  also  be 
valuable  assets. 

Only  the  cream  of  the  crop  should 
send  their  complete,  comprehensive, 
all  inclusive  resume  to: 

FAX:  (202)  782-0547 
E-MAIL:  jobs@stripes.osd.mil  or 
SNAIL  MAIL  to: 

European  Stars  &  Stripes 
WRAMC  NAF  CPO.  Building  1 1 

Room  2-72  WRAMC 
Washington,  DC.  20307-5001 


EDITORS/REPORTERS 
Explore  the  Southwest!  We  re  fast¬ 
growing  and  in  need  of  reporters, 
designers  and  sports  writers  to  join  our 
solid  team  serving  the  entire  Four  Cor¬ 
ners  region.  Besides  good  journalism, 
we  enjoy  mountains,  hiking,  skiing, 
Navajo  art,  sunsets  and  open  skies. 
We  re  in  the  region's  thriving  hub  city 
and  a  hotbed  for  news.  Interested? 
Send  resume  and  clips  to: 

Editor  Troy  Turner,  The  Daily  Times 
201  N.  Allen,  Farmington,  NM  87401 
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FEATURES  EDITOR 
CIO  Communications,  Inc.  is  the 
producer  of  CIO,  the  award-winning 
national  magazine  for  business  and 
information  technology  leaders.  The 
Features  Editor  will  work  closely  with 
in-house  and  freeiance  writers  on 
story  development,  direction,  and 
focus:  assist  in  the  idea-generation 
process;  assign  stories;  and  write 
occasional  short  items.  The  individ¬ 
ual  in  this  position  will  be  responsi¬ 
ble  for  editing  copy  for  content, 
organization,  clarity,  and  complete¬ 
ness.  Three  years  of  feature  editing 
experience  is  required. 

Please  send  cover  letter  and  resume 
to: 

CIO  Communications,  Inc. 

Attn:  TG/FW-EP 
5  Speen  Street 
Framingham,  MA01701 
Fax:  (508)  935-4600 
E-mail:  tgjobs@idg.com 

FEATURES  EDITOR 
THE  SANTA  CRUZ  COUNTY  SENTINEL 
is  seeking  a  features  section  editor, 
responsible  for  supervising  content  and 
design  of  seven  weekly  sections.  Can¬ 
didate  should  have  a  minimum  of  five 
years  experience  working  in  a  features 
environment,  be  knowledgeable  and 
enthused  about  subjects  ranging  from 
pop  culture  to  wine,  and  understand 
what  readers  need  to  plan  their 
weekends  and  when  they  need  it.  Can¬ 
didate  should  be  able  to  demonstrate 
how  he  or  she  will  work  toward  a  bright, 
energetic,  fun  section  that  stays  ahead 
of  trends,  and  helps  create  new  ones 
The  Sentinel  is  a  Dow  Jones/Ottaway 
Newspapers  28,000  daily  located  on 
California's  in-comparable  Central  Coast 
about  45  miles  north  of  Monterey  and  80 
miles  south  of  San  Francisco.  Please 
reply  with  resume,  cover  letter  and  sam¬ 
ples  of  work  to  Managing  Editor  Don 
Miller.  207  Church  Street.  Santa  Cruz. 
CA  95061  or  via  E-mail  at: 

dmiller@santa-cruz.com 

GENERAL  ASSIGNMENT  REPORTER 
Immediate  opening  for  a  staff  writer  at 
29,000-circ.,  award-winning,  sevenday 
morning  newspaper  in  central  Pen¬ 
nsylvania.  Join  a  team  of  community 
journalists  covering  a  four  county  region. 
Experience  preferred. 

Send  resume  and  clips  by  Dec.  27  to: 

Joanne  Root,  The  Daily  Item, 

200  Market  Street.  Sunbury,  PA  17801 . 

No  telephone  calls,  please  EOE 

ENTERTAINMENT  EDITOR 
Entertainment  editor  and  features 
writer  for  Knight-Ridder  newspaper 
located  on  California's  beautiful  Cen¬ 
tral  Coast.  Three  years  experience  in 
reporting,  editing  and  layout. 
Responsible  for  entertainment  tab 
and  features  for  other  sections. 
Resume  and  clips  to: 

Human  Resources,  The  Tribune 
Box  1 1 2.  San  Luis  Obispo,  CA  93406 
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FLORIDA  TREND  MAGAZINE, 
the  award-winning  statewide  business 
publication,  seeks  a  reporter  with  lots 
of  initiative  and  high  standards  to  even¬ 
tually  take  ever  its  Small  Business 
Adviser  section.  Applicants  need  at 
least  2  years  experience  covering  busi¬ 
ness  or  small  business  in  Florida, 
knowledge  of  business/economics,  a 
sense  of  humor,  and  the  ability  to  work 
in  a  collegial  team.  Salary  negotiable 
depending  on  experience.  Clips  and 
resume  to: 

Mark  R.  Howard,  executive  editor 
Florida  Trend.  490  1  st  Avenue  S.  St. 
Petersburg.  FL  33701 
No  phone  calls,  please. 

GENERAL  ASSIGNMENT  REPORTER 
The  Virginian-Pilot  is  looking  for  a 
general  assignment  reporter  to  cover 
the  Elizabeth  City  area  for  its  North 
Carolina  edition  30  hours  a  week. 
Elizabeth  City  is  on  the  Albemarle 
Sound  less  than  an  hour  from  the 
Outer  Banks.  Competitive  salary  and 
a  good  ground-floor  opportunity  with 
one  of  the  top  regional  newspapers 
in  the  country.  Send  resume  and  writ¬ 
ing  samples  to: 

Rob  Morris,  North  Carolina  editor, 
PO.  Box  10,  Nags  Head.  NC  27959 

GROWTH/ENVIRONMENT  REPORTER 
The  Tallahassee  Democrat,  a  Knight 
Ridder  newspaper  is  looking  for  a 
growth/environment  reporter.  North 
Florida,  including  Tallahassee  and 
nearby  pristine  beaches,  are  about  to 
see  major  development  that  could 
change  the  face  of  the  area  signifi¬ 
cantly.  We  need  someone  who  can 
follow  the  changes  and  explain  them 
to  our  readers.  Send  clips,  resume  to: 
Janie  Nelson,  Tallahassee  Democrat 
277  N.  Magnolia  Drive 
Tallahassee,  FL  32301  (850)599-2370 
Fax  (850)  599-2295jnelson@taldem.com 


HoopsTV.com  is  looking  for  the 
world's  best  basketball  writers  and 
editors  to  complete  our  team.  Here's 
your  chance  to  get  in  on  the  ground 
floor  of  something  truly  special. 
Send  your  three  best  clips  (one 
breaking  news)  to: 

joshg@hoopstv.com 

IMMEDIATE  OPENING  for  sports 
reporter  to  cover  prep  and  small- 
college  action  for  small  daily  in  sub¬ 
urbs  north  of  Chicago;  winner  of 
1999  Best  Sports  Coverage  award 
from  Illinois  Press  Association.  Entry- 
level  candidates  considered.  Send 
resume  and  clips  to  Jon  Drummond, 
Assistant  Managing  Editor: 

The  News  Sun,  161 5  Lakeside  Drive, 
Suite  100.  Waukegan,  IL 60085 

REPORTERS  -  The  nation's  largest 
regional  wire  service  seeks  experi¬ 
enced  reporters  who  live  in  Southern 
California  and  are  ready  to  cover  the 
top  breaking  stories  in  Los  Angeles 
under  deadline  pressure.  F/T  and  PfT. 
Fax  your  resume  immediately  to: 

City  News  Service,  Inc.  (31 0)  201-91 74 
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HABITAT  FOR  HUMANITY 
INTERNATIONAL, 

a  non  profit,  ecumenical,  Christian 
housing  ministry  has  an  immediate 
opening  for  an  Editorial  Manager  to 
be  located  in  Americus,  GA.  This 
position  is  responsible  for  editorial 
oversight  of  newsletters,  marketing 
pieces,  fund-raising  materials,  man¬ 
uals  and  other  communications.  En¬ 
sures  consistency  in  quality  and 
accuracy  of  message  to  protect  the 
integrity  of  communications.  Serves  as 
originating  or  primary  writer  for  major 
publications  and  helps  coordinate 
production  process  of  materials,  work¬ 
ing  with  clients,  designers  and  print 
shop.  Must  have  a  Bachelor's  degree 
or  equivalent  experience  and  a  mini¬ 
mum  of  four  years  relevant  work  expe¬ 
rience.  Must  also  have  excellent  writ¬ 
ing  and  editing  skills:  strong  inter¬ 
personal  skills:  and  the  ability  to 
manage  multiple  projects  and  clients. 
($35,950.32  -  $43,140.83)  If  interested, 
please  E-mail  resumes  to: 

hrstaffing@habitat.org 
or  send  to. 

HFHI,  (Attn:  #383) 

322  W.  Lamar  Street 
Americus,  GA31709 

INVESTIGATIVE  REPORTER 
Midwest  daily,  150,000  circulation, 
seeks  the  best  investigative/enterprise 
reporters.  We  want  self-starters  from 
mid-sized  or  larger  markets  who  can 
handle  projects  individually  or  as  a 
team.  Experience  in  government,  pol¬ 
itics,  business,  or  specialty  beats  pre¬ 
ferred.  We  pay  from  the  30s  to  the  50s. 
based  on  experience,  plus  great  bene¬ 
fits,  a  good  city  in  a  great  location,  and 
a  chance  to  report  stories  that  others 
consider  too  complex  or  too  costly. 
Send  resume,  clips,  to: 

Box  01 1 38,  Editor  &  Publisher, 

1515  Broadway,  1 2th  Floor, 

New  York.  NY  10036. 


INVESTOR'S  BUSINESS  DAILY, 
the  nation's  fastest-growing  daily,  is 
seeking  an  experienced  librarian  to 
work  in  the  Los  Angeles  corporate 
office.  Qualified  candidate  will  be  will¬ 
ing  and  able  to  implement  and  main¬ 
tain  new  electronic  archiving  system 
and  will  be  familiar  with  Internet 
searches,  including  government  data¬ 
bases.  Newspaper/magazine  experi¬ 
ence  highly  desired. 

Fax  resume  to  Managing  Editor: 

Susan  Warfel  (310)  577-7350 
Call  to  confirm  receipt  (310)  448-6373 
or  E-mail  to  LolaHR@yahoo.com 

METRO  EDITOR 

Texas'  fastest-growing  daily  seeks 
metro  editor  to  oversee  1 1  reporters. 

LIFESTYLE  EDITOR 
Lifestyle  editor  needed  to  oversee  a 
staff  of  three  and  produce  a  daily  life¬ 
style  page.  Send  resume  and  work 
examples  to: 

Brian  Pearson,  managing  editor 
Killeen  Daily  Herald,  PO.  Box  1300 
Killeen,  TX  76540 
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MANAGEMENT  OPPORTUNITY 
In  Minneapolis/St.  Paul 
AME  Teams 

The  Star  Tribune  is  seeking  a  senior 
editor  to  manage  several  of  our  news 
teams.  This  assistant  managing  editor 
will  work  with  a  half  dozen  news  teams 
to  produce  aggressive  beat  coverage, 
enterprise  and  projects.  This  editor  will 
be  a  member  of  the  newsroom  lead¬ 
ership  group,  reporting  to  the  manag¬ 
ing  editor.  The  ideal  candidate  might 
be  a  managing  editor  of  a  smaller 
paper,  an  AME  at  a  medium-sized 
paper,  or  an  experienced  supervisor 
ready  for  a  promotion  at  a  large  paper. 
Must  have  demonstrated  excellence  in 
developing  news  coverage.  Apply  by 
Thursday,  Jan.  6.  Send  letter  and 
resume  to: 

Brenda  Rotherham  Newsroom  Recruiter 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 

TOWN  NEWS/REGIONAL  REPORTER: 
Provide  aggressive  daily  coverage  of 
a  town  or  region  for  Connecticut’s 
largest  newspaper.  Coverage  require¬ 
ments  include  daily  reporting  of  gov¬ 
ernment  and  non-governmental  news, 
features  and  enterprise  stories,  trend 
and  investigative  work.  Minimum  three 
years  full-time  experience  at  a  daily 
newspaper;  college  degree.  Send 
resume  and  clips  to: 

Lynne  DeLucia,  State  Editor 
The  Hartford  Courant 
285  Broad  Street.  Hartford,  CT  06115. 


METRO  EDITOR:  The  Daily  Press,  a 
35.000-circulation.  AM  daily  in 
Victonrille,  CA,  seeks  a  metro  editor  to 
oversee  its  local  news  operation.  This  is 
an  exceptional  opportunity  for  a  lead 
reporter  or  copy  editor  to  enter  man¬ 
agement,  for  an  assistant  city  editor  at  a 
comparable  newspaper  to  run  our  local 
show,  or  for  a  city  editor  at  a  small  daily 
looking  to  move  up.  Qualifications 
should  include  at  least  two  years  daily 
newspaper  experience,  proven  news 
judgment,  editorial  ability  and  strong 
people  skills.  Send  a  cover  letter, 
resume,  five  recent  samples  of  your 
work,  four  references,  and  a  two-page 
essay  expressing  your  philosophy  on 
local  news  to  Richard  Wagner.  Daily 
Press  executive  editor.  PO.  Box  1389. 
Victorville,  CA  92393-1 389. 

THE  NORTHERN  VIRGINIA  DAILY 
A  six-day-a-week  AM  paper  in  the 
Shenandoah  Valley  that  has  been  the 
most  honored  small  daily  in  the  state 
for  the  past  decade,  is  seeking  a 
sports  editor.  The  sports  editor 
supervises  a  three-person  staff.  They 
are  responsible  for  high  school  and 
some  college  coverage.  They  rotate 
page  design/responsibilities.  Excellent 
opportunity  for  experienced  sports 
reporter  ready  to  take  on  management 
duties.  We  are  fully  paginated  using 
QuarkXPress.  Competitive  salary  and 
benefits.  Send  resumes  and  samples 
of  work  to: 

Bob  Wooten,  managing  editor 
PO.  Box  69,  Strasburg,  VA  22667 

or  fax  to  (540)  465-51 37  after  3  p.m. 


looking  for  an  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news  and 

entertainment  weekly  in  Ft.  Lauderdale.  This  ^ 

position  requires  a  solid  background  in  news 

and  superior  management  ability.  The 

managing  editor  works  directly  with  writers  to 

help  shape  local  news  coverage  and  to  edit 

magazine-length  stories.  The  managing  editor 

also  supervises  the  day-to-day  operations  of 

the  editorial  department.  Fine  writing  and 

editing  skills  are  essential;  the  interview 

process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
Asian  Week,  Asian  America's  oldest 
and  largest,  English  language  news¬ 
weekly  seeks  Managing  Editor  with 
strong  news  background  to  oversee 
six  person  editorial  staff  plus  freelan¬ 
cers.  Knowledge  of  Asian  American 
highly  desirable.  Excellent  com¬ 
pensation  package.  Reply  to  Mr. 
Gollin,  Asian  Week,  809  Sacramento 
Street,  San  Francisco,  CA  98108. 


WIRE  EDITOR 

Edit  and  design  nation  and  world 
pages  at  the  Rutland  Herald  (28,000 
AM),  the  state  newspaper  of  mid- 
Vermont.  This  is  an  excellent  oppor¬ 
tunity  to  join  a  forward-thinking,  inde¬ 
pendent  newspaper  committed  to 
excellence  in  journalism  in  the  heart  of 
ski  country.  Superior  copy-editing  and 
team  skills  desired.  QuarkXPress  a 
plus.  Excellent  benefits.  Please  send 
resume  and  page  samples  to: 

John  Van  Hoesen,  managing  editor 
PO.  Box  668. 

Rutland.  VT  05702 


SPORTS  WRITER 

The  Key  West  Citizen,  a  12,000- 
circulation  daily  in  the  Florida  Keys, 
seeks  an  entry-level  sports  writer  to 
cover  local  sports  -  everything  from 
high  school  to  world  championship 
boat  racing.  Recent  J-school  grad 
OK,  with  writing,  QuarkXPress  expe¬ 
rience.  Send  clips,  resume  to: 

Sports  Editor,  The  Key  West  Citizen 
RO.  Box  1 800,  Key  West,  FL  33040 


EDITORIAL 


EDITORIAL 


NATIONAL  JOURNAL  GROUP 
seeks  mid-level  editor  to  manage 
weekly  news  briefing  on  the  UN  and 
international  business.  Requires  out¬ 
standing  editorial  and  management 
skills;  familiarity  with  Web  and  inter¬ 
national  business:  US  citizenship  or 
permanent  residency.  Foreign  lan¬ 
guage  skills  a  plus.  See  full  job 
description  and  how  to  apply  at: 
www.nationaljournal.com  EOE 


NEWS  ARTIST 

Zone  5  metro  daily  has  immediate 
opening  for  news  artist.  Requires 
top-quality  illustrations,  infographics, 
charts  and  maps,  some  page  and 
special-section  design.  Pays  from 
30s  to  50s,  based  on  experience, 
plus  excellent  benefits,  all  in  a  great 
city.  Send  cover  letter,  resume  and 
samples  to  Box  01137,  Editor  &  Pub¬ 
lisher,  1515  Broadway.  12th  Floor, 
New  York,  NY  10036. 


ON-LINE  POLITICAL  WRITER 
NewsWatch.org  is  seeking  an  experi¬ 
enced  journalist  with  a  background  in 
politics  to  write  weekly  analysis  of  the 
media  coverage  of  Election  2000.  Full¬ 
time,  part-time  or  freelance  option 
available.  NewsWatch  is  a  daily  site  of 
media  criticism  and  is  a  program  of 
CMPA,  an  nonpartisan,  nonprofit  EOE. 
Send  cover  letter,  clips  and  resume  to: 

Managing  Director,  CMPA, 

21 00  L  Street,  NW,  Suite  300. 
Washington  DC  20037 
or  fax  (202)  872-4014. 

No  phone  calls  please 


EDITORIAL 


Aufc¥feek 


Play  with  cars  and  hold  people  accountable! 

What  could  be  more  fun  in  a  job? 

AutoWeek,  the  nation’s  leading  weekly 
consumer  car  magazine,  is  looking  for  a 

MANAGING  EDITOR 

Are  you  able  to  make  trains  run  on  time?  Can  you  deal  with  fragile 
writer  egos,  and  get  long-time  procrastinators  to  adhere  to  strict 
deadlines?  You  must  like  to  drive  the  latest  cars  and  trucks  and 
sport  utilities  and  write  about  them.  You  must  be  the  kind  of 
person  who  rearranges  the  sock  drawer  when  things  get  dis¬ 
heveled  -  and  enjoy  doing  it.  You  must  be  this  side  of  obsessive- 
compulsive.  You  must  like  to  travel  to  semi-exotic  places.  You 
must  be  computer  literate.  You  must  have  a  working  knowledge  of 
magazine  or  newspaper  production  procedures  and  work  with 
creative  people  from  both  the  visual  and  written  sides  of  the  aisle. 
That's  nearly  all  we  ask.  If  you’re  the  right  person,  we  offer  an 
attractive  pay  and  benefits  package  and  give  you  the  chance  to 
work  in  Detroit,  Send/fax  resumes  to: 

Crain  Communications  Inc 
Attn:  DM,  1400  Woodbridge,  Detroit,  Ml  48207-3187 
Fax:  (313)  446-1543 

EOE  M/F/DA/  No  Calls,  Please 


EDITORIAL 


NEW  HIRES  FOR  A  NEW  YEAR 
The  Arizona  Republic  (490,000  daily' 
610,000  Sunday)  is  looking  for 
journalists  to  help  expand  coverage 
in  a  newsroom  where  fresh  ideas  com¬ 
bined  with  experience  will  help  guide 
us  into  the  next  century.  As  the  news 
leader  in  Phoenix  and  the  rest  of  the 
state,  our  readers  look  to  our  newspa¬ 
per  and  web  site  www.azcentral.com 
to  make  a  difference  in  their  lives. 
Competitive  pay  and  benefits  will  be 
offered  to: 

•  Bureau  Chief 

•  Graphics  Editor 

•  Sports  Team  Leader 

•  Suburban  City  Hall  Reporter 

•  Public  Money  Reporter 

•  Courts  Reporter 

•  Environmental  Reporter 

•  Education  Issues  Reporter 

•  Luke  Air  Force  Base/Education 
Trends  Reporter 

•  Online  News  Reporter 

•  Investigative/Enterprise  Business 
Reporter 

•  Corporate  Arizona  Business 
Reporter 

•  Small  Business  Reporter 

•  Film  Reviewer 

•  Electronic  Page  Designers,  espe¬ 
cially  for  Sports 

•  Copy  Editors 

To  apply,  send  a  cover  letter  specify¬ 
ing  your  interest  and  an  updated 
resume  with  references  to: 

Don  Rodriguez 

Development  and  Recruitment  Editor 
The  Arizona  Republic 
200  E.  Van  Buren  Street,  NM19 
Phoenix.  AZ  85004 
Or  E-mail:  don.rodriguez@pni.com 

PR  Newswire  seeks  FEATURE 
COACH.  Experienced  journalist- 
publicist  in  New  York  needed  to 
advise  and  coach  in  tailoring  and 
development  of  consumer  interest 
features  for  delivery  in  wire  service 
newsfeature  format.  As  an  assistant 
manager  of  PRN  Feature  News  Ser¬ 
vice  will  work  with  participants  in 
daily  and  special  themed  package 
service.  Provide  counsel  on  multi- 
media  distribution  and  other  ser¬ 
vices.  Must  have  solid  wire  service. 
Daily  newspaper  experience  as 
reporter  and  editor  coupled  with 
experience  working  with  clients  will 
also  be  considered.  Additional 
photo,  broadcast,  video,  pub¬ 
lications.  sales  experience  desired. 
Challenging  and  rewarding  position 
in  small  department  dedicated  to 
teamwork  and  customer  care.  See 
our  service  at  www.prnewswire.com 
and  click  on  Features  on  the  left  naviga¬ 
tion  bar.  Send  resume  and  salary  his¬ 
tory:  Attn.  Features,  PR  Newswire. 

Fax  to  21 2-974-8211  or 
E-mailfred_fergsuson@prnewswire.com 


REPORTER 

Small  Central  Florida  daily  seeks 
experienced  reporter  and  features 
writer.  Contact  executive  editor: 
(941)294-7731  EOE 


EDITORIAL 


PUBLIC  SAFETY  reporter  wanted  for 
the  best  small  newspaper  in  New 
York  State.  The  Citizen,  New  York 
Associated  Press'  Newspaper  of  Dis¬ 
tinction  seeks  energetic  reporter  who 
can  get  the  story  right,  get  it  first, 
and  tell  it  better.  Send  resume,  clips 
and  a  brief  letter  outlining  short-  and 
long-term  goals  to: 

Daniel  Lovell,  region  editor 
25  Dill  Street,  Auburn,  NY  13021 


REGIONAL  EDITOR  for  a  Gannett 
newspaper  in  West  Virginia  university 
community.  Responsible  for  daily  cov¬ 
erage  from  two  suburban  counties,  and 
serves  as  editor  of  a  suburban  weekly. 
Send  resume  to  Bob  Gabordi: 

Executive  Editor.  The  Herald-Dispatch 
946  5th  Avenue,  Huntington,  WV  25701 
We  are  an  Equal  opportunity  employer 
committed  to  a  diverse  workforce: 
Pre-employment  drug  screening  is  required 


RESEARCHER 

Are  you  an  experienced  researcher 
familiar  with  online  research  (e.g.  Lex- 
is-Nexis,  AutoTrack)  and  able  to  do 
aggressive  deadline  research?  The 
Pacific  Northwest's  largest  newspa¬ 
per  seeks  someone  with  superior 
knowledge  of  public  records,  broad 
general  knowledge  and  solid  news 
,jdgment.  A  Master's  in  Library  and 
Information  science  a  plus:  mastery 
of  Windows-based  applications  a 
requirement.  Send  resume,  cover  let¬ 
ter  and  6  published  news  projects  to: 

George  Rede,  recruiting: 

The  Oregonian,  1320  SW  Broadway 
Portland,  OR  97201 


SENIOR  WRITER/REPORTER 
We  want  someone  who  has  curiosity, 
likes  people  and  loves  to  write  to  join 
our  award-winning  Northern  Michigan 
Daily  newspaper  staff.  This  newly  cre¬ 
ated  job  is  not  for  the  novice,  but  for 
someone  who  can  do  in-depth  writing 
projects,  features  and  help  with 
editorials. 

Send  letter  of  introduction,  writing  sam¬ 
ples  and  resume  to; 

Kendall  Stanley 
Managing  Editor 
Petoskey  News-Review 
31 9  State  Street  RO.  Box  528 
Petoskey,  Ml  49770-0528 


STAFF  WRITERS 

Intertec  Publishing  seeks  2  Staff 
Writers  for  Wireless  Review  maga¬ 
zine.  Positions  located  in  the  Kansas 
City  area  (Overland  Park,  KS).  Will 
be  responsible  for  writing,  editing 
and  preparing  material  for  pub¬ 
lication.  Requires  minimum  of  3 
years  reporting,  v/riting  and  editing 
experience;  journalism  or  English 
degree:  desktop  publishing  experi¬ 
ence.  Must  be  articulate,  comfortable 
interviewing  CEO's,  write  clear,  con¬ 
cise  copy.  Send  resume  and  letter 
with  salary  requirements: 

Intertec  Publishing,  MS-Writer,  9800 
Metcalf,  Overland  Park,  KS  66204; 

FAX:  (913)  967-1846; 
margo_shaw@intertec.com 
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HELP  WANTED 


EDITORIAL 


MYPRIMETIME,  an  Internet  startup 
founded  by  former  CNN  executives,  is 
hiring  insightful  and  entertaining  busi¬ 
ness  journalists  and  producers  for  our 
San  Francisco  headquarters.  The  ideal 
candidate  will  write  with  authority, 
personality  and  economy.  Applicants 
should  have  4-6  years  experience  cov¬ 
ering  careers,  entrepreneurship  or 
home-based  business.  Web  writing 
experience  not  necessary  but  pre¬ 
ferred.  We  will  only  consider  appli¬ 
cants  interested  in  a  full-time  position 
and  located  in  the  Bay  Area.  Ours  is 
the  only  affinity  portal  focused  on 
informing  and  inspiring  Baby  Boomers 
on  work,  play,  money  and  health.  With 
first  round  funding  from  Hummer  Win- 
bald  Venture  Partners,  we  offer  com¬ 
petitive  salaries  and  excellent  benefits, 
including  pre-IPO  stock  options.  If 
you're  interested  in  working  with  an 
exceptional  team,  please  forward 
resume  and  three  samples  of  your 
work  to  contact@myprimetime.com 
One  E-mail  per  candidate 

VISUAL  JOURNALISTS  NEEDED 

The  News  &  Observer  is  one  of  the 
Society  for  News  Design’s  World 
Best  Designed  Newspapers  in  1999. 

We’ve  got  a  wonderful  place  to  work: 
Think  total  Mac  newsroom.  Think 
inside  color  nearly  every  day.  Think 
world-class  news  research  depart¬ 
ment.  We’ve  got  a  wonderful  place 
to  live:  think  2  percent  unemploy¬ 
ment.  Think  3  ACC  colleges.  Think  3 
historically  black  colleges.  Think 
parks  and  recreation.  Think  median 
age  of  31. 

Here’s  what  we  re  looking  for: 

•  Sports  Designers,. Metro/Sports 

•  Designer.. Photojournalist.. Picture  Editor 

•  Also,  copy  editors  who  focus  on 
words 

Ethnic  and  gender  diversity  is 
strongly  encouraged  among  our 
applicant  pools. 

Want  to  join  us?  Sell  us.  E-mail 
Deputy  Managing  Editor  Will  Sutton 
at  sutton@nando.com  to  say  what 
you  have  to  offer.  Then,  snail  mail  or 
overnight  your  resume,  list  of 
references,  work  samples  and  a 
cover  letter  to: 

VisualJournalists 
c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27602 
No  calls,  please 


WRITER/ANALYST  -  Miami-based 
political-risk-analysis  firm  seeks  a 
Latin  American  analyst  with  a  flair  for 
writing  and  ability  to  adapt  to  unique 
style.  Spanish/English  language 
skills,  relocation  to  Miami  and  limited 
travel  are  musts.  Compensation 
$50K-plus,  depending  on  skills. 
Resumes  and  writing  samples  to: 

The  Ackerman  Group 
Fax  (305)  865-0218 


EDITORIAL 


SPORTS  REPORTER  sought  for  high- 
quality  38,000  daily/50.000  Sunday 
newspaper  in  resurgent  waterfront  com¬ 
munity.  Candidates  preferably  should 
have  1-3  years  experience  at  a  daily 
newspaper  and  proven  writing  and 
reporting  skills.  Must  be  able  to  cover 
prep  and  recreational  sports,  write 
lively  columns  and  produce  strong 
enterprise  stories.  Layout/copy  editing 
experience  a  plus.  Excellent  pay, 
benefits  and  work  environment.  Send 
resume  and  six  clips  to: 

Bruce  Gunther,  sports  editor 
The  Bay  City  Times 
31 1  Fifth  Street,  Bay  City,  Ml  48708 
No  phone  calls,  please 


TEAM  LEADER 

Tampa  Tribune  seeks  editor  to  lead 
experienced  team  of  eight  reporters, 
four  photographers,  a  columnist  and 
assistant  editor  in  a  very  competitive 
region.  Must  have  experience  as  a 
supervisor  and  skill  at  coaching  edit¬ 
ing.  Other  team  leader  positions  open. 

E-mail  bsteele@tampatrib.com 


TECH  TRADE  MAGAZINE 
seeks  NYC  area  freelancer  to  cover 
broadcast  industry.  Applicant  must  be 
strong  writer  able  to  cover  network 
news  and  in-depth  technology  stories. 
Send  resume,  three  clips  to: 

S.  Ashworth,  TV  Technology 
5827  Columbia  Pike,  3rd  Floor 
Falls  Church,  VA  22041 
Or  sashworth@imaspub.com 


THE  BAKERSFIELD  CALIFORNIAN, 
an  award-winning  mid-sized  daily  in 
California’s  heartland,  is  seeking 
reporters  committed  to  journalistic 
excellence  for  immediate  openings. 
Qualified  candidates  must  be  able  to 
handle  demanding  beats,  have  tremen¬ 
dous  networking  skills  and  be  slaves  to 
accuracy.  Our  openings  include  North- 
County  (covering  three  fast-growing 
cities  in  Kern  County's  northern 
reaches),  Agriculture  (covering  the  coun¬ 
ty’s  No.  1  industry),  and  Real  Estate 
(covering  the  county’s  very  hot  real 
estate  and  building  markets).  Candi¬ 
dates  should  have  at  least  one  to  two 
years  daily  reporting  experience. 
Spanish-speaking  a  plus. 

Please  send  resumes  and  clips  to: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 
PO.  Box  440,  Bakersfield,  CA  93302. 


THE  NORTHERN  VIRGINIA  DAILY,  a  six- 
-day  a  week  AM  paper  in  the  Shenan¬ 
doah  Valley  that  has  been  the  most 
honored  small  daily  in  the  state  for  the 
past  decade  is  seeking  a  page 
designer.  The  paper  is  fully  paginated 
using  QuarkXPress.  Designers  rotate 
work  on  local,  state,  national,  interna¬ 
tional  and  feature  pages.  Competitive 
salary  and  benefits.  Send  resume  and 
samples  of  work  to: 

Bob  Wooten,  managing  editor 
PO.  Box  69,  Strasburg,  VA  22657 
Fax  to  (540)465-9388; 

Or  E-mail  to  nvd@shentel.net 
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THE  ANCHORAGE  DAILY  NEWS, 
a  McClatchy  newspaper,  is  looking  to 
fill  two  editing  positions  with  experi¬ 
enced  journalists: 

A-1  Designer,  Graphics  Editor 
Responsible  for  designing  the  front 
page,  jump  pages,  special  projects 
and  supervising  two  graphic  artists. 
Qualifications  include  a  minimum  of 
five  years  journalism  experience;  the 
ability  to  use  various  computer  soft¬ 
ware  programs  including  QuarkX¬ 
Press,  Adobe  Illustrator  and  Aldus 
Freehand;  solid  news  judgment;  and  a 
demonstrated  ability  in  producing 
attractive  pages. 

Copy  Editor,  Newsdesk 
Candidates  should  have  superior 
ability  in  editing,  layout,  headline  writ¬ 
ing  and  use  of  color  and  graphics. 
Knowledge  of  Quark  is  required. 

The  Daily  News  offers  competitive 
salaries  with  an  excellent  benefits 
package.  If  you  are  interested  in  either 
of  these  positions,  please  send  a 
cover  letter,  resume,  work  samples 
and  a  list  of  references  to: 

Achorage  Daily  News 
Attn:  Human  Resources 
PO.  Box  1 49001 .  Anchorage,  AK  9951 4 

THE  CHICAGO  TRIBUNE 
editorial  department  is  looking  for  a 
systems  editor  for  image  technology. 
Requirements  include:  experience 
with  editorial  image  workflow  for  a 
major  daily  newspaper,  and  press 
quality  issues;  experience  with  soft¬ 
ware,  hardware,  network  and  server 
requirements;  strong  problem  solv¬ 
ing  skills;  the  ability  to  work  well  with 
people  and  to  handle  multiple  assign¬ 
ments.  A  minimum  of  3  years  of 
newspaper  experience  is  preferred. 

Fax  (312)  222-5151  or 
E-mail  glippert@tribune.com 

SPORTS  EDITOR  will  lead  a  staff  of 
three  writers  in  covering  college  foot¬ 
ball  and  basketball,  NASCAR,  minor 
league  baseball  and  high  school 
sports.  The  college  teams  in  our  area 
include  Virginia  Tech,  the  University  of 
Virginia,  the  University  of  North  Caro¬ 
lina  at  Chapel  Hill,  Duke  University 
and  our  local  college,  Averett  College. 
Send  resume  with  salary  history,  five 
best  clips  and  three  last  clips,  plus 
page  1  layout  samples  to: 

Arnold  Hendrix,  editor. 

The  Danville  Register  &  Bee 
RO.  Box  331 ,  Danville,  VA  24543 


THE  PEKIN  DAILY 

an  award-winning  15,000  six-day  daily 
near  Peoria,  IL  needs  a  reporter.  We 
seek  a  highly  motivated,  detail- 
oriented  person  to  cover  local  police 
and  court  news.  Applicants  may  be 
recent  graduates.  Superior  English 
skills  and  a  journalism  degree  are 
required;  a  Master’s  degree  in  journal¬ 
ism  is  preferred.  Pay  is  between 
$19,000  and  $20,000,  depending  on 
the  candidate’s  qualifications. 

Send  resume  and  writing  samples  to: 

Editor  Joel  Steinfeldt,  Daily  Times. 

RO.  Box  430,  Pekin,  IL61555. 


ioiTORIAL 


THE  SPARTANBURG  Herald- Journal,  a 
60.000  circulation  New  York  Times  Co. 
newspaper  in  the  heart  of  the  Caro- 
linas,  is  looking  for  an  assistant  city 
editor.  We  re  seeking  an  energetic 
individual  to  help  guide  our  18 
reporters.  If  you  have  good  news 
judgment,  a  vault  of  great  story  ideas 
and  have  a  track  record  for  helping 
reporters  grow,  then  we  want  to  hear 
from  you.  Send  a  resume  to  City 
Editor  Bob  Dalton,  The  Spartanburg 
Herald-Journal,  PO.  Box  1657. 
Spartanburg,  SC  29304  or  E-mail  to: 
bob.dalton@shj.com 


THE  VAIL  DAILY,  a  14,500  circulation 
AM  paper  in  Colorado,  is  seeking  an 
arts  and  entertainment  reporter. 
Extensive  Arts  and  Entertainment 
background  mandatory.  Ability  to 
relocate  to  Colorado  A.S.A.P  is  a 
huge  plus.  Send  resume,  cover  letter 
and  writing  clips  via  fax.  E-mail  or 
mail  to  Don  Cameron,  Arts  and  Enter¬ 
tainment  Editor,  Vail  Daily: 

PO.  Box  81,  Vail,  CO  81 658 
Fax  to  (970)  949-7096 
E-mail  to  nevysroom@vaildaily,com 


TWO  FEATURES  jobs  at  The  Burl¬ 
ington  VT  Free  Press  (53.000  daily).  Col¬ 
lege  area  (150,000  population)  situated 
between  Lake  Champlain  and  Green 
Mountains. 

ENTERTAINMENT  writing/editing  about 
lively  arts  scene  for  Weekend  tab. 
FEATURES  COPY  editor  to  edit,  design 
some  of  departments  1 0  sections. 

Be  part  of  an  8-peison,  high  profile 
team.  Send  resume/clips  to  Features 
Editor  Elizabeth  Munding.  Free  Press, 
RO.  Box  10.  Burlington,  VT  05402. 


SPORTS  NEWS  DESK  DIRECTOR 
Total  Sports,  a  leading  Internet  pub¬ 
lishing  company,  is  looking  for  a 
Sports  News  Desk  Director  at  its 
Raleigh,  NC,  headquarters.  This  posi¬ 
tion  leads  an  eight-person  editorial 
team  responsible  for  the  Total  Sports 
Web  site  http://www.totalsports.net 
and  affiliates  such  as  The  Wall  Street 
Journal  Interactive  Sports  section, 
America  Online’s  Sports  Web  Center 
and  the  Los  Angeles  Times’s  online 
sports  section.  Exceptional  man¬ 
agerial.  editorial  and  organizational 
skills  are  required,  along  with  at  least 
five  years  of  experience  at  a  news¬ 
paper  or  top  Web  site.  We  offer  a  com¬ 
petitive  salary  and  benefits,  a  team- 
based  atmosphere,  and  a  fantastic 
area  of  the  country  to  live  in.  The 
position  requires  night  and  weekend 
work.  Send  resume  and  salary  require¬ 
ments  (as  a  text  file  pasted  into  your 
email  —  no  Word  attachments)  to: 

sportseditor@totalsports.net 
You  can  also  fax  it  to  (919)  573-8180 
or  send  via  U  S.  Mail  to  Jeff  Drew  at: 

Total  Sports 

234  Fayetteville  Street  Mall,  4th  Floor 
Raleigh,  NC  27601 

JobCode:  JD1209  EOE 
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INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


SENIOR  MANAGER 


riu'  Baltimore  Sun  is  seekinj;  a  his>lily  motivated  senior  manager  to 
leatl  its  puhlishing  systems  group  into  the  next  century.  Tliis  mantiger 
will  he  responsible  for  e\er\  aspect  of  publishing  systems  including 
system  de\elopment,  implementation,  anil  suppor  t  for  both  prepress 
anil  postpress  sy  stems. 

The  Sun  has  a  full  agenila  of  sy  stem  initiatives  incluiling  eilitorial  front 
enil  upgrade,  editorial  pagination  implementation,  classifieil  pagina¬ 
tion,  anil  upgraileil  output  management  systems. 

The  ideal  candidrtte  will  be  a  seasoned  publishing  professional  with 
experience  in  newsroom  oper'ations,  typography,  graphics,  ail  make- 
u|).  anil  printing  as  well  as  knowleilge  of  the  systems  and  software  that 
support  them.  Strong  leadership  anil  communications  skills,  anil  the 
ability  to  interact  effectiiely  across  ilepartmental  lines  are  essential 
skills  for  this  manager. 

If  \ou  ha\e  the  skills  anil  energy  for  this  challenging  position  senil 


THK  BALTIMORE  SUN 

501  No.  Calvert  Street 
Baltimore,  MI)  21278 
Fax:  (‘*10)783-25-i8 
Fimail:  lydia.topperfii  baltsiin.com 
The  Sun  offers  a  competitive  salary  and  comprehensive  benefit  package. 
.\n  equal  opportunity  employer  M  F^'/D 


MARKETING 


MARKETING  MANAGER 
Cox  Ohio  Publishing,  publisher  of 
the  Dayton  Daily  News  and  the  Spr¬ 
ingfield  News-Sun,  is  seeking  a 
skilled  Marketrng  Manager  to  create, 
facilitate  and  implement  the  con¬ 
sumer  focused  marketing./  pro¬ 
motional  business  plan  for  the 
Springfield  News-Sun  located  in 
Southwest  Ohio  Functions  include 
the  development  of  pi'oduct  market¬ 
ing  campaigns  supporting  product 
initiatives,  advertising  promotions, 
readership  contests,  event  marketing 
and  sponsorships.  The  ideal  candi¬ 
date  for  this  exciting  and  challenging 
opportunity  must  be  creative,  have 
exceptional  organization  skills,  and 
the  ability  to  manage  multiple  pro¬ 
jects  simultaneously.  This  position 
reports  to  the  Marketing  Director  at 
Cox  Ohio  Publishing.  Must  have 
experience  with  multi-media  plan¬ 
ning  and  implementation,  event 
marketing,  sales  promotions  and  com¬ 
munity  positioning.  Bachelor's 
degree  preferred.  Send  cover  letter, 
resume,  including  salary  require¬ 
ments  to: 

Marketing  Director 

Dayton  Daily  News 
45  S.  Ludlow  Street,  Dayton,  OH  45402 


Please  contact  us  for : 
contact  rates,  display  ad  copy  .specifications 
and  procedures 

- 888.8’S.9149 - 


MARKETING  RESEARCH 


MARKET  RESEARCH  MANAGER 
If  you've  done  your  market  research, 
you  know  that  Portland,  Maine  is  a 
great  place  to  do  your  market 
research. 

Maine's  leading  newspaper.  The 
Portland  Press  Herald/Maine  Sunday 
Telegram,  is  looking  for  a  talented, 
energetic  Market  Research  Manager 
to  help  us  navigate  into  the  21st  Cen¬ 
tury. 

As  a  key  member  of  our  marketing 
team,  you  will  gather,  analyze,  and  dis¬ 
seminate  information  from  a  variety 
of  sources,  manage  surveys  and 
focus  groups,  and  support  strategic 
initiatives  throughout  the  company. 

You  should  have  5-i-  years  experi¬ 
ence  in  market  research,  preferably 
in  the  newspaper  industry,  the  ability 
to  think  strategically,  and  strong 
presentation  skills.  You  also  should 
be  proficient  in  PowerPoint,  Word, 
and  Excel,  and  statistical  software 
such  as  Surview,  SPSS,  or  Wincross. 
Familiarity  with  mapping  software 
such  as  Mapinfo,  and  ImMEDIAte 
sales  presentation  software  is  a 
definite  plus. 

Please  send  a  letter  of  interest  and 
resume  to: 

Marketing  Research  Manager  Search 
Human  Resources  Department 
The  Portland  Press  Herald 
PO.  Box  1460,  Portland.  ME  041 04 


MAILROOM 


DISTRIBUTION  MANAGER 
105-year-old  family  owned  SC  daily 
(22,000)  is  seeking  an  experienced 
Distribution  Manager.  Experience 
with  Muller-Martini  inserting  Equip¬ 
ment  a  plus.  Send  resume  and 
references  to; 

General  Manager,  The  Item 
RO.  Box  1677,  Sumter,  SC  29150 
Or  fax  (803)  775-0028 

NEW  MEDIA 

NEW  MEDIA  JOB  OPPORTUNITIES 
AT  BILLBOARD 
Billboard  Online: 

News  Editor 

Direct  daily  news  and  weekly  feature 
coverage  for  popular  music  website. 
Must  have  strong  editing  and  reporting 
skills  and  a  good  understanding  of  the 
music  and  Internet  businesses.  Super¬ 
visory  experience  and  proven  organi¬ 
zational  and  administrative  skills  a 
must.  Reouires  4-5  years  professional 
journalism  experience,  preferably  with 
a  news-oriented  publication  or  web¬ 
site.  Position  based  in  New  York. 
Billboard  Music  Group: 

Business  Development  Manager 
Assist  VP  of  Business  Development  in 
researching  and  implementing  new 
product  launches  and  partnerships. 
Must  have  clerical  and  research  skills, 
strong  sense  of  marketing  and  knowl¬ 
edge  of  the  Internet.  Prefer  3-5  years 
professional  experience  in  music-  or 
media-related  company.  Editorial  back¬ 
ground  a  plus.  Position  based  in  New 
York. 

Billboard  Online; 

Research/Production  Associate 
Gather  and  process  data  on  website 
activity  and  new-media  companies  for 
Billboard  Online.  Requires  strong 
research  skills  and  a  fascination  with 
the  Internet.  Production  duties  involve 
assistance  in  creation  of  daily  news 
fax.  Some  writing  on  web-related 
topics  possible.  Prefer  2-3  years  pro¬ 
fessional  experience  in  music-  or 
media-related  company.  Editorial  back¬ 
ground  a  plus.  Position  based  in  Los 
Angeles. 

Send  resume  and  cover  letter  with 
salary  requirements  to: 

Dept.  KS 

Billboard  Music  Group 
1 51 5  Broadway,  New  York,  NY  1 0036 
Be  sure  to  state  which  job  you  are  app¬ 
lying  for:  news  editor  applicants 
should  send  two  best  clips. 

Equal  Opportunity  Employer 


i  \'()ur  fonmiiinii'aiion  link  to  the 
!  new.spapc  iniki.stry  cwn  week 
.since  IHK-i. 


NEW  MEDIA 


ONLINE  CREATIVE  DIRECTOR 
Seeking  vibrant,  hands-on  creative 
director  to  lead  our  design  team,  and 
help  shape  the  creative  vision  of  the 
Monitor  online.  Would  set  design 
guidelines,  design  web  pages, 
manage  special  projects,  and  design 
and  development  of  csmonitor.com 
and  other  interactive  versions  of  The 
Christian  Science  Monitor.  Should 
have  strong  knowledge  of  interactive 
design  technology  and  software. 
Strong  communication  and  organiza¬ 
tional  skills  and  desire  to  be  key 
member  of  the  Monitor's  new  media 
team.  Please  send  resumes  to; 
Christian  Science  Monitor 
Attn:  Personnel 
1 75  Huntington  Avenue,  A1 30 
Boston,  MA021 15 
E-mail:  jobs@csps.com 
Fax:  (617)  450-3856 

PREPRESS 

PREPRESS  OPERATIONS/ 
ASSISTANT  MANAGER 
We  are  a  mid-size  independent  news¬ 
paper  located  in  Zone  2  currently 
searching  for  a  technically  oriented 
individual  to  lead  its  pre-press  depart¬ 
ment.  Successful  candidates  will  have 
3  to  5  years  working  experience  in  the 
administration  of  a  Macintosh  based 
DTI  ad  production  system  and 
network  with  a  variety  of  output  and 
imaging  devices.  In  addition,  candi¬ 
dates  should  have  significant  working 
knowledge  and  experience  in  the 
following  prepress  processes  and 
equipment: 

•  Postscript  output  devices,  level  2 
and  3 

•  Pre-flighting 

•  Color  management 

•  Imagesetter  calibration 

•  PDF  workflow 

•  Scanning  and  color  correction 

•  Halftone  reproduction 

•  Print  profiling 

We  seek  an  individual  with  strong 
leadership  skills  who  can  lead  by 
example,  train  others  and  assume 
responsibility  for  producing  com¬ 
mercial  print  work  under  tight 
deadlines.  An  undergraduate  degree 
in  graphic  arts  is  desirable,  however 
individuals  with  several  years  of 
extensive  technical  experience  will 
strongly  be  considered.  Service 
Bureau  and  customer  sen/ice  experi¬ 
ence  Is  also  a  plus. 

We  are  an  equal  opportunity  employer 
and  encourage  women  and  minority 
candidates  to  apply.  We  offer  a  com¬ 
petitive  compensation  plan  and 
excellent  benefits  including  a  401  (k) 
plan.  Candidates  should  send  their 
resumes  to: 

Box  01132,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY.  NY  1 0036. 


It 's  CL  Clcissifieci  Secret! 

We'll  never  reveal  the  identit\'  of  an  E&P  box  holder 
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HELP  WANTED - ^ 


PHOTOGRAPHY 


PHOTOGRAPHER'S  DREAM! 
We've  had  some  of  the  best  to  shoot 
for  us,  and  we  expect  an  opening  in 
January.  We  serve  the  Four  Corners, 
which  means  mountains,  hot  air 
balloons,  Navajo,  sunsets,  open  skies, 
rivers,  on  and  on.  Great  news  town. 
Photos  galore.  Resume-samples  to: 

Editor  Troy  Turner 

201  N.  Allen,  Farmington,  NM  87401 


PHOTOGRAPHY  DIRECTOR 
Come  lead  a  smart,  talented  11- 
person  photo  department  in  a  com¬ 
petitive  market.  We  are  a  100,000 
daily  in  central  North  Carolina. 
Oualifications:  10  years  of  photo¬ 
journalism  experience  and  excellent 
knowledge  of  Photoshop,  QuarkX¬ 
Press  and  digital  imaging.  If  you 
have  excellent  management  and 
picture-editing  skills,  send  resume 
and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro.  NC  27420 


PRESSROOM 


PRESS  ELECTRICIAN/TECHNICIAN 
Supplier  of  newspaper  services  look¬ 
ing  for  press  electrician/technician 
with  ability  to  trouble  shoot  press 
electrical  systems.  Candidate  must 
have  electrical  background  specific 
to  presses  with  a  minimum  of  4 
years  experience  in  the  newspaper 
industry.  Extensive  travel. 

Send  resume  in  confidence  to: 

Box  01135.  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


SUPERVISOR 

Major  newspaper  in  the  Northeast  is 
currently  seeking  a  middle  level 
manager  for  its  pressroom.  Ideal  can- 
diate  will  have  a  minimum  of  10 
years  pressroom/supervisory  experi¬ 
ence  in  newspaper  or  related 
industries.  Union  environment  expe¬ 
rience  is  helpful,  as  well  as  a  knowl¬ 
edge  of  offset  press  equipment.  This 
position  requires  and  indivual  with 
very  strong  supervisory,  communica¬ 
tions,  and  interpersonal  skills.  We 
offer  a  relocation  package  along  with 
an  excellent  salary  and  comprehen¬ 
sive  benefits.  Reply  to: 

Box  01136,  Editor  &  Publisher. 

1515  Broadway,  12th  FI,  NY.  NY  10036 


PRODUCTION/TECH 


DIRECTOR  OF  PRODUCTION 
Career  opportunity  to  lead  great 
color  web  offset  pressroom, 
mailroom,  ad  composition  and  grow¬ 
ing  commercial  printing  department 
at  Pacific  Northwest  community 
daily.  Send  letter,  resume,  salary  his¬ 
tory,  work  samples  to: 

Box  01125,  Editor  &  Publisher. 

1515  Broadway,  12th  FI,  NY,  NY  10036 


PUBLIC  RELATIONS 


DIRECTOR  OF  PUBLIC  INFORMATION 
The  Pocono  Mountain  School  Dis¬ 
trict,  10,500  students,  is  in  need  of  a 
PR.  Director.  Salary  range  $36,700  - 
$39,000  plus  benefits.  Computer 
skills,  especially  graphics,  necessary. 
B.A.  degree  in  PR.,  Journalism, 
Communication  or  related  field/ 
experience.  Send  resume  to: 

Peter  Nish,  Ph.D. 

Assistant  Superintendent 
Pocono  Mountain  School  District 
RO.  Box  2(X),  Swiftwater,  PA  18370 
Ph:  (570)  839-7121  Fax:  (570)  839-6838 
EOE  Deadline:  January  10.  2000 


THE  U  S.  ATTORNEY  S 
office  for  the  Eastern  District  of  Cali¬ 
fornia  is  currently  recruiting  for  a 
Public  Affairs  Specialist.  The  salary 
range  is  $48,977  to  $63,671  per 
annum.  This  position  is  located  at 
501  I  Street,  Sacramento, CA  95814. 
Contact  Martha  Bennett,  personnel 
officer,  at  (916)  554-2749  for  more 
information  on  how  to  apply.  The 
vacancy  announcement  number  is 
99-EDCA-16  and  is  posted  on  the 
web  at  www.usajobs.opm.gov  under 
current  job  openings.  Deadline  to 
apply  is  January  3,  2000.  This  posi¬ 
tion  is  subject  to  drug  testing  by  urina¬ 
lysis  and  a  background  investigation 
administered  by  the  U.S.  Department 
of  Justice.  The  U.S.  Attorney's  Office 
is  an  equal  opportunity  employer. 


SALES 


INTERNET  SALES  MANAGER 
Take  the  reins  of  a  dynamic, 
enthusiastic  and  highly  successful 
Internet  sales  team.  Lead  a  well- 
trained  staff  of  six  account  reps  and 
the  post-sales  team  with  innovative, 
savvy  and  resourceful  command. 
You  will  create  and  champion  sales 
initiatives  and  assist  VP/New  Media 
in  developing  short-  and  long-term 
revenue  strategies.  Representing 
The  Seattle  Times  Company  and 
New  Media  both  internally  and 
externally,  you  will  be  responsible  for 
shaping  and  directing  sales  policies, 
elevating  advertising  standards,  and 
giving  voice  to  needs  of  the 
advertiser  for  all  online  sites  and 
channels.  Position  requires  someone 
who  can  guide  with  positive  motiva¬ 
tion  and  clever  encouragement.  You 
should  bring  at  least  three  years 
sales  management  experience,  three 
to  five  years  direct  sales  experience 
and  at  least  one  year  experience  in 
interactive  media  and/or  emerging 
business.  Budget  and  forecasting 
background  essential.  Bachelor's 
degree  required.  Master's  degree 
preferred.  Background  in  print,  radio 
or  broadcast  industries  a  plus.  This 
is  a  regular  full-time  position  with  a 
competitive  salary  range  and 
excellent  benefits.  Please  indicate 
job  code:  99-375/AD-EP/MN  on  your 
resume  and  send  to: 

The  Seattle  Times  Employment-375/MN, 
RO.  Box  70,  Seattle,  WA  981 1 1 
Or  fax  to  (206)  51 5-5560  EOE 


SALES 

ADMINISTRATIVE 

THE  PALM  BEACH  POST 

SALES  MANAGER  -  INSIDE  SALES 

An  exciting  opportunity  exists  for  an 
ndividual  to  lead  a  newly  created 
nside  sales  team.  The  ideal  candi¬ 
date  will  have  a  minimum  of  3  recent 
years  inside  sales  experience  and  2 
years  sales  management  experi¬ 
ence,  preferably  in  a  newspaper 
environment.  Ability  to  hire,  train  and 
motivate  a  high  achieving  sales  team. 
Bachelor's  degree  preferred.  Apply  to: 

HR.  RO.  Box  24700 

W.  Palm  Beach  FL33416 

Or  fax  (561)  820-41 92 

COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial 
printing.  Living  in  southern  Arizona 
will  relocate. 

Call  Lonnie  at  (520)  663-1 763  or 
E-mail  landp@uswest.net 

EDITORIAL 

LONGTIME  TV  BOOK  editor/columnist, 
proofreader  seeking  entertainment  job. 
Contact  Brad,  (956)  425-8887 

TRAVEL  WRITERS  WANTED 

1  Editor  &  Publisher  I 
mail,  fax,  or  e-mail  line  I 

1  advertising  copy  | 

Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575-1005 

ATTENTION  ADVERTISERS 

Please  Note  our  Holiday  Deadlines 

ISSUE  DATE  & 

MATERIAL  DEADLINE 

December  23,  1999 

Monday,  December  20, 1999  @  3:00  pm  EST 

January  1,  2000 

Monday,  December  27, 1999  @  3:00  pm  EST 

pUBUSB® 

\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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HONORING  EXCELLENCE  IN  NEWSPAPER  MARKETING 


Hurry!  Entry  Deadline  is  February  1 ,  2000! 


Enter  your  best  newspaper  marketing  efforts  of  1999! 

Open  to  all  newspapers:  Daily,  weekly,  paid  or  free. 

Awards  are  presented  in  four  circulation  groups  in  each  of 
the  17  categories  including  in-paper,  printed  materials,  out¬ 
side  media,  and  other  products  and  programs. 

Winners  will  be  announced  and  awards  presented  on 
May  25,  2000  at  the  Fairmont  Hotel,  New  Orleans, 
Louisiana.  USA,  during  the  70'"  annual  INMA  World 
Congress  of  Newspaper  Marketing. 


For  com{riete  details ... 

The  Call  for  Entrie.s  and  entry  forms  have  been  mailed.  If  you  did 
not  receive  yours  and  would  tike  to  enter  the  competition,  contact .. 

INMA:  (Ask  for  Maria  Edwards) 

•  Tel:  (214)  373-91 1 1  •  Fax:  (214)  373-9112 

•  E-mail:  edward.s@inma.otg 

•  Web:  www.inmaag/maiketing.awiuds.html 

E&P:  (Ask  for  Larrv  Burmgiel) 

•  Tel:  (212)  6754380,  exL  150  •  For:  (212)  929-1259 
•  E-mail:  lanyb@mediainfo.com 


2000  CALL  FOR  ENTRIES 


E&P/INMA  AWARDS 


PUBLi^riER  ANNUAL  DIRECTORIES 

Order  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
»  up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 

equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 

^  And  Part  3  is  o  phone  directory  of  all  the  major  players  in  both  doily  ond  non-doily  papers. 

Wont  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
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The  ‘WE’  generation  combines 
Writing  and  Editing  positions 

‘IT’S  PRETTY  HECTIC,’  SAYS  ONE  COLUMNIST/EDITOR,  BUT  THERE  ARE 
BENEFITS  TO  A  DOUBLE-DUTY  NEWSPAPER  LIFE  BY  DAVE  ASTOR 


As  features  editor  of  The 

Charlotte  (N.C.)  Ohserx’er, 
Mary  Curtis  will  have  a  busy 
Dec.  3 1  overseeing  some  of 
the  paper’s  turn-of-the-mil- 
lennium  coverage.  On  top  of  that,  she'll 
also  finish  writing  a  column  for  Jan.  1  pub¬ 
lication. 

“It’s  difficult  being  both  an  editor  and 
columnist.  It’s  more  work,  and  you  have 
sort  of  a  split  brain.  But  I  really  enjoy  it,” 
said  Curtis,  whose  weekly  feature  was  Just 
picked  up  by  Knight  Ridder/Tribune 
News  Service.  She  is  one  of  what  may  be 
a  growing  group  of  editors  who  also  write 
columns  and  colum¬ 
nists  who  also  edit. 

Numbers  proving 
this  growth  are  hard 
to  come  by,  but 
there’s  anecdotal  evi¬ 
dence.  For  instance, 

Paul  Greenberg,  edi¬ 
torial-page  editor/ 
columnist  for  the  Ar¬ 
kansas  Democrat- 
Gazette  in  Little 
Rock,  said  he’s  seen  more  double-duty 
people  at  meetings  of  the  National  Con¬ 
ference  of  Editorial  Writers. 

James  Casto,  associate  editor/columnist 
at  The  Herald-Dispatch  in  Huntington. 
W.V.,  said  many  double-duty  people  are 
high-ranking  editors  who  write  columns 
“explaining  to  readers  why  their  newspa¬ 
pers  do  the  things  they  do.  All  these  surveys 
are  coming  back  saying  [media]  credibility 
is  eroding,  and  these  editors  are  trying  to  do 
something  about  it.” 

Some  interviewees  said  editorial-page 
editors  working  for  publishers  who  want 
timid  editorials  may  write  more  columns  to 
get  stronger  opinions  in  print.  Others  .said 
today’s  cost-conscious  publishers  —  espe- 

‘Peanuts’  ending 

“Peanuts”  cartoonist  Charles  Schulz 
is  ending  his  legendary  comic  strip  after 
nearly  50  years.  See  coverage  starting 
on  page  5. 
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cially  at  smaller  papers 
—  like  the  economics 
of  one  person  doing 
two  Jobs.  But  many 
simply  find  it  useful, 
enjoyable,  and/or  ego- 
satisfying  being  an 
editor  and  columnist, 
despite  the  long  hours. 

“It’s  pretty  hectic 
doing  two  full-time 
Jobs,  but  I  absolutely 
love  it.”  said  Rochelle  Riley,  associate  edi¬ 
tor/columnist  for  The  Courier-Journal  in 
Louisville.  Ky.  Her  editor  duties  include  a 


weekly  teen  page  and  coordinating  a  Couri¬ 
er-Journal  round  table  of  high-school  stu¬ 
dents.  This  helps  Riley  come  up  with  topics 
for  the  three  columns  (one  specifically  teen- 
oriented)  she  writes  a  week.  “I’m  getting  an 
idea  of  what  the  next  generation  of  readers 
thinks,”  said  Riley,  whose  column  is  distrib¬ 
uted  by  Gannett  News  Service. 

Being  a  features  editor  helps  Curtis  find 
column  ideas  and  being  a  columnist  helps 
her  find  feature  stories.  She  noted  that  her 
column  gets  her  out  into  the  community 
more  —  and  makes  it  more  likely  that  read¬ 
ers  will  contact  her  at  the  office.  “They  have 
a  face  and  name  to  call,”  said  Curtis,  who 
has  had  a  deputy  helping  with  her  editing 
tasks  since  she  became  a  weekly  columnist. 

A  column  “establishes  a  connection” 
with  readers,  said  Atlanta  Constitution 
Editorial-Page  Editor/Columnist  Cynthia 
Tucker,  of  Universal  Press  Syndicate. 

Casto,  who’s  essentially  editorial-page 
editor  of  The  Herald-Dispatch,  said  his 
Sunday  column  is  a  nice  change.  “When 


you're  writing  editorials,  you  need  to  be 
constantly  aware  that  this  is  not  you  talk¬ 
ing,  this  is  the  newspaper,”  he  noted.  "You 
want  to  be  lively  and  readable,  but  you 
strive  to  avoid  that  personal  kind  of  writ¬ 
ing.  It’s  wonderfully  refreshing  to  take  off 
the  hat  and  write  unencumbered  about 
what  I  feel  and  think.” 

Greenberg  said  the  approach  he  uses  to 
write  columns  helps  his  editorials  stay 
fresh.  “It  discourages  the  great  bane  of 
editorial  writing  —  the  routine,”  he 
observed. 

Casto  said  being  an  editor 
makes  him  especially  aware  of 
deadlines  and  length  restrictions 
when  he’s  writing  his  column. 

Greenberg  noted  that  one  dou¬ 
ble-duty  drawback  is  that  it  can  be 
hard  deciding  whether  an  idea  is 
best  suited  for  an  editorial  or  col¬ 
umn.  But  the  disadvantage  cited 
most  by  people  is  the  workload. 

Tucker,  for  instance,  devotes 
only  about  15%  of  her  Constitution 
hours  to  her  twice-weekly  column. 

“I  wish  I  had  more  time,  but  I  Just 
don’t,”  she  said.  Greenberg  esti¬ 
mated  that  he  spends  about  20%  of 
his  work  time  on  his  thrice-weekly 
column,  which  is  with  the  Los 
Angeles  Times  Syndicate. 

Casto  would  also  like  to  spend 
more  hours  on  his  column,  but  he 
often  writes  14  editorials  a  week 
and  edits  200  letters  to  the  editor  a 
month,  among  other  tasks. 

Ellen  Goodman  devotes  about 
95%  of  her  time  to  her  The  Boston 
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.syndicates 

G/o/jtVWashington  Post  Writers  Group 
column  and  5%  to  being  associate  editor 
of  her  paper. 

"I'm  not  a  line  editor."  she  said.  "The 
editing  part  of  my  life  involves  meetings 
and  consulting.  I've  been  at  the  Globe  for 
a  long  time,  and  to  the  degree  I  can  bring 
a  helpful  perspective  to  some  of  the  deci¬ 
sions  made.  I'm  happy  to  do  it." 

National  Society  of  Newspaper  Col¬ 
umnists  (NSNC)  President  Regina  Brett 
of  The  Beacon  Journal  in  Akron.  Ohio, 
said  she'd  rather  see  a  columnist  also  be 
an  editor  than  also  be  a  reporter  —  citing 
the  potential  conflict  involved  in  giving 
an  opinion  one  day  and  trying  to  be 
objective  the  next.  But  she  added  that 
columnists  do  best  when  they  stick  to  one 
Job.  “If  you  write  a  column,  you  should 
give  it  10()9f,"  Brett  said. 

But  the  Fort  Worth  (Texas)  Star- 
Telefirani's  Dave  Lieber.  NSNC  secre¬ 
tary/newsletter  editor,  said  many  editors 
have  a  lot  of  wisdom  they  can  impart  in  a 
column  —  and  writing  can  improve  their 
editing.  "It  helps  them  keep  in  touch  with 
their  Journalist  roots."  he  said.  ■ 


A  place  where  everybody  knows 
their  names.  A  place  where 
they  can  just  SIT  and  be  themselves. 
The  name  of  the  place, 
you  ask?  Dogs  know  it  as 

POOCH  CAFE. 

DEBUTS  JAN.  3,  2000 

COPLEY 

news  service 

www.copleynews.com 


The  cartoon  characters  Spooner  and  Roxanne  engage  in  some  retail  repartee. 


LATS  launching  comic 
starring  young  couple 

"Spooner,"  a  comic  starring  a  recently 
married  couple,  is  being  offered  by  the  Los 
Angeles  Times  Syndicate.  Ted  Dawson's 
cartoon  couple  includes  Spooner,  a  com¬ 
mercial  artist,  and  Roxanne,  an  accountant. 

Column  for  another 
former  v.p.  candidate 

Another  former  vice  presidential  candi¬ 
date  is  writing  a  column. 

Copley  News  Service  will  syndicate  a 
weekly  feature  by  Jack  Kemp  starting  Feb. 
1 .  He  was  the  vice  presidential  hopeful  on 
Republican  Bob  Dole's  ticket  in  19%.  and 
has  also  been  U.S.  secretary  of  Housing  and 
Urban  Development,  a  U.S.  representative, 
and  a  quarterback  for  the  Buffalo  Bills. 

The  New  York  Times  Syndicate  previ¬ 
ously  announced  that  it  was  distributing  a 
column  by  Geraldine  Ferraro  and  Laura 
Ingraham  (E&P.  Dec.  1 1.  p.  14).  They  will 
write  "Campaign  Countdown"  on  alternat¬ 
ing  weeks  through  Inauguration  Day  2(X)L 

Ferraro,  a  former  DemcKratic  represen¬ 
tative  from  New  York,  was  the  nation's  first 
female  vice  presidential  candidate  on  a 


major  party  ticket  when  Walter  Mondale 
chose  her  as  running  mate  in  1984.  Ingra¬ 
ham.  an  ex-Reagan  speechwriter.  hosts 
MSNBC's  “Watch  It!"  political  talk  show. 

It’s  time  for  Copley’s 
‘Prime  Time’  package 

Copley  News  Ser\  ice  has  begun  a  week¬ 
ly  "Prime  Time"  package  that  includes 
"Aging  Lifestyles."  "Fitness  Forum." 
"Heart  of  the  Matter."  "Nutrition  News." 
"Net  Sitings."  and  "StKial  Security." 

John  Cutter's  new  "Aging  Lifestyles" 
discusses  legislation,  grandparents'  roles  in 
kids'  lives,  etc.  He  writes  for  the  St.  Peters¬ 
burg  (Fla.)  Tunes  and  other  publications. 


etcetera ... 


The  Fort  Worth  (Texas)  Star-Telegram 
pulled  the  Dec.  7  “Dear  Abby"  column 
from  its  Tuesday  "Family  Day!”  section 
because  it  thought  it  was  “inappropri¬ 
ate”  for  children.  An  older  “Abby”  piece 
ran  instead.  Star-Telegram  Reader 
Advocate  Lance  Murray  reported  re¬ 
ceiving  two  phone  calls  criticizing  the 
dropping  of  the  column,  which  dis¬ 
cussed  whether  to  tell  kids  they  were 
conceived  out  of  wedlock.  Universal 
Press  Syndicate  said  none  of  the  more 
than  1,200  other  “Abby”  clients  com¬ 


plained.  ...  Scripps  Howard  News  Ser¬ 
vice  is  distributing  John  Lang’s  story 
about  the  man  whose  voice  says, 
“You’ve  got  mail,”  on  America  Online. 
He’s  50-year-old  Ohioan  Elwood 
Edwards.  ...  The  United  Nations  Corre¬ 
spondents  Association  Ranan  Lurie 
Political  Cartoon  Award  is  offering  a 
$10,000  first  prize.  The  honor  (detailed 
at  http://www.lurieunaward.com)  is 
named  after  the  Cartoonews-syndicated 
creator  whose  political  cartoons  appear 
in  more  than  1,100  newspapers. 


34  EDITOR  a  PUBLISHER  DECEMBER  18. 1999 


www.mediainfo.com 


DESIGN  BY  MCCLIER 
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Another  big  letterpress  retires 

MILWAUKEE  WILL  MOVE  PRODUCTION  TO  A  NEW  OFFSET  PLANT  BY  JIM  ROSENBERG 


One  of  the  last  big  letterpress 
machines  will  stop  for  good 
soon  after  the  Milwaukee 
Journal  Sentinel  relocates 
production  from  its  down¬ 
town  State  Street  building  to  a  new  printing 
and  distribution  plant  in  about  27:  years. 

The  new  site  and  equipment  will  give  the 
Journal  Sentinel  more  room  to  make  and 
package  more  pages  in  more  sections  with 
more  color  with  less  waste 
and  in  less  time  for  later  dead¬ 
lines  and  earlier  deliveries. 

In  late  March,  with  propos¬ 
als  from  four  press  makers 
(E&P.  March  27),  Wiscon¬ 
sin's  biggest  daily  (286,610 
weekday  copies,  46().(KK)-plus 
Sundays)  decided  on  a  site  in 
West  Milwaukee. 

A  plant  of  435.(K)()  square 
feet  w  ill  go  up  on  the  41 -acre 
site  bought  by  Journal  Sen¬ 
tinel  Inc.  In  all.  parent  compa¬ 
ny  Journal  Communications 
Inc.  approved  $  1 06.6  million  for  the  project, 
expected  to  be  completed  by  summer  of 
2(K)2.  Calling  it  the  company's  biggest 
investment  to  date.  Journal  Sentinel  Presi¬ 
dent  and  Publisher  Keith  Spore  said  it  will 
be  financed  from  cash  flow  and  some  debt. 

The  county  and  state  helped  pay  for  the 
former  factory  site's  clean-up  before  its  July 
sale,  and  the  town  is  putting  in  new  sewers. 
But  the  company  is  receiving  no  breaks  on 
taxes  or  energy  costs,  and  it  declined  retrain¬ 
ing  funds,  even  though  "we  probably  could 
qualify  for  it.”  Spore  told  E&P.  Citing  his 
community's  "highest  tax  rate  in  the  state,” 
West  Milwaukee  Village  Administrator  Tim 
Freitag  welcomed  the  plant,  telling  the  paper 
it  helps  restore  a  tax  ba.se  hurt  by  "the 
decline  of  our  old  smokestack  industries.” 

Though  his  paper  also  looked  at  the  cost 
and  return  on  investment  in  upgrading  and 
expanding  production  downtown.  Planning 
and  Projects  Manager  Rich  Lemley  said  it 
determined  the  new  site  "was  our  best  in¬ 
vestment.”  The  city  and  a  local  Realtor  aid¬ 
ed  in  the  site  search.  The  West  Milwaukee 
location  was  chosen  for  its  size  and  high¬ 
way  and  rail  access,  said  Lemley. 

“We're  a  little  confined  downtown  here.” 
said  Lemley.  "We  wouldn't  be  able  to  put 
the  press  all  in  one  line.  ...  So,  in  order  to 
...  duplicate  what  we  could  do  on  a  green- 

www.medicunfo.com 


field  site,  we  would  have  had  to  purchase 
more  printing  couples.” 

The  same  efficiency  was  sought  through¬ 
out.  "We'll  be  able  to  consolidate  all  our  ... 
operations  into  the  one  building.”  Lemley 
continued,  contrasting  it  with  the  present 
pair  of  packaging  departments  —  the  plant 
for  daily  work  and  leased  space  a  couple  of 
blocks  away  for  the  Sunday  edition,  with 
the  need  to  truck  materials  back  and  forth. 


Editorial,  business,  and  prepress  depart¬ 
ments  will  remain  downtown,  with  a  data 
communications  link  yet  to  be  specified. 

The  Journal  Sentinel  reported  that  ap¬ 
proximately  250  of  its  1.1 00  full-time  em¬ 
ployees  and  1 50  of  its  1 ,200  part  timers  will 
move  to  the  new  plant.  The  new  presses  that 
promise  less  paper  waste  also  require  less 
staffing.  Though  no  numbers  are  yet  avail¬ 
able.  the  newspaper  quoted  Spore  as  saying 
the  reductions  will  result  from  attrition. 

Chicago-based  McClier  helped  with  ini¬ 
tial  planning,  and  is  among  the  architectur¬ 
al/engineering  firms  being  considered  for 
the  more-detailed  plant  design,  said  Ken 
Kieck.  Journal  Sentinel's  senior  vice  presi¬ 
dent  for  production. 

KBA  offset  presses  will  replace  four 
nine-unit  lines  of  Hoe  Colormatic  letter- 
press  installed  in  1962  and  1968  and  con¬ 
verted  to  direct  lithography  by  1980. 
"Dilitho”  conversions  extended  the  life  of 
many  letterpress  machines  into  the  offset 
era.  Instead  of  letterpress  relief  plates,  they 
print  from  offset  litho  plates  —  but  without 
the  blanket  onto  which  an  inked  litho 
plate's  image  is  transferred  (offset)  before 
it  prints  on  the  web  of  an  offset  press. 

Of  the  few  remaining  letterpress  sites, 
several  are  in  New  York  (Buffalo.  Albany, 
Utica.  Syracuse).  Big  Midwestern  sites  are 


either  already  installing  new  presses  (MAN 
Roland's  offset  in  Omaha  and  flexo  in  Lin¬ 
coln,  Neb..  Goss’  offset  at  the  Chicago  Sun- 
Times)  or  still  running  conversions  (four  big 
offset-converted  Colormatic  lines  in  Kansas 
City,  two  Goss  dilitho  lines  at  Wisconsin’s 
Green  Bay  Press-Gazette).  Of  the  conver¬ 
sions,  to  which  he  added  the  Springfield. 
Mass.,  Union-News,  Kieck  said.  “I  could 
probably  count  them  all  on  one  hand  now." 

Milwaukee’s  new  shaft¬ 
less  offset  equipment  from 
Koenig  &  Bauer  will  be  only 
the  second  Commander  in 
the  United  States.  (The  Daily 
Herald,  Arlington  Heights. 
Ill.,  bought  the  first  in  the 
198()s.)  it  is  KBA’s  fastest 
press,  rated  at  85.(KK)  im¬ 
pressions  per  hour  in  straight 
mode.  Folding  and  packag¬ 
ing  considerations  limit  actu¬ 
al  throughput.  Milwaukee 
will  configure  108  couples  in 
18  inline  towers  —  six  four- 
over-four,  six  four-over-two.  and  six  H-type 
units  (expandable  four-couple  units)  —  over 
24  KBA  Pastomat  split-arm  reelstands. 

With  three  folders,  the  shaftless  equip¬ 
ment  can  be  operated  as  one.  two.  or  three 
presses  with  capacity  for  up  to  36  pages  of 
process  color  and  1 2  pages  of  spnit  color. 
Kieck  said  evenings  could  see  three-press 
runs  of  as  many  as  64  pages,  and  two  nine- 
unit  lines  could  print  up  to  96  pages  in  six 
sections  on  Thursday  and  Friday  mornings. 

The  Colormatic  now  in  use  tops  out  at 
50.000  copies  per  hour,  printing  56-page 
editions  in  four  sections  (one  hand- 
inserted  in  the  field)  with  no  more 
than  1 2  pages  of  process  color  — 
picked  up  by  running  unit-to-unit, 
with  each  four-color  page  sacrific¬ 
ing  eight  black-only  pages.  “That’s 
always  been  a  trade-off  —  color  vs. 
page  count.”  said  Kieck. 

When  The  Dallas  Morning  News 
closed  its  downtown  plant  about  1 0 
years  ago,  Milwaukee  bought  four 
of  its  three-cylinder  Colormatic 
units  to  boost  capacity.  “We  proba¬ 
bly  bought  the  last  couple  of  units 
that  were  available.”  Kieck  recalled. 

So,  with  almost  no  demand  for 
parts  and  the  Third  World  no  longer 
a  market  for  such  equipment,  Kieck 
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said  his  Colormatic  will  probably  become 
scrap.  But  the  Journal  Sentinel  has  long 
been  recognized  for  its  print  quality,  given 
the  type  and  age  of  its  presses.  Upgrades 
over  the  years  included  digital  spray  bar 
and  digital  ink  pump  retrofits  that  “reduced 
the  variation  and  allowed  us  to  print  accept¬ 
able  color."  said  Kieck.  Without  the  benefit 
of  a  blanket's  image  transfer,  he  explained, 
the  paper  holds  photos  to  75-line  screens  to 
minimize  fill-in  of  shadow'  areas. 

Ten  years  ago.  when  llexo  was  new  to 
newspapers.  Milwaukee  considered  the 
process  but  "ruled  it  out.”  said  Kieck. 
because  "editorial  didn't  care  for  it.  adver¬ 
tising  didn't  care  for  the  reproduction." 
After  planning  for  the  current  project 
began,  about  two  years  ago.  Kieck  and  Pro¬ 
duction  Director  Raymond  Stoiber  checked 
out  a  used  press  in  Europe.  That.  too. 
proved  unsuitable.  Beyond  mechanical 


on  thasupply-SLCte.-.-.- 

Prepress 

CText  Inc..  Ann  Arbor.  Mich.,  named 
Bill  Clark  sales  director.  Clark  brings  35 
years'  experience  in  newspaper  production, 
sales,  and  marketing,  with  a  background 
that  includes  positions  with  Caulkins 
Newspapers.  Levittown.  Pa..  Compugraph- 
ic.  Computype/Harris.  Hastech.  and  Pub¬ 
lishing  Partners  International. 

Agfa  Corp..  Ridgefield  Park.  N.J..  is 
creating  five  sales  and  marketing  groups 
within  its  Graphic  Systems  business  after 
a  customer  study  showed  a  need  for  more 
systems  integration  support,  especially  in 
PDF  work  flow,  digital  printing,  and  com- 
puter-to-plate.  all  of  which  fall  within  the 
purview  of  the  digital  systems  group. 
Other  new  groups  are:  newspapers, 
national  accounts,  products  (films,  plates, 
proofing,  scanners,  imagesetters),  and 
industrial  imaging. 

Output 

Televisual  Data  Ltd..  Dundee.  United 
Kingdom,  launched  its  Windows-based 
IStructure  plug-in  that  extracts  text  from 
Adobe  Acrobat  PDF  files  (requires  full  ver¬ 
sion  of  Acrobat  4.0)  and  automatically 
structures  pages  ready  for  Web  publishing, 
loading  into  an  electronic  library,  or  send¬ 
ing  to  an  online  host.  IStructure  inserts  tags 
describing  page  components,  then  exports 
the  pages  as  tagged  ASCII  data.  It  also  sup¬ 
ports  XML.  HTML.  Basis.  BRS.  and  Tele¬ 


considerations.  training  was  “a  major  point 
in  our  discussions”  and  was  “high  on  our 
priority  list"  during  evaluations,  said  Lem- 
ley.  the  planning  manager. 

While  no  other  equipment  decisions  have 
been  made.  Kieck  said  the  paper  plans  to 
test  computer-to-plate  output  next  year. 
Backup  will  be  built-in  by  outputting  from 
multiple  platelines  rather  than  from  a  pair  of 
the  highest-throughput  machines.  “The  pre¬ 
liminary  design  has  three  plate  lines,  and  the 
assumption  from  the  start  was  that  they 
would  be  CTP  lines.”  Kieck  said,  adding. 
“There's  room  for  a  fourth  if  we  need  it." 

For  its  new  pressroom.  Milwaukee  has 
five  months  to  decide  on  a  conveyor  suppli¬ 
er  and  four  months  to  choose  a  controls 
manufacturer,  said  Kieck.  The  reelroom 
will  be  semiautomated.  he  said,  with  auto¬ 
loading  for  the  reels  themselves  and  provi¬ 
sion  for  future  automation  of  roll  transport 


visual  FTF  formats  (FTF  is  accepted  by 
Reuters.  Nexis.  Dialog.  UMl.  and  Televi¬ 
sual's  own  asset  management  sytem.  The 
Library  Solution.  A  free  beta  version  oper¬ 
able  until  Feb.  1.  2(KX).  can  be  downloaded 
from  http;//www.televisual.co.uk. 

Barco  Graphics  Inc..  Vandalia.  Ohio, 
announced  success  in  testing  Agfa  and 
Fuji  CTP  plates.  Agfa's  Thermostar  P97 1 
plates  were  imaged  at  2540  dpi  (1%  to 
99%)  on  Barco  Crescent  32T  and  42T  in¬ 
ternal-drum  thermal  platesetters.  Using 
existing  Agfa  Ozasol  substrate  technolo¬ 
gy.  the  P97 1  is  available  in  8.  12.  and  1 5 
mils.  Sensitive  at  1064  nanometers,  the 
positive-working  photopolymer  plate 
requires  no  pre-development  heating,  but 
baking  increases  its  run  length  from 
15().()()()  to  1  million  impressions.  Fuji's 
LP-N  and  LP-Y  aluminum-based  pho¬ 
topolymer  plates  were  run  on  Crescents 
with  optics  modified  to  accommodate  the 
plates.  The  modifications  are  available  as 
field  retrofits  to  existing  Barco  customers 
that  wish  to  use  the  Fuji  plates. 

Pressroom 

Goss  Graphic  Systems  Inc.,  West¬ 
mont.  III.,  named  Peter  D.  Farmer  training 
and  technical  publications  manager  for  its 
Americas  organization.  With  Goss  since 
1995.  Farmer  most  recently  served  in  the 
same  capacity  for  European  operations. 
Before  joining  Goss.  Farmer  was  head  of 


to  the  reels.  Most  existing  packaging  equip¬ 
ment  —  some  fairly  new  —  will  be  moved 
to  the  new  plant,  according  to  Kieck. 

Last  winter.  Kieck  said  his  paper  sought 
an  inline  press  with  three  folders  and  suffi¬ 
cient  capacity  for  fast  main  runs  and  “some 
dynamite  daily  and  Sunday  supplements." 
Furthermore,  because  “we're  going  to  be 
held  to  an  ROI  on  this  project.”  he  said, 
“we're  trying  to  get  as  much  back  as  we  can 
through  additional  printing.”  So  plans 
included  “trying  to  come  up  with  a  web 
width  and  a  cutoff  that  would  allow  us  to  do 
some  commercial  work." 

Early  this  month.  Kieck  said  that  besides 
better  print  quality,  a  21  '/2-inch  cutoff  and 
50-inch  web  width  should  provide  material 
sizes  that  allow  the  new  plant  to  compete  for 
commercial  work.  “We've  identified  over  a 
hundred  hours  a  week  . . .  that  we  could  ded¬ 
icate  to  alternative  printing."  he  said.  ■ 


the  school  of  printing  at  England's  South 
Nottingham  College. 

Goss  hired  Gerard  Jouglat  as  customer 
service  director  for  its  Nantes.  France,  op¬ 
eration.  Responsible  for  Universal  presses 
sold  in  Europe  and  Asia,  he  heads  a  new 
department  that  includes  field  service, 
parts,  training,  and  technical  support.  He 
joined  Goss  after  eight  years  as  a  techni¬ 
cal  support  manager  for  Wang. 

Pamarcu  Technologies  Inc.,  Roselle, 
N.J.,  allied  three  of  its  companies  — 
Pamarco  Inc.  (Roselle),  Pamarco  Europe 
Ltd.  (Cheshire.  United  Kingdom),  and 
Armotek  Industries  Inc.  (Palmyra.  N.J.) 
—  to  create  Pamarco  Global  Graphics,  a 
product  development,  manufacturing,  and 
marketing  group  comprising  1 1  manufac¬ 
turing  locations.  Among  other  products, 
the  companies  make  laser-engraved 
anilox  rolls  for  flexo  presses. 

Post-press 

Heidelberg  Web  Systems  Inc.,  Dover. 
N.H.,  sold  packaging  equipment  to  two 
Gannett  Co.  Inc.  dailies  that  replaced 
older  Heidelberg  inserters.  The  Leader 
Argus,  Sioux  Falls,  S.D.,  installed  a  25- 
hopper,  dual-delivery  NP632  inserter, 
with  primary  and  secondary  NP125  deliv¬ 
ery  grippers  and  the  Prima  control  system. 
The  Rockford  (111.)  Register  Star  added 
the  same  inserter,  gripper  conveyor  lines, 
and  control  system. 
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A  decision  that  will  live 

in  anonymity 


by  Eric  R  Bergner 


A  federal  appeals  court  in  New  York 
recently  handed  down  a  decision  that,  if  it 
is  not  reversed,  will  have  a  huge  impact 
both  on  the  way  the  publishing  industry 
does  business  and  the  way  we  do  electron¬ 
ic  research. 

The  court  decided  that  publishers  can¬ 
not  include  the  individual  works  of  free¬ 
lance  contributors  on  electronic  databases 
without  the  free-lancers'  permission. 
Basically,  the  court  found  that  if  a  pub¬ 
lisher  did  not  have  an  agreement  with  its 
free-lancer  specifically  licensing  electron¬ 
ic  rights  to  the  free-lancer’s  article  or  pho¬ 
tograph.  those  rights  were  not  licensed  to 
the  publisher.  The  bottom  line;  the  free¬ 
lancer  is  entitled  to  additional  payment  for 
online  rights  to  his  or  her  contribution 
before  the  publisher  can  post  that  contri¬ 
bution  online. 

Obviously,  this  decision  affects  the  pub¬ 
lishing  industry,  which  must  now  specifi¬ 
cally  provide  for  the  license  of  online 
rights  in  their  free-lance  contribution 
agreements.  Maybe  additional  payments 
will  have  to  be  made  for  these  rights,  as 
well.  But  the  more  dramatic  effects  of  this 
decision  may  be  felt  by  the  average  citi¬ 
zen.  who  could  soon  find  that  the  articles 
and  photographs  once  a  click  away  are 
now  difficult  if  not  impossible  to  retrieve. 

Thousands  of  magazines  and  newspa¬ 
pers  —  originally  published  in  the  print 
medium  —  are  currently  available  in  elec¬ 
tronic  media.  A  huge  archive  has  been  cre¬ 
ated.  containing  e-copies  of  publications 
ranging  in  age  from  1  to  100  years  old. 
Under  the  decision  of  the  New  York  court, 
the  publisher's  electronic  reproduction  of 
a  free-lancer's  article  or  photograph  not 
licensed  for  such  rights  may  infringe  the 
free-lancer's  copyright,  even  if  the  contri¬ 
bution  was  originally  published  years  ago. 
To  publish  the  contribution  online,  then, 
the  publisher  will  have  to  obtain  a  license 
from  the  contributor.  This  undertaking 


would  be  cost-prohibitive,  if 
not  impossible. 

Publishers  would  have  to 
examine  each  contribution 
in  each  issue  of  their  maga¬ 
zines  or  newspapers  to  de¬ 
termine  whether  they  hold 
the  rights  to  the  contribution 
to  allow  it  to  be  published 
online.  A  daunting  task 
indeed,  especially  for  the 
more  venerable  publica¬ 
tions.  with  thousands  of  arti¬ 
cles  and  photographs  now 
available  electronically,  and  dating  back 
years.  Those  publishers  would  have  to 
search  out  all  past  contributors,  or  their 
estates,  or  their  heirs,  or  their  assignees,  to 
get  consent  to  publish  what  might  be  a  sin¬ 
gle  article  online. 

Clearly,  this  is  a  task  that  many  publish¬ 
ers  will  not  be  willing  to  undertake. 

Rather  than  going  through  this  arduous 
process  to  obtain  rights  to  articles  that  very 
few  people  may  be  reading  (practically 
speaking,  these  are  mostly  older  articles 
and  photographs  to  which  e-rights  were 
not  conveyed),  some  publishers  will  sim¬ 
ply  delete  contributions  written  by  free¬ 
lance  contributors  from  databases 
containing  issues  of  their  publications. 
Presumably,  other  publishers  will  simply 
remove  entire  issues  of  their  publications 
from  electronic  media,  rather  than  suffer¬ 
ing  through  this  clearance  exercise. 

Ten  years  ago.  the  practical  effect  of  the 
court’s  decision  may  have  been  palatable. 
But  now.  it  is  frightening.  As  our  society 
has  become  increasingly  dependent  on 
electronic  forms  of  communication, 
removal  of  these  articles  from  electronic 
media  would  create  a  huge  void  in  our  his¬ 
torical  archive.  Libraries  have  cancelled 
thousands  of  dollars'  worth  of  print  sub¬ 
scriptions  in  light  of  our  reliance  on  new 
technology  —  with  space  at  a  premium 


and  many  libraries  undergo¬ 
ing  budgetary  reductions,  it 
was  difficult  to  justify  contin¬ 
uing  subscriptions  to  many 
newspapers  and  magazines, 
or  to  maintain  back  issues  of 
those  periodicals  on  shelves, 
when  those  periodicals  are 
available  online.  If  these 
newspapers  and  magazines 
cease  to  be  available  online, 
they  may  Just  cease  to  be 
available  altogether.  Our  his¬ 
torical  archive  is  now  at  risk 
of  being  decimated. 

The  effects  of  the  New  York  court's 
decision  were  not  lost  on  the  free-lancers 
who  had  brought  the  case.  As  Jonathan 
Tasini,  the  president  of  the  National  Writ¬ 
ers  Union  and  one  of  the  name  plaintiffs  in 
the  case,  exclaimed  after  the  court  handed 
down  its  decision:  “We  could  go  into  court 
tomorrow  if  we  wanted  and  ask  to  shut 
down  every'  database.” 

Ironically,  I  read  this  quotation  in  an 
article  published  on  an  online  database.  If 
Tasini  gets  his  wish,  others  may  not  get  to 
hear  his  opinion.  ■ 


Bergner  (ehergner(g^mosessinger  com) 
ix  an  attorney  in  the  new-nieclia  practice 
group  at  Moses  &  Singer  LLP,  a  New  York 
law  firm.  He  assisted  in  the  preparation 
of  a  friend-of-the-court  brief  in  support  of 
the  defendant  publishers  in  Tasini  v.  New 
York  Times  Co.,  the  case  discussed  in  this 
article. 
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'  "  have  streaming  audio  on  your  site,  and  quickly  use  it  to  generate  incremental  ad 
revenue.  For  an  earful  of  how  this  dynamic  on-line  revenue  opportunity  can  work  for 
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Revenue  Driver.” 


"In  a  matter  of  days  after  introducing 
the  page  to  our  market,  Golf  This  Week 
helped  three  of  our  Georgia  newspapers 
secure  new  ad  support  from  golf  outlets, 
auto  dealers,  and  finance  companies. 
The  page  provides  an  avenue  for 
these  advertisers  to  reach  many  of 
the  most  engaged  readers  in  our 


coverage  area.  ” 

Jeff  Masters 

Vice  President.  Advertising 
Thomson  Newspapers, 
South  Georgia 
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